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O PBS BOOKS

PBS Books/IMLS & Partner Survey:
VISIONS OF AMERICA: All stories, All
People, All Places

1. Email (only for questions related to survey)

2. Cultural Institution/Library/Organization name

3. Institution Type (Check all that apply)

[ ] Academic Library or University
[ ] Public Library

[ ] School (K-12)

[ ] Special Library

[ ] Tribal Library
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[ ] Museum
[ ] Historical Society

[ ] Archives

[ ] Other

4. How many people attended/participated in your
program?

5. Please provide name and date for the program you
are reporting on today: (If you offered more than one
program around this topic, please complete another
survey.)

6. Which episode did your patrons watch?

[ ] Episode 101. A Journey to the Freedom Tower in
Miami, Stories of Cuban Migration

[ ] Episode 102. Exploring the Wing Luke Museum in
Seattle, Stories of the Asian Pacific American
Experience

[ ] Episode 103. Discovering 18th & Vine in Kansas City,
Stories of African Americans History and Culture
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[ ] Episode 104. Voices from the Heard Museum in
Phoenix, Stories of First Americans

7. Your PBS station/partner(s):

8. Had you worked with your PBS station or PBS
BOOKS on community engagement before?

O Yes
(O No

9. Do you think you will partner again with PBS
BOOKS in the future?

(O Extremely Likely

O Likely

(O Neutral

(O Unlikely

(O Extremely unlikely

10. How well did the PBS Books communicate about
the film and the partner opportunities associated
with this project?

(O Excellent
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(O Very Good

(O Average

(O Below Average

(O Poor

11. What were you hoping to accomplish by
presenting this film content? (Please check all that

apply.)

[ ] Build awareness about these stories
[ ] Grow membership or participation

[ ] Make an impact on our own initiatives
[ ] Encourage civic engagement

[ ] Educate about local history

[ ] Celebrate historically marginalized communities
communities

[ ] Other (please specify)

12. What is your impression of the impact of this
partnership on your
constituents/customers/members? (Please check all
that apply.)

[ ] Our constituents increased their knowledge of
American history
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[ ] Our constituents increased their knowledge of this
highlighted group of people

[ ] Our constituents are likely to feel more connected
to their community

[ ] Our constituents are more likely to be engaged in
their community

[ ] Our constituents increased their awareness of the
importance of stories, people, and places.

[ ] Our constituents increased their knowledge about
America250

[ ] Participants were affected in some other way
(please explain below).

13. How could we make your experience working with
PBS Books better/Feedback story?

Thank you! We appreciate your time and input today.
We will use this information to help develop future
opportunities to engage partners and the public with
our programming.

If you have any questions or concerns about this

reporting process, please contact
hmontilla@pbsbooks.org
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