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Dairy Farmers of America

John R. Mengel, Chief Economist
USDA/AMS/Dairy Programs
STOP 0229 - Room 2753

1400 Independence Ave, SW.,
Washington, DC 20250-0229

RE: Proposed Rule on Datry Product Mandatory Reporting; Dockets AMS-DA-10-
0033, AMS-DA-11-01; 76 FR 34004

Dear John:

Dairy Farmars of America, Inc. {DFA) has been a strong advocate of allowing the weekly dairy product price
information to move back under the Agriculture Marketing Service’s (AMS) operations where data
collection, verification and publication can be housed within the same Agency. We feel this will allow the
best combination of data collection and oversight.

We have also been a strong advocate of moving the process to electronic data collection as we expect data
can be made available to the industry through that vehicle on a timelier basis. This will improve the
transition of price information from dairy markets to dairy farmers, milk processors and the entire dairy
marketing chain sooner and reduce some of the effects that lagged price information currently has on our
industry.

We understand that in order to meet the statutory deadlines imposed by the Mandatory Reporting Act of
2010, there must be a transition of the reporting process from the National Agricuitural Statistics Service
to AMS. The actions called for under this docket cause that change, and we support them being made
promptly, However, we also understand that the time {imits established by the Act do not allow for
additional input and review by the industry and notification to AMS of suggested changes to program
details. Clearly this subsequent review can best be made under the singular jurisdiction of AMS. So, as
s00n as is practical we request AMS initiate a second Rule and Comment docket so that the industry can
provide more detailed input on issues that may affect the product prices data collection and publication.

Sincerely,

Che il fone

Elvin Hollon _
Director of Fluid Marketing and Economic Analysis
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