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Online Visual Testing Report

EXECUTIVE SUMMARY

The American Community Survey Office (ACSO) is currently conducting a series of related research
projects around improving the American Community Survey (ACS) mail package and messaging toward
potential ACS respondents. This research aims to increase participation rates and reduce overall field
costs for the ACS by improving the effectiveness of the mail package.

This Online Visual Testing study of n=2,010 US adults who generally handle the mail for their households
explored three alternative mail package designs, as well as the current mail package. The Online Visual
Testing study had two goals: to identify ways to improve individual mail pieces (though elements such as
design, layout, or messaging) and to compare between the current mail package (Control) and the three
alternative mail package designs (referred to as “Community,” “Official,” and “Patriotic” concepts) in
order to identify potential strengths and/or weaknesses.

The study found opportunities to make the ACS mail package seem more eye-catching, important, and
authoritative to households. We present five key takeaways based on this study:

= Visual design elements and deadline messaging can have a significant impact on how people
read and remember mail items. After looking at the Internet invitation envelopes, respondents
who saw the Official design were 2.8 times more likely to say the envelope was “urgent” than
those who saw the Control (58% “applies completely” vs. 33%, p<.01). They were also more
likely to agree it was “important” and “attention-grabbing.”

= The U.S. Census Bureau logo should be prominently featured on mail items. Envelopes
containing the Census logo in the top left corner were more likely to be recognized as coming
from the Census Bureau and were more likely to be opened in the Mail Sort Exercise. As noted in
previous studies, the Census Bureau has significantly higher favorability than the Commerce
Department or the federal government as a whole.

= Key words and phrases in letters should be emphasized using callout boxes, line spacing, and
bolded text. Elements like Web addresses, telephone numbers, and text that were enhanced
using graphic design techniques received more attention. For example, the Patriotic Internet
invitation used a blue accent box to call out the Web address to complete the survey: this item
was clicked earlier and more frequently in the Image Click Analyzer Exercise as compared to the
same content when featured less prominently in other mail designs.
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= “Your response is required by law” attracts more attention than any other message. For
envelopes, letters, instruction cards, and reminder notices, the “mandatory” messaging clearly
caught participants’ attention. For example, nine in ten respondents highlighted the words
“required by law” in the Official pre-notice letter, which was more than three times greater than
the next most identified words. These test results strongly support continued use and further
experimentation to continually improve the mandatory message language on envelopes and
letters.

= |tis possible to overdo the commercial “marketing” look and feel. In the Mail Sort Exercise,
nearly one in three (31%) of respondents who initially saw the highly visual Lincoln Memorial
postcard indicated that they would place this item into the “Trash.” As the Census Bureau plans
field testing for alternative mail designs, we should be mindful of the tolerance threshold for
designs that might look like commercial marketing. On the other hand, designs that are formal yet
evocative may be a catalyst for drawing respondents into the ACS material. This is demonstrated
by the Patriotic design’s use of color, a flag motif, and American landmarks.

PROJECT BACKGROUND

The American Community Survey (ACS) collects detailed socioeconomic data from about 3.5 million
households in the United States and 36,000 households in Puerto Rico each year. The resulting
tabulations are provided publicly on an annual basis. ACS data are widely used inside and outside the
federal government, and play an important role in determining how more than $400 billion in federal
and state funds are distributed each year (Groves, 2012).

The ACS is a multi-modal survey. Households initially receive a series of mailings to encourage them to
respond online or by mail (see the 2009 ACS Design and Methodology Report for a full description).
These modes are identified as self-response. Then, Census Bureau representatives attempt to follow up
with the remaining households by telephone. Finally, in-person visits are made to a sub-sample of the
households that could not be contacted by telephone.

In 2012, just less than 60 percent of households self-responded to the ACS survey (Olson, 2013). A 2011
follow-up study indicates that the top two reasons given by non-response households for why they did
not respond to the ACS were: 1) they didn’t recall receiving mail about the ACS and 2) they didn’t open
the envelopes. This represents just over half (56%) of non-response households that received the “push”
mail strategy currently implemented by the ACS (Nichols, 2012).

These households represent a key area of opportunity for the ACS. Telephone and in-person ACS
completions are significantly more labor-intensive, and therefore expensive, for the Census Bureau. If
the Census Bureau could increase keeping and opening rates, it would see increased self-response rates,
lowering the costs associated with contacting non-responder households by phone and field contact. For
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example, the Census Bureau anticipates a net savings of more than $875,000 per year in nonresponse
follow-up costs by increasing the overall mail response rate by 1.6 percent after including an additional
reminder postcard (see Chesnut, 2010).

Previous studies have identified the importance of design in mail packages, and how it can account for a
significant amount of the variance in opening and read-through rates in direct mail campaigns (Feld et
al. 2013, De Wulf, Hoekstra, & Commandeur, 2000). It follows that by refining the design of the mail
packages, the ACS could increase opening and keeping rates, increase self-response rates, and reduce
costs.

The Census Bureau has previously conducted a variety of studies regarding the impact of the structure
and design of the ACS mail package on self-response rates. Most of these studies have focused on
adding or removing pieces from the mail package. For example, in 2010, the Census Bureau tested
through a repeated cognitive interview process different messaging and color on ACS letters and
envelopes that distinguished the ACS from the decennial enumeration (Schwede and Sorokin 2009).
Other tests have looked at the presence of icons compared with text-only instructions (Matthews et al.
2012), and different messaging approaches to reminder postcards (Schwede 2008).

The last time the Census Bureau conducted testing with a completely different visual design was in the
early 1990s. In that test, the more formal, “government” mail style dramatically outperformed the
more colorful, “marketing” approach—though the alternative design did not display that response was
required by law (Leslie, 1996).

The current ACS mail approach has developed through a series of Census Bureau research projects (see
Tancreto, 2012). The American Community Survey Office (ACSO) is currently conducting a series of
closely related research projects related to messaging and the ACS mail package with potential
respondents to the ACS. This research aims to increase participation rates in the ACS survey and reduce
the amount of follow-up activities with non-response households.

Current ACS Mail Package

Telephone
Paper Contact (CATI) P
i Internet Reminder . . 2nd Reminder Personal
P t uestionnaire
FENZEEE ™ Invitation Postcard » @ ¥ Postcard o Visit (CAPI)
* Envelope = Envelope = Two-sided = Envelope * Two-sided Additional
* |etter from = Letter postcard = |letter postcard Postcard
CB director  * Instruction = Instruction card = Two-sided
= Multilingual card . " Paper survey postcard
brochure * FAQ tri-fold = FAQ tri-fold (green)
= User guide ACS mail package
= Return envelope 6 mailings
Adapted from: ). Tancreto (2012), Evelution of ACS Respondent Contact Materials 17 items
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This study is the next step in a series of projects Team Reingold has taken towards developing more
effective ACS mail packages. In early 2014, the contractor team conducted several studies to develop
effective messaging strategies that could be used in ACS mail pieces to increase self-response rates.
These projects included Mental Modeling based on n=25 field interviews; n=7 Deliberative Focus
Groups; a two-wave Messaging Survey of n=2,015 telephone respondents; and in-depth Key Informant
Interviews with n=109 ACS and community stakeholders. Together, these projects identified top

messaging themes that are most likely to increase response rates among those who receive ACS pieces
in the mail.

Using these results, the contractor team developed three alternative mail package designs and revised
them through a series of n=6 focus groups and n=34 one-on-one interviews. We also incorporated
recommendations from an independent review by expert mail-out survey researchers (Dillman, 2014).

This study uses online visual testing to refine and improve the proposed designs of these three
alternative ACS mail packages. After the findings and recommendations from this Online Visual Testing
have been incorporated into design revisions, the ACSO will design and implement a field test based on
the designs. The goal of this test will be to measure real-world changes in response rates and monitor
potential data quality issues. This may include testing variations on the designs to identify whether
specific elements of the package improve or harm response rates.

RESEARCH GOALS AND OBIJECTIVES

The Online Visual Testing study had two goals: to identify ways to improve individual mail pieces
(though elements such as design, layout, or messaging) and to compare between the current mail
package (Control) and the three alternative mail package designs in order to identify potential strengths
and/or weaknesses. These findings can be used to inform a subsequent real-world mail test.

ACS Mail Package Assessment Process

‘ Online visual » ACS
testing field testing
* May2014 * June2014 = Sept2014 = FY2015
= Reingolddrafted new = n=6 focusgroups * n=2,010interviews = Productionand
design options for * n=34one-on-one * Onlinetools testing of revised
mail packages interviews simulate how mail designs
= Revisedalternative participantsreactto = Specifictest
designs based on input mail designs design TBD

The survey used four designs — each consisting of several mail pieces thematically and visually linked to
each other. This included the three contractor team-developed alternative mail packages (“Official,”
“Community,” and “Patriotic”), as well as a control condition of the current mail package.
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Four Mail Package Designs

OPEN IMMEDIATELY

YOUR RESPONSE IS
REQUIRED BY LAW

CUnited States

REQUIRED BY LAW

YOUR RESPONSE IS The. “""f;c;gnl‘g:d"::;rv Survey
REQUIRED BY LAW YOUR RESPONSE 1S

Céfisiis

The Online Visual Testing design was monadic: any given respondent saw just one of the four designs.
Each of the four test cells had roughly identical demographic characteristics (gender, age, and
race/ethnicity). Respondents went through a series of online exercises that follow the progression of
mail items in the mail package (described in more detail in the Methodology section).

In the online survey, we tested many — though not all — of the items in the mail package. Some
elements of the mail package that do not vary between the designs were not tested, including the
return envelopes that are part of the paper questionnaire mailing. Likewise, the actual paper
guestionnaire for the ACS is beyond the scope of this project and was not tested.

The findings of this study are designed to provide guidance for internal Census Bureau decision-making
only. They are not intended for publication or public dissemination as official estimates. While the
results may inform ACS messaging and subsequent research, results will not drive significant policy
decisions.

Please note in this report the terms “respondent” and “participant” are used interchangeably to refer to
the U.S. adults who generally handle the mail for their household who completed interviews for this
study.
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METHODOLOGY

Universe and Respondent Selection

In order to measure the perceptions and reactions of those that are most likely to interact with the ACS
mail package, the universe for this study was U.S. adults (18 years or older) who generally handle the
mail for their household.

According to ACS estimates, there were approximately 131 million households in the United States in
2012 (Olson, 2013). As reliable demographic estimates of the population who handles the mail were not
available, we used householder (head-of-household) data from the Current Population Survey (CPS) as a
proxy for the sample probability weights and quotas. While this is not a perfect proxy for the target
universe, it provided a reasonable framework to represent the adults who generally handle the mail for
their household.

Respondents were selected from the GfK Knowledge Network (KN) online panel, which consists of
approximately 50,000 adult members in the United States. Randomly sampled addresses from the
United States Postal Service Delivery Sequence File are invited to join the panel through a 12-week
recruitment process. Initially, households are sent a recruitment packet with a $2 cash incentive.
Approximately one week later, a reminder postcard is sent to all addresses. After three weeks, a letter is
set to households that have not responded. After five weeks, KN makes recruitment calls to non-
responding households that can be matched to a telephone number (approximately 70% of remaining
addresses). The response rate for the ACS mail recruitment is approximately 14% (AAPOR 3). As part of
compensation for their participation in the panel, respondents without Internet access receive a
netbook and Internet access from the online panel vendor.

Before participants are eligible to become active members of the panel, they must complete profiling
guestions for demographic and household characteristics including age, race, and gender.
Approximately 72% of “recruited” persons complete the profile questions and become active members
of the panel. On average, most panel members participate in about two surveys per month.

For this study, Knowledge Networks sent out a total of 8,186 email invitations for this study. Of these,
4,480 respondents completed the screening questions, yielding a screening completion rate (S.COMP) of
54.7%. Of those, n=2,887 qualified for the survey by typically handling the mail for their household (70%
eligibility rate). A total of n=2,009 respondents completed the survey, yielding a final cumulative
response rate of 5.5% (CUMRR1: 14% panel recruitment x 72% profiling rate x 55% cooperation rate, see
Callegaro & Disorga 2008). Note that partial interviews are not included in this total.

As a result, it is possible that the mail-handling US adults that completed our survey may differ from the
population at large, particularity around their propensity to respond to surveys. When interpreting the
study’s results, it may be useful to be mindful that the findings from this study could differ from the
population at large. Subsequent real-world field testing is necessary to confirm the findings of this study
before making permanent changes to the ASCS mail package.



Online Visual Testing Report

Sampling Quotas

While the survey will not be used to make estimates of the target population as a whole, the sample
used a selection weight and demographic quotas to ensure that the findings were not unduly influenced
by sample imbalances between mail packages in demographic characteristics such as race, age, and
gender. In the survey, we screened for an adult who generally handles the mail for their household.

We created four sub-samples (one for each of the four mail package treatment conditions) with roughly
equal demographic characteristics in terms of age, race/ethnicity, and gender. Participants were
randomly assigned into one of the four packages (“Official,” “Community,” “Patriotic,” “Control”). If a
participant with particular demographic characteristics was placed into a quota that was full, he or she
was randomly coded into a package that was still open. Once all four packages were full for a particular
set of demographic characteristics, no more cases with those characteristics were eligible for the survey.

The sample for the online visual testing was drawn using a probability proportional to size (PPS)
weighted sampling approach based on head-of-household data from the Current Population Survey
(CPS). We used householder (head-of-household) data from the Current Population Survey (CPS) as a
proxy for the sample weights and demographic quotas since reliable estimates of the portion of the U.S.
population who handles the mail are not available.

There was one notable adjustment between CPS householder data and the demographic quotas. Gender
targets in the online visual testing survey were constructed by combining the number of householders
living in non-family households and family households where no spouse is present for each gender. In
addition, married couples living in the same household were considered equally likely to have a male or
a female who handles the mail, so as not to over-represent the proportion of married families that
identify the male as the householder for the family. This is summarized in the following table:

Number of Householders by gender and family status (in thousands)

Householder Family Status Total Male Female

Householder not in family household
, - _ , 41,558 | 19,747 21,810
(includes living alone or with nonrelatives)

Householder in family without spouse
(includes married spouse absent, widowed, divorced, separated, or 21,699 6,230 15,469
never married)

Married with spouse present
(* for weighting purposes, married spouses in the same household 59,204 29,602* 29,602*
are considered equally likely to generally handle the mail)

Total Householders 122,460 55,579 66,881

Percentage 100% 45% 55%
(Source: CPS 2013 Annual Social and Economic Supplement, Tables H2 and A2)
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We used quotas to balance age, gender, and racial/ethnic characteristics. The quotas used a cross-
design (age x gender x racial/ethnic group; for the full quota table see Appendix B: In-depth Findings).
The following table provides an overview of the demographic quotas for the survey:

Demographic Targets for Quotas
Category Characteristic Target Percentage
Male 45%
Gender Female 55%
White, non-Hispanic 72%
Hispanic, any race 11%
Race Black, non-Hispanic 12%
Asian, non-Hispanic 4%
All Others/multiracial 1%
18-29 13%
Age 30-44 26%
45-64 38%
65+ 23%

(Source: CPS 2013 Annual Social and Economic Supplement, Tables H2, H3, and A2)

Procedures for Collecting Information

Respondents self-administered the survey through an online portal on their computers. As part of the
survey, participants completed a series of exercises that tested various pieces of the ACS mail package in
the general order the items are received (starting with the pre-notice envelope). Participants did not
see the names of the design they evaluated.

Four Mail Package Designs
“Official” “Community”

United States~

Census

@ céisiis

vs.

YOUR RESPONSE IS
| REQUIRED BY LAW
, | .
“Patriotic” “Control”

cUmh:d States AMERICAN P
COMMUNITY
SENSUS | e

Form Enclosed
YOUR RESPONSE IS
REQUIRED BY LAW

B

10



Online Visual Testing Report

Overview of Activities
First, respondents saw a short series of screening questions to ensure they qualified for the survey.
Next, they participated in three activities with the objective of assessing different aspects of mail

package designs:

1.

Mail Stack Exercise: This exercise presented participants with an interactive simulation of mail
sorting and asked them to sort a collection of mail, including the pre-notice envelope, the
Internet invitation envelope, or the reminder postcard for the particular mail package design
they were assessing. There were also six pieces of non-Census Bureau mail. Respondents
participated in the mail stack exercise once.

Image Click Analyzer: Respondents were asked to click on particular elements of the designs in
order to illustrate what attracted their attention, to determine how participants interact with
the design, and to understand what drives engagement. Respondents used image click analyzer
tools a total of four times on several pieces of mail.

Message Highlighting: This section asked respondents to highlight words and phrases that they
found compelling, first for the text of the pre-notice letter (Pre2) and then for the Internet
response letter (A3).

For each of the tools used as part of the online visual testing study, we describe in this section the
functions of the tool, the user experience, the data variables that the survey instrument collected, and
how the research team analyzed the data and developed recommendations. Note that participants
were not required to answer any particular question, though only a small portion (less than 5% of
responses per question) are missing from the data set. For analysis purposes, missing responses were
excluded from analysis for that particular question.

Current Mail Package Design

Telephone
Paper Contact [CATI] M
. Internet Reminder . . 2nd Reminder Personal
t
Frenotice |+ Invitation Postcard -+ Questionnairs | Postcard Visit (CAPI)
* Envelope * Envelope = Two-sided * Envelope = Two-sided Additional
* |etter from ® Letter postcard = |etter postcard Postcard
CB di.rfector * Instruction * Instruction card » Two-sided
* Multilingual card * Paper survey postcard
brochure = FAQ tri-fold = FAQ tri-fold (green)
= User guide ACS mail package
= Return envelope 6 mailings

17 items

11
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Proposed Alternative Mail Package Design
i:‘-mindr:’r Y Telephone
ostea Contact (CATI) |v
r4
Prenotice | | Internet AND P‘_P" L 2nd Reminder | Personal
(multilingual) Invitation | L] Questionnaire Postcard |~,‘ Visit [CAPI)
1 |
" Prel.Prenotice v Al Envelope ' Targeted Spll'lhhljv 1. Envelope ¥ D1 Two-sided Additional v
envelope v AZ.Instruction I Postcard | v C2_Instruction card postcard
¥ Pre2 Prenotice card I . {choice) Postcard
AT v Bl i
letter v ;:.?.Lette_r_ Ds:::;” er v 3. Papersurvey ¥ E1 Two-sided
¥ AL Multilingual . E, ; v 4 “Why dowe ask?"/ postcard
brochure 52. Spanish FAQ Brochure
postcard v C5. Returnenvelope

Exercise Mail Pieces Tested # of sides il

(per design/side)

Two ACS Mail pieces - pre-notice envelope (prel) OR 5
Mail stack exercise (#1) Envelope (A1/C1) OR reminder postcard (D1) AND six (front/back) 333
pieces of “clutter” representing other mail items
Image click analyzer (#1) |Pre-notice letter (Pre2) 1 500
Message highlighting (#1) |Pre-notice letter (Pre2) 1 500
Image click analyzer (#2) |Envelope (A1/C1) (either front or back) 2 250
Image click analyzer (#3) |Internet invitation letter (A3) 1 500
Message highlighting (#2) |Internet invitation letter (A3) 1 500
. Instruction card (A2) OR Instruction card: choice (C2) OR 2
Image click analyzer (#4) . 125
reminder postcard (D1) (front/back)

Mail Stack Exercise

The Mail Stack Exercise simulated receiving a selection of print mail to assess whether designs were
noticed, opened, and recalled. This study included a single mail sort exercise at the start of the survey
exercises to minimize the risk of priming effects when the participant has already seen ACS mail items
earlier in the survey. By simulating real-world letter-sorting, we were able to determine which envelope
designs are more likely to help ACS items get opened among mail-handling adults. We also used follow-
up questions to provide insights into recall and retention of the designs. Previous studies have identified
the importance of design in mail packages, and how it can account for a significant amount of the
variance in opening and keeping rates in direct mail campaigns (Feld et al. 2013, De Wulf, Hoekstra, &
Commandeur, 2000).

User Experience

During the Mail Stack Exercise, respondents saw a total of eight mail pieces in a random order. Two of
the mail pieces were part of the ACS (Prel and A1/C1). While in the current ACS addresses receive a
single mailing at a time, we included two ACS items in the Mail Sort to allow us to test a wider range of

|II

materials. The rest of the mail was part of a “clutter reel” that is representative of the most common

12
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types of mail an average household receives, such as product offers, promotions, letters, and bills (see
“clutter reel” section). The order of the mail was randomized for all pieces to control for order bias.

Participants viewed the mail pieces on their screen and flipped over the mail item by clicking the button
at the top of the screen (revealing the reverse-side). Participants were able to click on a design and sort
it into either to “save and read” or send to “trash.”

OPINIMAN

After reviewing each piece of mail, please decide whether you are
interestedin saving or tossing it.

“nmzz

To keep pieces of mail, drag them to the “Save and Read” folder
To throw away pieces of mail, drag them to the “Trash” folder

ESPONSE IS
REQUIRED BY LAW.

The Mail Stack Exercise used a “click-and-drag” system to simulate letter sorting.

After the Mail Stack Exercise, respondents saw a series of follow-up questions to provide insights
surrounding their recall and retention of ACS packaging. First, participants were asked an open-ended
question concerning recall (unaided) about the mail items they just reviewed. For the second question,
half of participants were probed as to whether or not they saw anything from the federal government
(with an open-ended follow-up if yes). The other half was asked if they saw anything from the Census
Bureau (with an open-ended follow-up if yes).

“Clutter reel”

The average household receives 19 pieces of mail each week (Mazzone & Rehman, 2012). This study
used six mock non-ACS mail pieces which allowed us to test ACS mail packages against personal mail,
transactional mail (such as bills and financial statements), and advertisements, without dramatically

increasing respondent fatigue.

Household Mail Volume Received and Sent by Market Served (2012)

Mail by Market Type \ Number of Pieces (in billions) Percentage
Correspondence 11.8 8.6%
Transactions (includes bills, statements) 34.3 24.9%
Advertising 79.6 57.8%
Periodicals (includes USPS-delivered

. 5.1 3.7%
newspapers and magazines)
Other (includes packages and 6.9 5.0%

13
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unclassifiable)

Total 137.7 100%
Source: Mazzone & Rehman (2012) USPS Household Diary Survey, Table E-2.

The most common senders of advertising mail are merchants (34% of advertising), financial (26%),
services (19%), and social (18%) (ibid., Figure 5.2). The most frequently sent merchant mail is from a
department store or automotive dealer. The most frequently sent first-class financial mail is from
insurance companies. The most frequent service is a utility provider (ibid. Figure A2-8).

As such, we included the following mock items in the “clutter reel”:
= 3 advertisements (insurance, department store, and automotive dealer)
= 2 bills (electrical and water)
= 1 personal letter envelope (hand-addressed)

Data collected

The Mail Stack Exercise was used to gather rich data from hundreds of respondents’ interaction with the
ACS mail package in order to evaluate and refine proposed designs for use in the ACS field test.
Specifically, the Mail Stack Exercise collected four data points:

= Which side of the mail package the participant saw first (either the front or the back,
randomized for each individual item in the mail stack)

= Whether the participant flipped the mail item over (either “did’ or “did not”)

= How long the participant viewed each side of the mail item (measured in half-seconds
from when the initial image loads on the participants screen until they make a
decision)

=  What decision the participant made (either “save and read” or “trash”)

It is worth noting that the Mail Sort Exercise was not designed to directly measure real-world letter
opening rates, but to provide useful guidance into respondents’ intent to open envelopes based on their
visual design. While field testing the mail packages will provide more robust data regarding the impact
on real-world response rates, using online experiments to improve the design of envelopes and other
mail elements allows the Census Bureau to acquire more information about what drives decisions to
open, keep, and respond to the ACS invitation.

Analysis and recommendations

We examined differences between mail packages in terms of respondents’ decisions. This analysis was
conducted for the front and back of the envelopes separately, allowing us to identify if a particular side
of an envelope yielded lower results.

There were a total of ten designs between the pre-notice envelope, the Internet Invitation envelope
(A1/C1) and the reminder postcard (B1). Given that each item had two sides, we analyzed 20 sides of
mail in total.

14
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There were four possible outcomes for each side of the envelope: select “save and read” without
flipping over the envelope, select “trash” without flipping, “save and read” after flipping, and “trash”
after flipping the envelope. For each of the ten envelope sides, we measured the overall proportion of
outcomes to assess if there are sides that underperform, and recommend changes to improve the
designs. In general, we posit that mail designs that are quickly flagged as worth “saving” are more
effective than items that take more time to process when it comes to decision making.

Image Click Analyzer

User experience

The Image Click Analyzer explored how participants interact with particular designs. Respondents used
the Image Click Analyzer a total of four times (Pre2, A1/C1, A3, and either A2, C2, or D1). The exercise
asked respondents to click on the areas of designs that caught their attention, illustrating the visual
hierarchy of various layouts by mapping the order of different sections and how the flow of the design
works in a quantitative way. It also identified where respondents’ eyes were drawn to when they looked
at visual elements, such as logos, headings, or bolded words.

Please click on the image below in areas that caught your attention
when you first looked at this envelope. This could be pictures, words,
logos etc. Please click three items.

-nmzZz

YOUR RESPONSE IS
REQUIRED BY LAW

Ceiigiis

—
| |
CP—

Image Click Analyzer asks participants to click on parts of the image that draw their attention.

After clicking on the image, participants were able to explore the mail item in an unstructured way,
including being able to flip the mail item over. Participants then answered two exploratory open-ended
guestions — what they recalled from the document, and whether there were any parts that were
unclear or confusing. These questions were then coded by two members of the research team who had

not previously been engaged in the project, and the resulting codes were reviewed by a third member of
the research team.

15
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After the envelope (A1/C1) was tested, we asked participants how strongly they agreed with a range of
adjectives applying to the design, including “engaging,” “official,” “trustworthy,” and “urgent.”

Data collected

This tool collected location information based on where the participant clicked. The information was
encoded as a coordinate system. In addition, the coordinates were sub-divided into design elements
that helped organize data analysis.

Click-testing Image Layers

| Y008 Respy
Mgy gy g

1
1
-

=

Visible Layer Coordinate Grid Design Elements

Analysis and recommendations
As each mail piece had different elements and visual arrangements, image click data were analyzed for
individual sides of the design, rather than comparing between sides.

During analysis, we used the data to generate a “heat map” showing the areas that respondents clicked
most frequently. The heat map portrayed point-data representing individual clicks. We also reported
“click frequency tables” which display the percentage of respondents that clicked on each design
element in the piece. Heat maps and click frequency tables for each piece can be found in Appendix B:
In-depth Findings.

Example “click frequency table” from Image Click Analyzer

(%) Click
1" Click 2" Click 3" Click
Logo 70% 25% 26%
Stamp 0% 1% 0%
Return 1 <1% 2% 10%
Return 2 <1% 1% 1%
Address 5% 9% 26%
Image (Virginia) 1% 6% 9%
Required 19% 54% 23%
Footer 1% 1% 4%

16



Online Visual Testing Report

Example “heat maps” from Image Click Analyzer
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1* Click
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Message Highlighting

The Message Highlight tool focused on words, phrases, and messages within the text, rather than the
visual design elements. We used this tool to assess the pre-notice letter (Pre2) and Internet response
letter (A3) to help ensure that the alternative designs convey the most important pieces of information
from each letter.

User experience

Respondents saw the text of the letter on screen in a selectable format. Using their mouse, respondents
highlighted words that they found most compelling. The words they selected did not have to be
continuous, and there was a button that allowed them to clear the selection if they wanted to change
the text they highlighted.

Selow you will seethe text of the letter you justread. Please identifythe <
words or phrases in the following statement that you find most compelling by PinNG
highlighting that portion of the text and clicking and dragging your cursor over u
the words. You may highlight up to 49 words. f

After you are finished, cick onthe arrow at the bottom of the streen 10 continue.

(@ J =

e =
CT—
An example of Message Highlighting

After completing the highlights, respondents were asked one of two open-ended questions (=250
responses per design for each question): “If you had to explain to a friend the purpose of the letter you
just read, how would you describe it to them?” or “Thinking about the letter you just read, were there
any parts you found to be unclear or confusing?”

Data collected
In the message highlighting, the survey collected the frequency of which words were highlighted when
participants submitted their answer. We also collected the open-ended responses as text variables.
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Data Analysis
We conducted analysis for a total of eight letters (including both the pre-notice and Internet invitation
letters for all four designs).

The research team created a visual representation of which words get highlighted frequently by having
the frequency of selection represented in the size and color of the word. Words that were selected more
often are physically larger than less selected words. They are also colored red, whereas average selected
words are colored in purple and less selected words are colored in grey. A visual representation for each
letter we tested can be found in Appendix B: In-depth Research Report.

Example Message highlighting visual representation

TO THE RESIDENT OF:
Apt 2, 2147 Montgomery Dr.
Anytown, MD 03612-1383

From the U.5. Census Bureau:

In a few days, the U.S. Census Bureau will be sending you information in the mail about how to complete the American
Community Survey.

Please look out for this information in the mail and complete this important
survey as soon as possible.

Federal, tribal, state, and local leaders rely on this information to understand and meet the needs of commurnities across America, including
bringing improvements to roads, schools, and hospitals.

YOURRESPONSE ISREQUIRED BYLAW

The Census Bureau has randomly selected your address -- not you personally -- to receive the survey as part of a
nationally representative sample.

To learn more about the American Community Survey, please visit the Census Bureau's Web site:
https://www.census.gov/acs

Thank you in advance for your response.

Sincerely,
John H. Thompson
Director U.5. Census Bureau

This year communities across the country will receive more than $400 billion toward highway planning,
medical assistance, and special educaticn.

We also created word-by-word frequency charts, which report the percentage of respondents that
highlighted each word in the letter. Word-by-word frequency charts for each letter we tested can be
found in Appendix B: In-depth Findings.

The open-ended questions were coded into bins to identify general themes in free-response answers.
After an initial codebook was developed through an initial review of the responses, the questions were
coded by two members of the research team who had not been previously engaged in the project, and
the coded cases were reviewed by a third member of the research team. Tables with coded free-
response answers for each piece we tested can be found in Appendix B: In-Depth Findings.

In the analysis, we noted where key information might be overlooked (for example, what the participant
is being asked to do), or where particular words and phrases tended to attract more attention. In
addition, particularly insightful verbatim quotes from the open-ended responses were included in the
report.
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Closing questions

The final set of questions was intended to gauge participants’ perceptions of the range of pieces that
they saw during the survey. Findings from these closing questions helped identify the “tone” of
particular packages as a whole by assessing how well respondents felt certain descriptive terms applied
to the particular design they reviewed.

We also asked participants to assess how likely they would be to participate in the ACS if they received
these mailings at their home, and what they perceived the purpose of the ACS to be. By comparing
between packages, we were able to assess if some of the different thematic elements employed by
particular designs were more effective at communicating the purpose of the ACS and the value of
participation.

As this study was conducted under the CLMSQ’s Generic Clearance for Data User and Customer

Evaluation, this study should not be used to draw inferences regarding the country’s population at-large
and should not be used to publish any official statistical estimates.

KEY FINDINGS

The goal of the Online Visual Testing study is to identify the strengths and weaknesses of each
alternative mail package (Official, Community, and Patriotic) as well as the Control package. In addition,
we conducted an analysis to identify recommendations for revising individual mail pieces.

For the analysis, we used a variety of different exercises and analytical techniques. Appendix B: In-Depth
Findings presents the full findings, including crosstabs for each mail package. Our analysis includes:

=  Mail Sort Exercise

= Coding open-ended responses to assess unaided and aided recall
= |mage Click Analyzing

= Messaging Highlighting

= Attitudinal questions

Mail Sort Exercise

Differences between types of mail

In the Mail Sort Exercise, participants were presented with a stack of eight mail items. Two of the mail
items were from the Census Bureau (the pre-notice envelope, Internet invitation envelope, or reminder
postcard). The remaining six items represented a broad variety of mail that typical households receive
including advertisements, bills, and personal letters. Participants sorted the mail items into items they
would “Save and Read Later” and items they would send to the “Trash.”

As illustrated in the table below, adults who handle the mail for their household identified Census
materials, bills, and personal letters as items they would be interested to keep and read at a later point.
Most of them discarded advertising materials at a much higher rate, with four in five “trashing”
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department store advertisements and an even higher rate “trashing” the dental and automotive
advertisements.

Mail Item % overall selected “Save and Read Later” % overall selected “Trash”
Census Internet invitation envelope* 91% 9%
Water bill 86% 14%
Personal, hand-written card 85% 15%
Census reminder postcard*® 85% 15%
Census pre-notice envelope* 84% 16%
EDA bill 70% 30%
Department store advertisement 20% 80%
Dental insurance advertisement 13% 87%
Car advertisement 5% 95%

*Average of four alternative design packages (Official, Community, Patriotic, and Control).

Differences between pre-notice mail designs

For the pre-notice letter, we tested four envelopes with different variations of logos and placement of
standard-language text (such as a mail ID code, “OFFICIAL BUSINESS,” or “An Equal Opportunity
Employer”). The back sides of the envelopes were blank.

We saw a significant difference in participants’ save/trash rates depending on whether the participant
began by seeing the front or the back of the envelope. 91% of participants who began by seeing the
front of one envelope selected “Save and Read Later,” compared with 79% of participants who saw the
back first (p<.01). In part, this is because a third (33%) of people who began seeing the blank back of the
envelope did not flip over the envelope to see the front side. This could be a mode effect from the
online testing, so for analysis purposes we focused specifically on the individuals who first viewed the
front side of the envelope.

We found that the pre-notice envelopes with the Census Bureau logo in the top-left corner had a

statistically significantly higher proportion select “Save and Read Later” than the Control with a text-only
“U.S. DEPARTMENT OF COMMERCE” header at the a=.05 level.
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Alternative Designs: 92% Control: 87%
select “Save and Read” select “Save and Read” (p<.05)

Control

it e

Cenist§

OFFICIAL BUSINESS
Panaty fr Pata Use: $300

There was not a statistically significant difference between the three alternative pre-notice letter
designs in terms of “Save and Read Later” (p>.40). This suggests that the Census Bureau logo is the
driving factor for the differences observed between the alternative mail packages and the control. This
reinforces previous survey findings that the Census Bureau is an exceptionally well-known and respected
organization to the public (Hagedorn & Green, 2014).

Official Community ‘ Patriotic

Official: 93% select “Save and Read” Community: 91% select “Save and Read” Patriotic: 93% select “Save and Read”

Differences between Internet invitation mail designs

In the mail sort exercise, we also tested four different envelopes for the Internet and mail invitations.

These envelopes contain the materials to respond to the ACS (instruction cards, paper questionnaires,
FAQs). Participants initially saw either the front or back of the envelope. For the three alternative mail
pieces, only a small portion of respondents flipped over the envelope from the side they initially saw.
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Roughly one in four (26%) respondents who started looking at the back of the Community Internet
invitation flipped it over. This is likely a mode effect from the survey instrument, rather than a real-
world behavior. As a result, we have focused our analysis on the initial side that respondents saw first.
The following table shows the percentage that selected “Save and Read Later” for each side of the
envelope separately.

% “Save and Read Later”

% Flip Over

Mail Sort: Internet Invitation Mail Sort (A1/C1) by Initial Side

_— Among those who saw the front first:
_ OPERIMMEATELY: O AESPORSE 15 AEQUIAED 67 LW %'E 95% 10%
9 selected flipped over mail item to view
&) “Save and Read Later” back side
o o eseorse s Among those who saw the back first:
) 86% 18%
selected flipped over mail item to view
“Save and Read Later” front side
- Among those who saw the front first:
= Cenete 90% 10%
g oo selected flipped over mail item to view
“Save and Read Later” back side
S Among those who saw the back first:
£ 96% 26%
(@) selected flipped over mail item to view
“Save and Read Later” front side
i | : Among those who saw the front first:
CEMSlE | S Cens 94% 8%
(&)
= selected flipped over mail item to view
o “Save and Read Later” back side
= Among those who saw the back first:
& 94% 18%
selected flipped over mail item to view
“Save and Read Later” front side
E— Among those who saw the front first:
_ 92% 18%
8 selected flipped over mail item to view
— “Save and Read Later” back side
g Among those who saw the back first:
O 78% 67%
E CERE selected flipped over mail item to view
“Save and Read Later” front side

On the Official envelope, we saw a significant difference between respondents who saw the front of the
letter first (95% selected “Save and Read Later”) and those who saw the back of the letter first (86%,
p<.01). We explore whether or not the visual hierarchy and the positioning of the US Census Bureau
logo on the top right corner of the envelope contributed to this in the Click Image Analyzer section.

The Community envelope had the least effective front (90% selected “Save and Read Later”) and the
most effective back (96% selected “Save and Read Later”). The back of this envelope, which featured a
vertical stacked design and accent colors, had the highest percentage of participants choose to read,

though the difference is not statistically significant from the back of the Patriotic envelope.

The Patriotic envelope, which featured a multi-colored footer of US landmarks and a flag motif, had 94%

of participants select “Save and Read Later” — regardless of which side they saw first. The similar

response rates between those who initially viewed the front first or the back first suggests that the
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footer elements employed on both sides of the designs may receive more attention from participants
than the other elements.

Among those who initially saw the front of the Control, 91% of people selected to “Save and Read Later”
the envelope. We find the fact that only two thirds of participants flipped the blank back of the
envelope over to view the front side a less credible indicator.

Differences between reminder postcards

In the Mail Sort Exercise, each of the mail designs had a corresponding reminder postcard. These postcards
use a range of visual designs from a text-heavy approach (Control) to a more graphic-heavy approach
(Patriotic). The following table displays the proportions of participants who selected “Save and Read Later”
by which side the participant saw first, as well as the proportions that flipped over the card.

% “Save and Read Later”
by Initial Side

Mail Sort: Reminder Postcard (B1)

% Flip Over

Among those who saw the front first:
RESPOND TODAY at https://respond.census.gov/acs
93% 12%
© e selected flipped over mail item to view
© it “Save and Read Later” back side
= o mmmm— (1111111 s Among those who saw the pack first.
O 84% 17%
selected flipped over mail item to view
F B “Save and Read Later” front side
Among those who saw the front first:
2 ] 90% 13%
c i e ey | fi i .
S e Save copoted 'Pped over mai llem to view
E B Among those who saw the back first:
S 79% 11%
@] E selected flipped over mail item to view
F B “Save and Read Later” front side
i ‘ Among those who saw the front first:
o e - 91% 9%
pras b selected flipped over mail item to view
2 htperespond.census.gov/acs h ?, “Save and Read Later’ back side
o TR ottt b Among those who saw the back first:
& = (& 69% 14%
selected flipped over mail item to view
F “Save and Read Later” front side
Among those who saw the front first
91% 19%
©° selected flipped over mail item to view
frar “Save and Read Later” back side
g Among those who saw the back first:
O 7% 10%
selected flipped over mail item to view
F B “Save and Read Later” front side

The most striking finding is the 22 percentage point gap between the Patriotic front (91% selected “Save
and Read Later”) and the Patriotic back (69% selected “Save and Read Later”). Nearly one in three (31%)
respondents who initially saw the card that featured the Lincoln Memorial discarded it in the “Trash,”
significantly higher than the proportions for backs of other reminder postcards (p<.01). This suggests
that upon first glance, this particular design does not appear “formal” enough to be recognized as a
legitimate government notification or communication.
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The Official design had the highest proportion for both the front (93% “Save and Read Later”) and back
(84%). The design, which created visual hierarchy using a mixture of different font weights, logos, and
type-faces, featured a clear call to action on both sides of the reminder card.

Open-ended recall of the items in the Mail Sort Exercise

After the Mail Sort Exercises, participants were asked several open-ended questions to assess their
recall from the brief view through the eight mail pieces. The results were coded to identify trends
between the various mail packages; the full set of codes is included in Appendix B: In-depth Findings.
Below, we present the most pertinent findings from this analysis.

What kind of mail items do you remember seeing in the mail sort exercise?

(Coded open-ended responses, selected responses)
B Mentioned Census specifically Mentioned government/official (no mention of Census)

75% - 68% 69% 65%
50%

25%

0%

Official Communitma_I Package Patriotic Control
i

Participants were randomly divided in half to measure aided awareness. One half was asked
specifically if they recalled seeing anything from the federal government. The other half was asked if
they recalled seeing anything from the Census Bureau. In both groups, participants who indicated
“yes” were asked to describe what they recalled seeing in an open-ended format, which was
subsequently coded.

Do you recall seeing anything from the federal government? (Asked of half)

Official 91%
Community 87% H % Yes
Patriotic 94%
Control 89%
0:%, zsl% 56% 75;% 10I0%

About nine in ten participants recalled seeing something from the federal government for each mail
package. However, when asked to describe what they recall seeing from the federal government, the
Official, Community, and Patriotic mail designs were much more likely than the Control to mention the
Census Bureau, rather than the Commerce Department.
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OF THOSE WHO SAID YES: What do you recall seeing from the federal government?

Mail Package ‘ Mentioned Census Mentioned Commerce Dept.
Official 91% 1%
Community 96% 0%
Patriotic 91% 1%
Control 54% 29%

A similar pattern was seen among the other half of participants who were asked whether they recall
seeing something from the Census Bureau. More than nineteen in twenty of the Official, Community,
and Patriotic treatment groups said they saw something from the Census Bureau. On the other hand,
only four in five (81%) Control participants said they recalled seeing something from the Census Bureau.

Do you recall seeing anything from the Census Bureau? (Asked of half)

Official 95%
Community 96% ™% Yes
Patriotic 96%
Control 81%
O:% ZSI% 5(I)% 75:% 10I0%

Based on the open-ended recall questions, participants were less likely to recognize that the pre-notice
envelope, Internet invitation envelope, and reminder postcard as coming from the U.S. Census Bureau.
This may be because the Control package placed the Census Bureau logo in the bottom corners on
envelopes, and put the Census Bureau name on the envelope under two lesser known agencies (U.S.
Commerce Department and the Economics and Statistics Administration).

The higher identification in the Control design with the federal government and Commerce Department
is potentially concerning. In our 2014 Refinement Messaging survey, we observed that the Census
Bureau has significantly more favorable name recognition among the public we interviewed than the
Commerce Department. Furthermore, the positive views towards the Census Bureau were less
correlated with negative views about the federal government than with the Commerce Department
(Hagedorn & Green, May 2014).

Official Internet Invitation Envelope (A1/C1) Control Internet Invitation Envelope (A1/C1)

U.5. DEPARTMENT OF COMMERCE o sounL cesoRTUNTY EMALOVER
Adminisiration

U Cemabrm

ity Survey
Form Enclosed
YOUR RESPONSE IS
REQUIRED BY LAW

OPEN IMMEDIATELY

YOUR RESPONSE IS
| REQUIRED BY LAW |

CEngis
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There is an additional finding stemming from the follow-up coding that is worth noting. When
respondents were asked what they recalled seeing from the Census Bureau, one in eight (13%) who saw
the Official design mentioned the items should be opened immediately in the open-ended responses.

” u

Some example responses included descriptions like, “handle immediately,” “open right away,” and
“something saying immediate response is required.” For the participants from the other mail packages
(including Control), almost no participants mentioned the need to respond immediately (2% or less,

p<.05).

Pre-notice Letter

After the Mail Sort Exercise, participants reviewed a pre-notice letter (Pre2) that was specific to the mail
package design. Participants first went through an image click exercise, and then went through message
highlighting. Afterwards, we asked participants some open-ended questions to measure their
understanding of the letter and probe them as to any areas they found confusing.

Image Click Analyzer #1: Pre-notice Letter

In the Image Click Analyzer, participants clicked three times on the image of the letter in the areas of the
letter that first caught their attention. The Official and Patriotic pre-notice letters have definitive visual
hierarchies, indicated by the largest proportion of clicks moving from one part of the letter to another.

In the Official pre-notice letter, two in three (67%) of participants clicked on the US Census logo for their
first click, and nearly half (45%) clicked inside the “Your response is required by law” box for their
second click. The third click was more evenly distributed, with the logo (23%), required box (21%),
respondent’s addresses towards the top (17%), and the link to the ACS website (16%) all having upticks.

The Patriotic pre-notice letter has two visual elements that attract the largest share of the first two
clicks. On the first click, the logo received a majority (54%) of clicks, with the “Your response is required
by law” in a bolded, all caps, box receiving another 33%. For the second click, it was essentially reversed,
with 49% of clicks in the required box and 24% in the logo. On the final click, the participants’ attention
was more disbursed, with elements like the instructions to look out for the survey (15%) and the ACS
website link (14%) receiving a portion of the attention.
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The other two pre-notice letters did not have dominant visual hierarchies, though the logos and return
addresses at the top of those letters received considerable attention from participants.

The Community pre-notice letter’s logo was the dominant portion of the picture; seven in ten (71%)
participants clicked that logo for their initial click. As seen in the chart above, many of the clicks traveled
from the US Census Bureau portion to the orange “American Community Survey” portion of the logo,
with 29% of second clicks also inside the logo. The next highest area was the “Your response is required
by law” text, with 21% of clicks. Farther behind was the firefighter image and the instructions to “Please
look out for this information in the mail and complete this important survey as soon as possible,” which
suggests that at least two of the elements this design is meant to highlight are being overlooked.

The Control pre-notice letter began with 74% of participants indicating that their eye was initially caught
by the return address in the top right and an additional 8% on the Commerce Department logo next to
the Census Bureau’s address. On the second click, no area was a clear winner: 25% clicked on the
address the letter is mailed to (the highest proportion among the return addresses tested), and nearly
four in ten (38%) clicked on the Commerce Department logo or Census Bureau address.

Message Highlighting #1: Pre-notice Letter

After the Image Click Analyzer, participants used a Message Highlighting tool that focused on the words
and phrases in the letter. Participants selected up to forty words that were compelling in the letter,
allowing the research team to identify trends in the content that was highlighted. To help illustrate
which words and phrases received a significant portion of the selections, we created re-scaled message
maps that use larger and more red text to indicate words that are frequently highlighted. The full word-
by-word data for each letter can be found in Appendix B: In-depth Findings.

Please note there is a small discrepancy between Control prenotice letter in the image click analyzer
(the ACS letter that did not feature a director’s signature) and the letter that participants viewed to
highlight in the Message Highlighting, which included a signature from Census Director John Thompson
and a slightly different salutation. We do not believe the difference has an impact on our findings.

As illustrated below, the sentence “Your response is required by law” was by far the most frequently
highlighted words in the three alternative mail package designs. At least three quarters (75%) of
participants in the Official, Community, and Patriotic pre-notice letters highlighted every word in that
sentence. In the Community and Patriotic pre-notice letter, the information about watching for the mail
(which was presented on a separate line and in bolded text) also received significant attention.
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Message Highlighting #1: Pre-notice letter

Official Pre-notice Letter

To THE RESIDENT oF:
Apt 2, 2147 Montgomery Dr.
Anytown, MD 03612-1383

A message from the U.S. Census Bureau:

In a few days, you will receive instructions in the mail about how to complete the American Community Survey. The u.s
Census Bureau is conducting this survey and chose your address, not you personally, as part of a randomly selected sample.

YOU r reS ponse is req U i red by IaW » When this important survey arrives in

the mail, please respond as soon as possible.

Completing the survey online is fastest and most efficient. If you do not have accessto the Internet, a paper survey will be mailed

Federal, tribal, state, and local leaders rely on information from the American Community Survey to understand and meet the needs of
communities across the nation -- including bringing improvements to highways, hospitals, and schools -- so it is important that you respond
promptly.

To learn more about the American Community Survey, please visit the Census Bureau’s Web site
https://www.census.gov/acs/
Thank you in advance for your prompt response.

John H. Thompsen
Director, U.S. Census Bureau

Patriotic Pre-notice Letter

TO THE RESIDENT OF:
Apt 2, 2147 Montgomery Dr.
Anytown, MD 03612-1383

From the U.S. Census Bureau:

In a few days, the U.S. Census Bureau will be sending you infermation in the mail about how to complete the American
Community Survey.

Please look out for thisinformationin the mail and complete this important
survey as soon as possible.

Federal, tribal, state, and local leaders rely on this information to understand and meet the needs of commurities across America, including
bringing improvemerts to roads, schools, and hospitals.

YOURRESPONSE ISREQUIRED BYLAW

The Census Bureau has randomly selected your address -- not you personally -- to receive the survey as part of a
nationally representative sample.

To learn more about the American Community Survey, please visit the Census Bureau’s Web site:
https://www.census.gov/acs

Thank you in advance for your response.

Sincerely,

John H. Thempson
Director U.5. Census Bureau

This year communities across the country will receive more than $400 billion toward highway planning,
medical assistance, and special education.

Community Pre-notice Letter

U.S. Census Bureau
Washington, DC 20233
TO THE RESIDENT OF:

Apt 2, 2147 Montgormery Dr.
Anytown, MD 03612-1383

In a few days, the U.S. Census Bureau will be sending you information in the mail about how to completethe
American Community Survey.

Please look out for this information in the mail and complete this
important survey as soon as possible.

The American Commurity Survey asks about topics like school enrollment, occupation, and military service. Federal, tribal, state, and
local leaders rely on this information to understand and meet the needs of commurnities across America, including bringing improvements to
roads, schaols, and hospitals.

Yourresponse isrequired by laW. r. ceus susm rs randomly

selected your address -- not you personally — to receive the survey as part of a nationally representative sample. You will be asked to
provide important information en behalf of your community. To learn mere about the American Community Survey, please visit the Census Bureau's
web site: https://www.census.gov/acs/

Thank you in advance foryour response.

Sincarely,

John K. Thompsen
Director, U.5. Census Bureau

"Our county looked to American Community Survey data to locate our fire station where we can do the most good for the most people.”
= John Smith Fire Chief, VA

Control Pre-notice Letter

Dear Resident:
1In a few days your household will receive instructions in the mail on how to

complete a very important national survey, mweamerican
Community SUI’VEy. please follow the instructions to completethe survey promptly. The
U.S.CensusBureauis conducting this survey and chose youraddress, not

you personally, as partof a randomly selected sample.

The American Community Survey collects information about various topics like
education, housing, and JODS. iformatian fremthis survey is used by federal,
state, local, and tribal governments to meet the needs of communities across
AMEriCa. ror exsrpls, community leaders use this information to decide where SCh0O0IS, highways,
hospitals, and other services are needed. the surey siso is used o develop programs to reduce
traffic congestion, provide job training, and plan for the health care needs of the
elderly.

1f you have access to the Internet and want to learn more about the American Community Survey, please visit the Census

Bureau’s Web site: WWW ., CENSUS.gov/acs/

Thank you in advance for your help.

sincerely,

Directar

Enclosure.

*Note: color scales are reset for each message, and thus are not necessarily directly comparable across pre-notice letters. See Appendix B for full data.

The Control pre-notice letter does not have a required by law statement. It informs households they will

receive instructions for a “very important national survey” and that the “U.S. Census Bureau” is

conducting the survey. It is worth noting that two of the first three sentences use a passive voice

construction. The second paragraph describes how the survey is used to provide government services—

several sentences that received a moderate degree of attention from participants in the Message

Highlighting including education, housing, jobs, schools, highways, and hospitals. Participants seem to

notice the extended description. In a subsequent open-ended question (where participants are asked to

explain the purpose of the item they just saw to a friend), nearly half (47%) mention that the survey

helps determine the needs of the community or how funds or services are distributed. This is

significantly higher than responses from those who saw other designs (Official: 20%, Community: 21%,

Patriotic: 21%; p<.01).

Participants were also asked if there was anything unclear or confusing in the letter they read. Those

open-ended results were coded and grouped together; no topic had more than 4% of the responses.




Online Visual Testing Report

Internet Invitation Letter

The next mail item was the Internet invitation envelope (A1/C1) that was specific for each mail package
design. This style of large-sized envelope would be used to send the mail-back questionnaire.
Participants first went through an Image Click Exercise with either the front or back of the envelope, and
then answered questions about how well seven adjectives applied to the envelope they had just
reviewed.

Image Click Analyzer #2: Internet Invitation Envelope
On the next page, we have illustrated heat maps for the various Internet invitation envelopes. Large-
scale images are available in Appendix B: In-depth Findings.

In six of the seven Internet invitation letters, the Census Bureau logo received a majority of the 1% clicks.
The Census Bureau logo received the majority of clicks in all three locations where it was in the top left
(above the return address), both envelopes where it was centered on the top flap, and on the back
where it was in the top right corner. The exception was the Control envelope, where the logo was
smaller and placed in the lower left corner. For the Control envelope, the number of clicks increased on
the 2™ and 3" round, suggesting that participants may have initially overlooked the Census Bureau logo
(similar to the findings in the Mail Sort Exercise).

The front of the Official Internet invitation envelope had a strong visual hierarchy. Nearly three in five
(57%) respondents clicked on the Census Bureau logo above the mailing address. On the second click,
half (49%) identified the “Your response is required by law” callout box. Finally, the largest portion (38%)
of respondents selected on the reverse text “OPEN IMMEDIATELY” box on the right side of the letter
with the third click.

On the front of the Community Internet invitation, the Census Bureau / ACS logo received considerable
attention, with 70% of the 1*' clicks. The “Your response is required by law” notice received a majority
(54%) of the 2" clicks. The Virginia icon received considerably less attention (at most, only 9% of the 3™
clicks). Part of the underwhelming response may be due to the fact that the state image was not tailored
to respondents’ particular states. However, the lack of attention implies that the state image with
budget numbers may add more visual clutter rather than provide a compelling reason for completion of
the survey.

Respondents identified both the Census Bureau logo (54% of 1* clicks) and the “Your response is
required by law” (36% of 1*' clicks) on the Patriotic Internet invitation front. In general, they switched
order for the 2™ click, with 42% identifying the required by law callout box and 33% clicking on the
Census Bureau logo. The final click was dispersed across the envelope.
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*note: the blank back of the control letter was not included in the image click exercise.
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On the Control Internet invitation, the “Your response is required by law” callout box received nearly
three in five (57%) of initial clicks. The return address (which did not have a Census Bureau logo)
received the largest portion of the second click (39%), though that proportion is substantially below the
attention paid to the top left corners of the other envelope fronts. That difference may have contributed
to differences in perceptions about the envelopes, which were explored in greater detail in the
subsequent attributes questions.

Internet invitation attributes and perceptions
After having an opportunity to view both sides of the envelope, participants were asked to indicate how
much they believed a series of seven adjectives applied to the envelope they just viewed.

Please indicate how much you believe the following words apply to the
envelope you just viewed.

1) Applies completely
2) Applies somewhat
3) Applies a little

4) Does not apply at all
5) Don’t know

We observe some statistically significant differences between the mail packages on some terms. The
following table displays the percentage of respondents that indicated the adjective applied completely
to the envelope they had just reviewed. For all packages, more than three in five participants indicated
that “official” applied completely. Other terms, like “trustworthy” and “informative” had one in three or
fewer participants indicated they applied completely. For full results, see Appendix B: In-depth Findings.

% selected “Applies completely”
(+/- compared to Control package)

Descriptive Terms

Official |  Community @~ Patrioic  Control |
Official 64 (gg) (E_sg) (?f) (S/i)
mportant >0 179 o5 iy "
Attention-grabbing 51 (+612*) (413) (32*) (s,/i)
Easy-to-understand 46 (‘:g) (ﬁ) (3%*) (:/i)
Urgent 40 (gg*) (3'8) (::2) (gli)
Trustworthy 31 (Eg) (12%) (Eg) (3/2)
Informative 28 (391*) (Eg) (?gl*) (r?/i)

*indicates statistically significant difference with family-wise correction for multiple comparisons (p<.05)

Compared to the control, the Official package appears especially successful at conveying the urgency of
the mail item with terms like “urgent” (+25 percentage points), “important” (+17), and “attention-
grabbing” (+16) all having differences in what completely applies to the mail package. From a design
standpoint, we attribute this difference to the “Open Immediately” callout box on the front of the
envelope, the governmental-looking Commerce Department logo, and the overall “Spartan” aesthetic.
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Online Visual Testing Report

The following graph illustrates four adjectives with double-digit differences between the various
alternative designs and the Control package.

Please indicate how much you believe the following words apply to the envelope you just viewed.

70% -

65%
60%
49% >1%
50%
40% W Official
Community

30% M Patriotic
20% H Control

(]

10%

0%
Important Attention-grabbing Urgent Easy-to-understand

Image Click Analyzer #2: Internet Invitation Letter

After examining the Internet invitation envelopes, respondents saw a text display informing them that
the next item was a look at a letter that would have been included in the envelope they just saw.
Participants then used an image click tool, followed by message highlighting, and some open-ended
guestions. The following page depicts click heat maps for the four Internet invitation letters. Full-size
heat maps for each mail item can be found in Appendix B: In-depth Findings.

Similar to the pre-notice letters, the logos received more than half of the first clicks for each of the
designs (Official: 52%, Community: 73%. Patriotic: 62%, Control: 80% combining the Commerce
Department logo and return address).

In the Internet invitation letters, we tested three different treatments for the 1-800 telephone number
at the end of the letter. In each letter, the telephone number is included in a separate paragraph just
before the signature/closing. We find that having the telephone number in plain-text results in
somewhat lower number of clicks and selections in the message highlighting activity, though the
differences are not statistically significant.

Package Text of sentence containing telephone number 1= cllri:;geztiljcg",:lr: al\;zrsrc"‘:k “:I/::T:;:‘:g::j::i;g
Official If you need help completing the survey or have questions, please call 1-800-354-7271. 0% 0% 1% 6%
Community If you need help completing the survey or have questions, please call 1-800-354-7271. 0% 1% 2% 0%
Patriotic If you need help completing the survey or have questions, please call 1-800-354-7271. 0% 0% 3% 4%
Control If you need help completing the survey, please call our toll-free number (1-800-354-7271). 0% 1% 5% 11%
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Online Visual Testing

In each Internet invitation letter, we presented the request to visit the ACS website in four different
ways. In terms of raising self-response rates, the goal of the Internet invitation letter is to encourage
respondents to go to the website. In the table below, we present the percentage of respondents that
clicked on the link section of the website for each of the four visual testing letters. When looking at
these data, it is important to remember that these differences did not happen in isolation in our survey,
and there are a variety of differences between the letters that can influence the relative rates that
particular portions may be clicked.

Visual treatment Text of sentence with ACS website address 1% Click 2™ Click 3" Click

Using the enclosed Internet instruction card, please

Bolded, enlarged text in a blue accent complete the survey online as soon as possible at: 32% | 39% | 17%

Official

box http://respond.census.gov/acs
Bolded, enlarged light-blue text with Using the enclosed card, please complete the survey online as soon
Community [the link on a separate line with larger as possible at: 14% | 35% | 22%
darker blue text https://respond.census.gov/acs
L Blue accent box with large margins, link . . .
Patriotic ; ) Complete the survey online at: https://respond.census.gov/acs 21% | 46% | 12%
in bolded and enlarged font in blue text

The U.S. Census Bureau recently sent a letter to your household about
the American Community Survey. Using the enclosed instructions,
please complete the survey online as soon as possible at:
https://respond.census.gov/acs

Lead-in sentence in normal text. For the
Control link, a black and bolded text that is
centered on the letter

11% | 29% | 26%

Both of the letters that used accent boxes had higher percentages of respondents select them in the 2™
click. This suggests that the boxes help identify the call to action for participants in the letter. The
control letter, which uses the most traditional paragraph structure, had a lower peak number of clicks
(29%) than the more distinct approaches, implying that the control letter was not as successful at
attracting readers’ eyes. When viewing only the text of the letter without the visual design spacing or
accent boxes in the message highlighting exercise, there was not a statistically significant difference
between the mail packages (the Official letter had 39% of respondents highlight the URL, compared with
40% in the Community invitation letter and 46% in the Control).

Finally, the Patriotic letter included a footer message about how the ACS is used to distribute $400
billion dollars in federal funds each year. The other letters did not contain footers or the $400
billion/year figure. In the image click testing, one in five (20%) participants made their third click on the
footer paragraph. This suggests that footers could be a useful opportunity to deliver a closing message
or call to action.

Message Highlighting #2: Internet Invitation Letter
After the click test, participants were asked to highlight the words that they found most compelling in
the Internet invitation letter. Similar to the pre-notice letter, the majority of participants selected the
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ACS Online Visual Testing

“your response required by law” statements. The following table illustrates this, with larger and brighter
text indicating that a larger proportion of participants highlighted it. Complete word-by-word results can

be found in Appendix B: In-depth Findings.

Message Highlighting #1: Pre-notice letter

Official Internet Invitation Letter
U.S. DEPARTMENT OF COMMERCE

Economics and Statistics Administration

U.S. Census Bureau

national Processing Center
1201 East 10th Street Jeffersonville IN 47132-0001

An important message from the Director, U.S. Census Bureau:

Your address has been randomly chosen to complete the American Community Survey. The Census Bureau conducts this
survey each month to give our country an up-to-date picture of how we live-- our education, employment, housing, and more.
Using the enclosed Internetinstruction card, please complete the survey
online as soon as possible at: https://respond.census.gov/acs

Communities use information from this survey to decide where important services are needed, including things like:
= Reducing traffic congestion
= Providing job-training pregrams
= Building schools and hospitals

If you are unable to complete the survey online, there is no need to contact us. We will send you a paper questionnaire in a few weeks.

YO LI r I'ESpO n Se | S req U I red by | aW (Title 13, U.5. Code, Sections 141 and 193).

As a raprasantative mambar of your community, you vill be asked to provide information about your housshold that is critical to meating neads in your
area. Because you'll be speaking on behalf of your neighbors and ather members of your community, your response is critical to our ability to colleet accurate data,

Your responses will be kept completely confidential. ey e 12 vs. coe,
Section ), the Census Bureau eannot publish or release information that viould identify you or your household.

We may combine your ansvrers with information that you gave to other agencies to enhance the statistical use of these data. This information will be given
the same protections as your survey responses. Based on the answers you provide, you may be asked to participate in other Census Bureau surveys that
are voluntary.

1f you need help complating the survey or have questions, plesse csll 1-800-354-7271.

Thank you in advance far your prampt respanse.

Sincerely, John H. Thompson Director, U.S. Census Bureau

Patriotic Internet Invitation Letter®
Dear Resident,
Enclosed yeu will find instructions for completing the AMMErican CoOMMUNILY suney. This survey is vital to the health of
our nation. Data collected help:

= Businesses Create jobs
= Nonprofit erganizatiens serve their populaticns
= Federal, tribal, state, and local governments meet the needs of their communities

Responding unh’neisthe C|L.IIC|(ESt and easiest way to Complete the survey. If

YOU QI'€ unzble te complete the survey online, there is ne need to contact us. We vill send you a paper questicnnairs.

s w1 SUFVEY isTEqUired by law (Title 13, U.S. coe sactons
141 and 193). Like responding for jury duty, completing this Census Bureau survey is an important civic duty. All answers are

confidential (Tltle 13, U5, code, section 53, W may combine your ansuers sith infermation that you gave t ather

agencies to enhance the statistical use of these data. This infarmation will be given the same pratections as your survey respanses. Based on the answers you pravids, you
may be asked to participate in other Census Bureau surveys that are voluntary. Census Bureau employses are prohibited by law from releasing any persanally
identifiable information.

If you need help completing the survey or have questions, please call 1-800-354-7271.
sincerely, John H. Thompson Director U.5, Census Bureau

American Community Survey data help determine the annual distribution of mare than $400 billion in federal funds.

APlease note the text in the message highlighting activity
did not include the text in the URL accent box.

Community Internet Invitation Letter

U.S. Census Bureau

washington, DC 20233
4 message fromthe U.S. Census Bureau:
Your address has been randomly selected by the U.S. Census Bureau to participate in the American Community

SUrVey. The American Community Survey and the Census show us not only the number of people who live in the country, but also how we live as a
nation -- including cur education, housing, and jobs.

= Communities use information from this survey to decide where important services are needed, including:
= Improving roads and reducing traffic

= Building schools

= Planning for the health care needs of the elderly

Using the enclosed card, please complete the survey online as soon as possible
at: https://respond.census.gov/acs
If you are unable to complete the survey online, there is no need to contact us. we will send you a paper questionnaire in

2 few weeks. The Census Bursau is using the Intemet to collect this infarmation in an effort to conserve natural resources, save tazpayers’ money, znd
pracess your data mare efficiantly.

Yourresponseisrequired by lawW (e v o, setor 145 ana 52,

Because you have been selected to participate on behalf of your community, it is vital that you complete this survey.

Your response will be kept completely confidential. e, iu. e 12, u.s. cods, section 9), the cansus

Bureau cannct publish or release information that would identify you or your household. We may combine yaur answers with infarmation that you gave to other
agencies to enhance the statistical uses of these data. This infarmatian will be given the same protection as your survey response. Based an the information that you
provide, you may be asked to participate in ather Census Bureau surveys that are valuntary.

If you need help complating the survey or have questions, please call 1-800-354-7271.

Thank you in advance for your prempt respense.

Sincerely,

John H. Thompson
Director, U.S. Census Bureau

Control Internet Invitation Letter
A message from the Director, U.S. Census Bureau:

The U.S. Census Bureau recently sent a letter to your household about the American
Community Survey. using the enclosed instructions, please complete the survey anline as
soon as possibleat:

https://respond.census.gov/acs
The Census Bureau is using the Internet to collectthis information in an effort to
conservenaturalresources, savetaxpayers’money, and process

your data more efficie ntly If you are unable to complete the survey onling, there is no need to contact us. We will
send you a paper questionnairein a few weeks.

This survey collects Critical up-to-date information used to meet the needsof
communities across the United States. ror example, results from the sumey are used to decide where NewW

schools, hospitals, and fire stations are needed. this information aiso helps communities plan for the
kinds of €MEergency situations that might affect you snd your neighbors, such as flo0dSand other Natural disasters.

The Census Bureau chose your address, not you personally, as part of a randomly selected sample.

You are FEC]LIiFEd by U.S. law to respondto this survey. the census

Bureau is required by U.S. law to keep your answers CONfidential. the enclosed brachure answers frequently asked

questions zbout the survey.

If you need help completing the survey, please call our toll-free Number (1-800-354-7271).

Thank yau.

John Thompsan
Director, Census Bureau

Enclosures

*Note: color scales are reset for each message, and so are not necessarily directly comparable across Internet Invitation letters. See Appendix B for full data.

After the message highlighting, participants were asked an open-ended follow-up question. Half of
participants were asked how they would describe the purpose of the letter to a friend. After coding the
responses, the findings were broadly similar, with no statistically significant differences.

The other half shared if there was anything unclear or confusing about the letter. Respondents
identified questions about why the survey was required by law, or what would happen if they did not
respond as the most common kind of issue, though less than one in twenty participants mentioned the
issue for each mail design (between 3% and 5% for the four designs).




ACS Online Visual Testing

Image Click Analyzer #4: Internet/Mail Instruction Card OR Reminder Postcard

For their final set of activities, participants saw one of three mail items: the Internet instruction card
(A2), the mail instruction card (C2), or either the front or back of the reminder postcard (B1). They used
the image click analyzer and answered open-ended coding questions about the mail item.

Internet Instruction Card (A2) Mail Instruction Card (C2)
Official design

INTERNET INSTRUCTION CARD Pe

N United States N | (laiastates e e
& Ceiliis (&) e

Two easy ways to respond: select only one.
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) Census (B caslis
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the American Community Survey, cal b T OF. ‘enclosed questionnaire 10 log in.
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Vou of ot ado para espael. the ok-free ounber: 1-800-354-727L. 9 Option 2
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the Arrerican Community Survey, cal T  RESIDENT OF. ‘enclosed questionnaire 10 log in
the toll-free number: 1-800-384-7271 Aoit. ’" L’;:;"m:l“" I you need help or have questions about
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Community design
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Go to https¥/réspandicensus.gov/acs
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Internet Ins

Patriotic design

tox INTERNET INSERUGTION CARD Cofllis

Respond onling at https:#/respond.census.gov/acs "
* Twie easy ways to respond: select only one.

(O R -
1St C||Ck s i =3 IG:”«:" {lufs{/mvond .census, gov/acs .

18003547271,

TOTHE RESIDENY OF-
147 Montgomeny Dr
Anyiown, MD 036121383
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Option Two
%’ Complete and return the enclosed questionnaire.
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¢
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Control design

+ AmegicanCommunity Survey

Go o httpsuirespond:gansus.goviacs lo complete the American Community Survey online.

TwoWays to C the American Ci ity Survey:
1% Click (00O O ptn 1o mmmmongcpsovics o 1 v s WPORTANE
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Please choose ONLY one way 10 respond. I you need help or have questions about the Ametican Community Survey,
call the tolkfree number 1-800-354-7271
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Queslions aboul the American Cor y v, call the — Vea &l otro lado para espanc!
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Please choose ONIliEne way 1o respond. I you need help or have questions about the American Community Survey,
call the toll-free number 1-800-354-7271
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TO THE RESIDENT OF: .

o 1y Lagw O - il 8t the gncided questionnae andgnalit back in the postage-paid envelope.
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Full image click results for each mail item can be found in Appendix B, including percentages for each
region of the mail items.
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The Internet instruction card features the laser-printed mailing address and authentication code, which
are positioned in the center of the card so as to appear through the envelope window. As a result, the
structure of the Internet instruction cards is designed to bring material above, below, or to the sides of
the mailing label. In the image click testing, we see a scattered visual hierarchy for all four designs. The
largest share of participants indicated that their eyes began in the top left of the card on the Census
Bureau logo (Official: 44%, Community: 51%, Patriotic: 42%, Control: 64%). Subsequently, we see clicks
fan out in a variety of directions—including the URL, the mailing address, instructions, and instructions
to keep the card with no part of any design receiving over 36% on the second click. This suggests for
design purposes that effective Internet instruction cards should aim to create an “L” shaped visual
hierarchy that starts in the top-left corner, and either travels down the side before running across the
bottom, or travels across the top of the card before going down the side.

The mail instruction cards had a more straightforward visual design; the three alternative mail designs
featured two columns and the Control design featured a single column.

We did not specifically assess whether participants recognized there were two options to respond to the
ACS. In the open-end responses, half of the participants were asked how they would describe the
purpose of the item they just saw to a friend. Those responses were then coded into a single code that
best captured the meaning of the individual response. While the number of cases is small (mean of ~56
per design), we see that the three designs that included mandatory response messages all had among
the top three codes (Official: 13%, Patriotic: 10%, Community: 9%). As indicated by the click test heat
maps, the callout boxes about “Your response is required by law” drive people’s attention and focus.

Image Click Analyzer #4: Reminder Postcard (B2)

Looking at the findings from the front and backs of the reminder postcard designs, we have three
observations. As with previous mail pieces, logos and “Your response is required by law” messaging
attracts a significant amount of attention from adults who handle the mail for their households.

For the back of the Patriotic postcard, we see a large portion (35%) of respondents identifying the
Lincoln image or the “Your response is required by law” (39%) as their first click. Subsequently, most
participants identified their eyes as moving down the card to URL (20% of 2" clicks and 32% of final
clicks) or telephone number (1% of 2™ clicks and 11% of final clicks). As a result, many eyes seemingly
skip over the paragraph that connects the postcard to the earlier mail pieces.

When asked to describe the purpose of the mail item in an open-ended question, adults who saw the
Control reminder card were most likely to discuss how the ACS helps their community or determines
how federal funds are determined (15%), compared to lower numbers for the Official (9%), Community
(9%) or Patriotic (4%) designs. In particular, this suggests that the similar language about “communities
across the country depend on information the American Community Survey provides to make
improvements to roads, schools, hospitals, and more” were overlooked by survey participants.
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Online Visual Testing

Closing Attributes
After going through the exercises, participants were asked to indicate how much they believed a series
of seven adjectives applied to the envelope they just viewed.

Thinking about all the mail items you viewed, please indicate how much you believe
the following words apply to the envelope you just viewed.

1) Applies completely
2) Applies somewhat
3) Applies a little

4) Does not apply at all
5) Don’t know

We observed statistically significant differences between the mail packages on some terms, but not for
others. All the mail packages seemed roughly equally effective at conveying an “official” tone for the
mail. Similar to the initial envelopes, relatively smaller numbers of respondents said adjectives like
“trustworthy” and “informative” applied completely to the mail packages.

The following table displays the percentage of respondents that indicated the adjective applied
completely to the envelope they had just reviewed. For full results, see Appendix B: In-depth Findings.

% selected “Applies completely”
(+/- compared to Control package)

Descriptive Terms

Official |  Community Patriotic Control
Official 60 (?g) ?g (?3) (E/g)
Important 53 (512*) (’:Zg (3(25*) (ﬁ/g,)
Easy-to-understand 50 321) (AJ:?) 3% (?1/2)
Attention-grabbing 47 (+51§*) (ﬁ’) (3(1)*) (13/2)
Trustworthy 36 (i% 3(15) 3(15) (E/g)
Informative 32 (:jg') 3553’) (?75*) (Eg)

*indicates statistically significant difference with family-wise correction for multiple comparisons (p<.05)

After going through a series of mail items including envelopes and letters, the Official design appears
especially successful at conveying the urgency of the mail item with terms like “urgent” (+18 percentage
points), “important” (+15), and “attention-grabbing” (+16) all having differences in what completely
applies to the mail package. The high-contrast design elements like the “Open Immediately” callout box,
consistent use of the Census Bureau logo, and bolded text helps reinforce the urgency of the design.

The Patriotic design also had statistically significant differences with the Control in terms of time-
sensitivity. The Patriotic design was seen as being more “urgent” (+8 percentage points), “important”
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(+12), and attention-grabbing (+11) than the Control. For all three measures, the Official design had a
larger effect than the Patriotic. The Patriotic design was seen as more “Informative” than the Control
design (+7), while the Official design just missed statistical significance.

By contrast, the Community design does not have any statistically significant differences from the
Control package. While some mail items, such as the back of the Internet invitation envelope had strong
visual hierarchies and tested strongly in the mail sort exercise, participants did not come away with the
same sense of vital significance as with the Official and Patriotic designs.

The following graph illustrates the seven descriptive terms that were tested after the visual exercises.

Thinking about all the mail items you viewed, please indicate how much you believe the

70% A

64% following words apply to the envelope you just viewed. u Official
62% Community
0 58% 59% -
60% - 56% 56% 55% W Patriotic
52% H Control
51%
= sou P0% °49%°0%49%
> CHE
(]
2 42%
[)]
2 0% 39%
0 36% 36%36%

g T TUT3S% 34%344,3%%
w
% 30% - 28%
Q.
<
3 20%

10% -

0% -

Official Important Easy-to-understand  Attention-grabbing Urgent Trustworthy Informative

Closing Attributes

The survey included four attitude questions about the ACS. These questions were included in previous
Census Bureau studies, including the ACS Benchmark and Refinement messaging surveys, as well as
CBAMS (Bates et al., 2009).

ACS F bilit v" Overall, how would you describe your general feelings about the American
avorability Community Survey?

ACS Likelihood to v" How likely would you be to participate in the American Community Survey
Participate (ACS) if contacted by the Census Bureau?

v Do you believe that answering the American Community Survey could
{ROTATED: personally benefit you in any way, personally harm you} or
neither benefit nor harm you?

Personal Benefit
and/or Harm

v" Thinking more generally, do you believe that answering the American
Community Survey could {ROTATED: benefit your community in any way,
harm your community}, or neither benefit nor harm your community?

Community Benefit
and/or Harm
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We observed generally favorable views towards the American Community Survey, with 72% of mail-
handling adults interviewed indicating they were very favorable or somewhat favorable. This number is
similar to the favorability the research team observed at the end of the telephone Refinement survey
(23% very favorable, 56% somewhat favorable, see Hagedorn & Green, 2014). There was little variation
between the four mail designs.

Overall, how would you describe your feelings about the American Community Survey?

very favorstie | 2%

Somewhat favorable 45%
Somewhat unfavorable 10%
Very unfavorable _ 7%
Don't know 10% (displaying all mail designs combined)

0% 10% 20% 30% 40% 50%

When asked how likely they would be to participate in the American Community Survey if contacted by
the Census Bureau, nearly 82% said they would be at least somewhat likely to participate.

We observed some difference in the intensity that participants believed they would participate; three in
five (61% each) mail-handling adults who saw the Community and Patriotic designs said they would be
very likely to participate. That is greater than those who said the same after seeing the Official design
(51%) or the Control (49%) (p<.05). Combining the “very likely” and “somewhat likely” categories into

one, we see almost no difference between the How likely would you be to participate in the American

mail designs, with all four designs between 79% Community Survey if contacted by the Census Bureau? (by mail
. . . . desi

and 85% of mail-handling adults interviewed 100% - esign)

selecting one of those two options. In light of the

strong sense of urgency conveyed by the Official

design as noted in the attribute questions, it is 75% 1

Don't know

somewhat curious that the perceived m Very unlikely

participation rate would not also be higher. This

50% - Somewhat unlikely
may be further evidence that stated intentions Somewhat likely
to participate in a survey are not a good A 619 = Very likely
indicator of future behavior, similar to other 25% - 49%
studies that look at similar challenges with self-
reported voting behavior (Rogers & Aida, 2012).

0% - ; ; .

. Official Community Patriotic ~ Control
We asked two questions to measure the

perceived impact respondents thought participating in the American Community Survey would have on
them personally and the impact on their communities. Similar to previous studies, we found that more
mail-handling adults we interviewed believe that answering the ACS could help their community (46%
benefit alone, 7% both benefit and harm), compared to the personal benefit of participating (26%
benefit alone, 5% both benefit and harm). Furthermore, the mail-handling adults we interviewed did not
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think completing the ACS could harm their community (2% harm alone, 7% both benefit and harm) or
themselves (3% harm alone, 5% both benefit and harm).

Do you believe that answering the American Community Do you believe that answering the American Community
Survey could [personally benefit you | personally harm Survey could [benefit your community | harm your
you] or neither benefit nor harm you? community] or neither benefit nor harm your community?
50%
50% - 50% - 47% 46%
41%
40% - 40% -
30% - 28% 28% 30% -
23% 23%
20% - 20% -
10% - 10% -
0% - 0% -
Official Community  Patriotic Control Official Community Patriotic Control
B % selected "personally benefit you" m % selected "benefit my community"

We also observed a small, but not statistically significant, difference between the mail packages. The
Patriotic and Community designs had five percentage points more respondents say the survey could
benefit them personally than the Official or Control designs (28% vs. 23% respectively). We found a
similar trend with the question on whether the community benefits—while nearly half of the
Community (50%), Patriotic (47%), Control (46%) said answering the ACS could benefit their community,
a somewhat smaller percentage said the same about the Official package (41%). This suggests there may
be an opportunity to explore ways to include more language about the uses and users of ACS data in the
pre-notice and Internet instruction letter to present more information about how the ACS benefits
communities.
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RECOMMENDATIONS

Based on the findings from the Online Visual Testing study, we present five recommendations to
improve the alternative mail package designs in anticipation of a real-world field test. We also offer
suggestions to improve Census Bureau communications about the ACS and explore further
opportunities as part of the alternative mail package development process.

Visual design elements and deadline messaging can have a significant impact on how

people read and remember mail items. The Online Visual Testing study found opportunities to
make the ACS mail package more eye-catching, important, and authoritative to households. After
viewing the Internet invitation envelopes, respondents who saw the Official design were 2.8 times more
likely to say the envelope was “urgent” than those who saw the Control (58% “applies completely” vs.
33%, p<.01). They were also more likely to agree it was “important” and “attention-grabbing.” As a
result, the front of the Official Internet invitation envelope was the top performer, with nineteen in
twenty (95%) mail-handling adults indicating they would “Save and Read Later” the envelope.

The U.S. Census Bureau logo should be prominently featured on mail items, where

appropriate. The Census Bureau logo is a powerful recognition tool. In the image click tool, the Census
Bureau logo received the majority of initial clicks in virtually all the click test heat maps, including the
envelopes where the image was on the right or center of the design.

In the Mail Sort Exercise, the pre-notice envelopes with the Census Bureau logo above the return address
had a five percentage point higher “Save and Read Later” rate than the Control envelope that did not
include the logo (p<.05). Furthermore, respondents who saw designs with prominent Census Bureau logos
were 27 percentage points more likely to specifically mention the “census” when asked what they
remembered seeing in the mail sort exercise. Those who saw the Control design, which did not have the
Census Bureau logo, were much more likely to mention the mail as coming from the Commerce
Department (29%) than the those who saw the alternative designs (1% or less) in open-ended responses.
As noted in previous studies, the Census Bureau has significantly higher favorability than the Commerce
Department or the federal government as a whole.

Key words and phrases in letters should be emphasized using callout boxes, line

spacing, and bolded text. In the Image Click Analyzer, we tested several different treatments for
Web addresses, telephone numbers, and reasons to respond. Elements that were emphasized using
graphic design techniques received more attention. For example, the Patriotic Internet invitation used a
blue accent box to call out the Web address to complete the survey: this element was clicked earlier and
more frequently in the image click exercise, compared to the same content when featured less
prominently in other designs, such as the Control.
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“Your response is required by law” is the single most effective message to attract

readers’ attention. For envelopes, letters, instruction cards, and reminder notices, the mandatory
messaging clearly caught participants’ attention. For example, nine in ten participants highlighted the
words “required by law” in the Official pre-notice letter, which was more than three times greater than
the next most identified words. While some participants indicated in open-ended responses that they
didn’t understand why their response was required by law, these test results strongly support continued
use and further experimentation to continually improve mandatory message language on envelopes and
letters.

It is possible to overdo the commercial “marketing” look and feel. In the Mail Sort Exercise,
nearly one in three (31%) of respondents who initially saw the back of the Patriotic reminder postcard
(which featured a prominent Lincoln Memorial image) indicated that they would sort the postcard into
the “Trash.” Similarly, the respondents discarded the vast majority of the advertising pieces in the “clutter
reel” (department store ad: 80% “Trash,” dental insurance ad: 87% “Trash,” car ad: 95% “Trash.”) The
Census Bureau should be mindful of this threshold when designing further field testing. On the other
hand, designs that are formal yet evocative may be a catalyst for drawing respondents into the ACS
material. This is demonstrated by the Patriotic design’s use of color, a flag motif, and American
landmarks.

47



ACS Online Visual Testing

APPENDIX A: WORKS CITED

Bates, N. et al. (2009). “Messaging to America: Census Barriers, Attitudes, and Motivators Survey Research
(CBAMS).” American Association of Public Opinion Researchers (AAPOR) Conference Paper.
Hollywood, Florida.

Callegaro M. & C. Disorga. (2008). “Computing Response Metrics for Online Panels”. Public Opinion
Quarterly, v. 72, n. 5.

Chestnut J. (2010). Testing an Additional Mailing Piece in the American Community Survey. 2009 American
Community Survey Additional Mailing Test.

Groves R.. (1 March 2012). The Pros and Cons of Making the Census Bureau’s American Community Survey
Voluntary. Testimony before House Committee on Oversight and Government Reform.

Hagedorn, S and R. Green. (May 2014). “ACS Messaging Research: Refinement Survey.” American
Community Survey Research and Evaluation Report Memorandum Series.

Leslie, T. (13 Nov. 1996). “U.S. Census Test — Mail Response Analysis.” 1996 National Content Survey DSSD
Memorandum No. 2.

Matthews, B. et al. (25 June 2012). “2011 American Community Survey Internet Tests: Results from Second
Test in November 2011.” American Community Survey Research and Evaluation Program.

Nichols, E. (2012). “The April 2011 American Community Survey Internet Test: Attitudes and Behavior Study
Follow Up.” American Community Survey Research and Evaluation Program, #2012-03.

Olson, T. (2013). 2012 ACS Self Response Data. Respondent Advocate for Household Surveys.

Rogers, T. & Aida, M. (2012). “Why Bother Asking? The Limited Value of Self-Reported Vote Intention.”
Faculty Research Working Paper Series. Harvard Kennedy School.

Schwede, L. (2008). “Carrot or Stick Approach to Reminder Cards: What do Cognitive Respondents Think?”
Conference Paper, 2008 AAPOR: Section of Survey Research Methods.

Schwede L. & A. Sorokin (2009). “To Link or Not to Link? Exploring Approaches to Maintaining American
Community Survey Response Rates During Census 2010”. American Association of Public Opinion
Researchers (AAPOR)Conference Paper. Hollywood, Florida.

United States Census Bureau (April 2009). “American Community Survey: Design and Methodology.” US
Department of Commerce.

United States Census Bureau (2013). Current Population Survey, 2013 Annual Social and Economic
Supplement, Tables H1, H2, and H3. US Department of Commerce.

48



APPENDIX B: IN-DEPTH FINDINGS

Description of Activities

Exercise Mail Pieces Tested # of sides n-size
(per design/side)

Mail stack exercise Two ACS Mail pieces prenotice envelope (prel) OR 5
(#1) Envelope (A1_C1) OR reminder postcard (D1) AND six (front/back) 333
pieces of ‘clutter’ representing other mail items

Image click analyzer (#1) |Prenotice letter (Pre2) 1 500

Message highlighting (#1) |Prenotice letter (Pre2) 1 500

Image click analyzer (#2) |Envelope (A1_C1) (either froﬁt or back) 250

Image click analyzer (#3) |Internet invitation letter (A3) 1 500

Message highlighting (#2) |Internet invitation letter (A3) 1 500
. Instruction card (A2) OR Instruction card: choice (C2) OR 2

Image click analyzer (#4) reminder postcard (Eir(ujgel;sf?(-)lr?t?g:;ge 125

Definition of Crosstabs

Crosstab Definition of crosstab n-size % total

All All participants 2,009 100

Official Saw “Official” design for all mail exercises 509 25

Package Community | Saw “Community” design for all mail exercises 500 25
Patriotic Saw “Patriotic” design for all mail exercises 501 25

Control Saw “Control” design for all mail exercises 499 25

Four Mail Package Designs (A1 C1)
“Official” “Community”

i
il
i

Census  corvvry

i
1
i

OPEN IMMEDIATELY

YOUR RESPONSE IS
REQUIRED BY LAW

“Patriotic” “Control”
cUmkd States” AMERICAN

e,
Censiis | cmmar

YOUR RESPONSE IS
REQUIRED BY LAW

Your response is
required by law
W‘M i
’-__
= e e e —t — — Cense

S vol Gzt
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Demographic Quotas

We used quotas to balance age, gender, and racial/ethnic characteristics. The quotas used a cross-
design (age x gender x racial/ethnic group). The following table provides a detailed breakdown of the
demographic quotas for the survey:

Age Gender Race “Official” “Community” “Patriotic” “Control” Total
18-29 Male White, non-His. 21 21 21 21 84
18-29 Female White, non-His. 24 24 24 24 96
18-29 Male Hispanic, any 3 3 3 3 12
18-29 Female Hispanic, any 4 4 4 4 16
18-29 Male Black, non-His. 4 4 4 4 16
18-29 Female Black, non-His. 4 4 4 4 16
18-29 Male Asian, non-His. 2 2 2 2 8
18-29 Female Asian, non-His. 2 2 2 2 8
18-29 Male Other/multiracial, non-His. 2 2 2 P 8
18-29 Female Other/multiracial, non-His. 2 2 2 2 8
30-44 Male White, non-His. 45 45 45 45 180
30-44 Female White, non-His. 49 49 49 49 196
30-44 Male Hispanic, any 7 7 7 7 28
30-44 Female Hispanic, any 8 8 8 8 32
30-44 Male Black, non-His. 8 8 8 8 32
30-44 Female Black, non-His. 8 8 8 8 32
30-44 Male Asian, non-His. 3 3 3 3 12
30-44 Female Asian, non-His. 3 3 3 3 12
30-44 Male Other/multiracial, non-His. 2 2 2 2 8
30-44 Female Other/multiracial, non-His. 2 2 2 2 8
45-64 Male White, non-His. 65 65 65 65 260
45-64 Female White, non-His. 73 73 73 73 292
45-64 Male Hispanic, any 10 10 10 10 40
45-64 Female Hispanic, any 11 11 11 11 44
45-64 Male Black, non-His. 11 11 11 11 44
45-64 Female Black, non-His. 12 12 12 12 48
45-64 Male Asian, non-His. 4 4 4 4 16
45-64 Female Asian, non-His. 4 4 4 4 16
45-64 Male Other/multiracial, non-His. 2 2 2 2 8
45-64 Female Other/multiracial, non-His. 2 2 2 P 8
65+ Male White, non-His. 32 32 32 32 128
65+ Female White, non-His. 50 50 50 50 200
65+ Male Hispanic, any 5 5 5 5 20
65+ Female Hispanic, any 8 8 8 8 32
65+ Male Black, non-His. 5 5 5 5 20
65+ Female Black, non-His. 8 8 8 8 32
65+ Male Asian, non-His. 2 2 2 2 8
65+ Female Asian, non-His. 3 3 3 3 12
65+ Male Other/multiracial, non-His. 2 2 2 2 8
65+ Female Other/multiracial, non-His. 2 2 2 2 8

Total* 514 514 514 514 2056

*note totals add up to more than n=500 because of rounding and minimum cell size of two cases.
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Introduction and Screening Question

(ALL SAW THE FOLLOWING) PSB Interviewing, an independent research firm, is
conducting interviews to solicit feedback on potential methods to respond to research
surveys.

Participation is voluntary, but your responses are important. Answers will be kept
anonymous and the survey will not ask for information that could personally identify you.
At the end of the interview, you will be provided with an email address where you can
send any comments or questions about this survey. This survey has been approved by
U.S. Office of Management and Budget approval number 0607-0760, on behalf of the
U.S. Census Bureau, expiring on September 30th, 2014.

If you agree to participate, we will begin by asking you a few questions to see if you
qualify to participate in the study. If you are eligible, the survey will take approximately
20 minutes to complete.

1. Do you generally handle the mail for your household?
Package
Official Community| Patriotic Control
Count (n-size) 2009 509 500 501 499
Yes 100 100 100 100 100
No * * * * *
Don't know * * * * *

*By definition, all participants had to handle the mail for their household.

Mail Stack Exercise

(ALL SAW THE FOLLOWING) Thank you. You qualify to participate in the study.

On the next screen, you will be asked to sort several mail items that you might see in
your household’s mail. After looking at each item, please click-and-drag the item to
indicate if you would "save and read later" or if you would put it in the "trash.” You may
flip over the mail item by clicking at the top of the screen.

When you are ready, please click on the arrow at the bottom of the screen to load the
mail sort exercise.

2. SELECT TWO ITEMS FOR MAIL SORT EXERCISE (CODED AT-RANDOM)
All Package

Official Community Patriotic Control
Count (n-size) 2009 509 500 501 499
Pre-notice envelope 66 65 66 65 67
Envelope 66 66 66 66 67
Reminder postcard 68 69 68 68 66
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3. What kind of mail items do you remember seeing in the mail sort exercise?

(OPEN-ENDED, CODED, MULTIPLE-CODES PERMITTED)

Package

Official

Community Patriotic

Control

Count (n-size) 1960 496 491 491 482
Mentioned Census 61 68 69 65 40
Personal letter/card / Letter / Card 46 44 47 47 47
Abelcar / Flier for cars 44 44 48 43 43
Macy's Swimsuit ad / 20% off / Coupons 39 38 40 37 40
Statement / Bills (not specific) 36 31 36 37 39
Aetna Dental ad 35 34 38 34 32
Southwest Water Company bill 33 35 32 34 32
Advertising 32 31 30 33 35
Government/official mail (no mention of Census) 12 7 3 6 33
EDA bill / Financial statement / Lawyer's hill 9 8 10 9 7
Junk mail 9 11 8 9 7
Blank envelope(s) / Back of envelope(s) 6 5 6 5 6
Survey (unspecific) 2 1 1 2 3
Others U 7 6 6 9
None / Don't Know / No Response 1 1 1 0 1
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(PARTICIPANTS HEARD EITHER QUESTION 4 OR QUESTION 6)

4. (HALF HEARD) Did you recall seeing anything from the federal government?

Package
(%) ‘ All Official  Community Igatriotic | Control
Count (n-size) 1027 258 242 251 276
Yes 90 91 87 94 89
No 5 3 5 3 8
Don't know 4 6 7 2 3
5. (IF YES) What do you recall seeing from the federal government?

(OPEN-END, CODED, MULTIPLE-CODES PERMITTED)

Package

Official Community Patriotic Control

Count (n-size) 914 234 206 235 239
Census 83 91 96 91 54
Item(s) / Mailer(s) 11 8 11 13 13
Request to fill out survey 9 6 6 12 11
Letter(s) 9 9 13 8 8
Commerce Department 8 1 0 1 29
Document(s) / Report(s) 7 8 9 7 4
Required by law / Mandatory 4 3 2 3 5
Postcard(s) 4 4 2 3 6
Form(s) to fill out 4 5 4 6 3
Reminder/follow up 3 1 3 3 4
Notice(s) 2 1 2 1 3
Envelope(s) 2 2 1 2 4
IRS 1 0 0 0 1
Federal Government / Government 1 0 0 1 4
American Community Survey (ACS) / Community 0 0 0 0 1
Survey
Don't Know / No Response 3 2 1 2 6
Others 5 3 4 4 8
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6. (HALF HEARD) Did you recall seeing anything from the Census Bureau?

Package
(%) ‘ All Official  Community Igatriotic | Control
Count (n-size) 982 251 258 250 223
Yes 92 95 96 96 81
No 4 2 2 3 11
Don't know 2 1 2 1 5
7. (IF YES) What do you recall seeing from the Census Bureau?

(OPEN-END, CODED, MULTIPLE-CODES PERMITTED)

Package
Official Community Patriotic Control

Count (n-size) 878 231 240 236 171
Request to fill out survey 26 24 26 28 26
Letter(s) 21 23 16 21 24
Required by law / Mandatory 19 16 25 19 17
Census / The name 18 17 19 17 16
Document(s) / Paper(s) / Material(s) 18 22 21 15 15
Envelope(s) 14 11 16 16 13
Postcard(s) / Card(s) 9 9 6 9 13
Reminder/follow-up 5 3 5 4 9
Open immediately 4 13 1 2 1
Important 4 4 5 3 3
Government/official-looking 3 3 2 4 4
Notice(s) / Notification 3 2 3 3 2
Addressed to resident 3 3 2 2 6
?ggrlljld have recently received / Will be receiving 2 1 1 1 5
Go to website / Complete online 2 1 3 3 2
Commerce Department 1 0 0 0 4
Junk mail 1 1 0 1 1
American Community Survey (ACS) / Community 1 0 2 0 1
Survey

Other 10 5 11 11 15
Don't Know / Haven't read contents yet 6 6 7 6 5
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Image Click #1 (Pre-notice Letter)

(ALL SAW THE FOLLOWING) Now we will have you take a closer look at a letter that would be
inside one of the envelopes that you just saw. First, we will ask about your initial visual
impression of the letter. Then we will ask about the content of the letter.

8. Pre-notice letter (Official)
(INSTRUCTIONS) Please click on the image below in areas that caught your attention when

you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1%Click  2™click 3" Click
Logo 67% 33% 23%
Address 3% 11% 17%
Greeting 1% 1% 4%
Paragraph 1 1% 2% 5%
Required 27% 45% 21%
Paragraph 2 0% 1% 3%
Paragraph 3 <1% 1% 2%
Link 1% 2% 16%
Signature <1% 1% 3%
Footer <1% 2% 6%
Pre2 Official

United States
¥ C&S

e — 0T

Yaur responsegs required by law.

1st Click
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“Official” Pre-notice Message Highlighting #1

(INSTRUCTIONS) Now looking closer at the content of the letter, please identify the words or
phrases that you find most compelling by highlighting that portion of the text by clicking and
dragging your cursor over the words. You may highlight up to 40 words. After you are finished,
click on the arrow at the bottom of the screen to continue.

TO THE RESIDENT oF:
Apt 2, 2147 Montgomery Dr.
Anytown, MD 03612-1383

A message from the U.S. Census Bureau:

In a few days, you will receive instructions in the mail about how to complete the American Community Survey. The U.S.
Census Bureau is conducting this survey and chose your address, not you personally, as part of a randomly selected sample.

YOU r reS ponse IS req U I red by IaW s When this important survey arrives in

the mail, please respond as soon as possible.

Completing the survey online is fastest and most efficient. 1f you do not have access to the Internet, a paper survey will be mailed
to vou.

Federal, tribal, state, and local leaders rely on information from the American Cormmunity Survey to understand and meet the needs of

communities across the nation -- including bringing improvements to highways, hospitals, and schools -- s0 it is important that you respond
prompthy.

To learn more about the American Community Survey, please visit the Census Bureau's Web site:

https://www.census.gov/acs/

Thank you in advance for your prompt response.

John H. Thompson
Director, U.5. Census Bureau
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;S TQH/E REsl'zDo/ENT g;: Official Pre-notice Letter

(] (] 0 0 . . - -

Apt ) 147 Montgomery|  Dr. Word-by-Word Messaging Highlighting
6% 6% 6% 7% 6% Frequency Chart

Anytown, MD 03612-1383
4% 4% 4%

A message from the u.s. Census Bureau:

18% 21% 20% 21% 35% 37% 37%

In a few days, you will receive |instructions in the mail about how
12% 12% 14% 15% 13% 13% 16% 17% 11% 11% 12% 9% 10%

to complete the American | Community | Survey. The uU.s. Census Bureau is conducting this
10% 11% 12% 19% 20% 20% 6% 9% 9% 8% 4% 5% 4%
survey and chose your address, not you personally, as part of a randomly

7% 5% 9% 9% 11% 10% 10% 9% 4% 4% 4% 5% 8%
selected sample.

7% 6%

Your response is required by law. When this important survey | arrives in the

83% 88% 83% 92% 88% 92% 20% 19% 20% 20% 19% 19% 19%
mail, please respond as soon as possible.

19% 22% 25% 25% 26% 26% 26%

Completing the survey online is fastest and most efficient. If you do not
22% 21% 25% 29% 20% 23% 17% 18% 20% 5% 5% 5% 5%
have access to the Internet, a paper survey will be mailed to you.
5% 5% 4% 4% 6% 5% 7% 7% 5% 5% 6% 4% 4%

Federal, tribal, state, and local leaders rely on information from the American |Community
8% 8% 8% 5% 7% 8% 8% 6% 7% 5% 5% 8% 9%
Survey to understand and meet the needs of communities | across the nation— | including
8% 5% 7% 6% 8% 7% 9% 7% 8% 6% 6% 8% 8%
bringing improvements to highways, hospitals, and schools—so it is important| that you respond
8% 11% 8% 11% 11% 7% 11% 3% 3% 4% 4% 4% 6%

promptly.
7%
To learn more about the American | Community | Survey, please visit the Census Bureau’s
5% 5% 5% 5% 5% 8% 8% 8% 7% 7% 7% 9% 9%
Web site: https://census....
9% 13% 36%
Thank you in advance for your prompt response.
1% 1% 1% 1% 1% 1% 2% 2%
John H. Thompson
1% 1% 1%
Director, u.s. Census Bureau
13% 15% 16% 15%
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9. If you had to explain the purpose of the item you just saw to a friend, how would you
describe it to them? (CODED OPEN-ENDS)

Pre-notice letter (Official)

Count (n-size) 488
Letter from the Census Bureau (mentioned Census specifically) 29%
Survey helps determine the needs of my community / How funds are allocated 20%
Mandatory / Required by law 14%
Survey / Reminder to fill out a survey (did not mention Census) 6%
Randomly selected to do the survey 5%
Explaining the importance of filling out the survey/why they are conducting the survey 4%
Online survey / Important to complete online 4%
More than one way to fill out the survey 4%
Letter about previous or soon to come letter / Instructions coming soon 2%
Not legitimate / A scam / Not part of the regular census 1%
Junk mail / Spam / Garbage / Nonsense 1%
Unnecessary / Useless 1%
Government snooping / Using threats / Intimidation 1%
All other negatives 1%
Voluntary 0%
Others 2%
Don't Know / No Response 3%

63



ACS Online Visual Testing

10. Thinking about the item you just read, were there any parts you found to be unclear or
confusing? (CODED OPEN-ENDS)

Count (n-size) 463
It was fine / Nothing was unclear 79%
Why is this required by law / What happens if | do not respond 4%
What is the survey about / Need to see the real survey 3%
Everything was unclear 2%
Confusion about how to respond / response mode 2%
Is it legitimate / Looks like junk mail 2%
Letter was too vague / Was not sure what the letter was about 1%
Who is this organization / Never heard of ACS 1%
Addressed to 'resident’' / Not addressed to me personally 1%
Waste of money sending multiple mailings 1%
Who benefits from my information / Does my information really help <1%
How will the funds be distributed / Will the data be used <1%
How was | 'Randomly selected' <1%
When is it due / How long do we get to complete it <1%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily <1%
Others 1%
Don't Know / Did Not Read It All / No Response 2%
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11. Pre-notice letter (Community)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when

you first looked at this letter. This could be

pictures, words, logos, etc. Please click three times.

Click

1% Click 2" Click 3" Click
Logo 71% 29% 19%

Print Code <1% 0% <1%

Address 3% 13% 11%

Paragraph 1 <1% 3% 3%

Paragraph 2 6% 15% 18%

Paragraph 3 2% 1% 1%

Image (Firefighter) 7% 12% 11%

Quote 1% 1% 2%

Paragraph 4 5% 21% 18%

Link 1% 3% 12%

Signature 1% 1% 4%

Footer <1% 1% 2%

Pre2_Community

1% Click

Unil tates ¢ ACS-1208 (2014) (6-2014)
c COMMUNITY
v "

U.S, Census Bured
Washington, DC 20233

ACS 999 999 093 01 111 1301 16
SEQ001-00009

288888 9283

TO THE RESIDENT OF:
Apt 2, 2147 Montgomery Dr.
Anytown, MD 03612-1383

I a few days, the U.S. Census Burcau will be sending you information in the mail aboat how to complete
the American Community Survey.

Please look outfor this information in the mail and complete this
important survey as soon as possible.

The American Community Survey asks about
topics like school enrollment, occupation, and
military service. Federal, tribal, state, and local
leadees rely on this information to understand

“Our county looked 10 American
Community Sunvey data fo
locate our fre station wheve we
can do the most good for the
and meet the needs of communities across most people.”
~John Smith,

America, including bringing improvements to
Fire Chisd VA

roads, schools. and hospitals,

Your response is required by law.

‘The Census Burcau has randomly sclected your address—not you personally—to receive the survey as part
of a nationally represcntative sample. You will be asked to provide important information on behalf of
your community.

10 learn more about the American Community Survey, please visit the Census Bureau’s Web site:
https://www.census.gov/acs/

‘Thank you in advance for your response.

Sincerely,

John H. Thompson
Dirccror, U.S. Census Burcan
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2" Click

United States- AME AN ACS-12LIS (2014 6-2014)
coy&mv

U.S. Census Burcau
Washington, DC 20233

ACS 999 999 093 01 111 1301 16
SEQ001-00009

TO THE RESIDENT OF:
Apt 2,21 ry Dr.
Anytown, MD 03612-1383

In 4 few days, the U.S. Gensus Bureau will be sending you information in the mail about how to complete
the American Community Srvey.

88888 9283

Please look out for }Ilis information in the mail and complete this
important survey as soon as possible.

‘The American Community Survey asks about
topics like school enrollment, occupation, and
military service. Federal, tribal, state, and local
leadees rely on this information to understand
and mect the needs of communities across
Amcrica, including bringing improvements to
roads, schools. and hospitals.

Your respopsejisgequired by law.

‘The Census Bureau has randomly selected your address—not you personally—to receive the survey as part
of a nationally representative sample. You will be asked to provide important information on behalf of
your community,

To learn more about the American Community Survey, please visit the Census Burcau's Web site:

https://www.census.gov/acs/

‘Thank you in advance for your response.

Sincerely,

John H. Thompson
Dirccror, U.S. Census Burcan

3" Click

ACS-12LIS (2014) (6-2014)

Cglihd States" AMERLCAN
ensus com*nv
—— B0 S v
U.S, Census Burcau

Washington, DC 20233

ACS 999 999.093 01 111 1301 16
SEQ001-00009

TO THE ENT OF:
Apt 2,21 tgomery Dr.
Anytown, MD 03612-1383

I a few days, the U.S. Census Bureau will be sending you information in the mail about how to complete
the American Community Survey.

88888 9283

Please quk ou’t for this information in the mail and complete this
important survey as Soof as possible.

‘The American Community Survey asks about
topics like school enrollment, occupation, and
military service. Federal, wibal, state, and local
leaders rely on this information to understand
and mect the needs of communities across
Amcrica, including bringing improvements to
roads, schools. and hospitals.

Your responsesis.required by law.

‘The Census Bureau has randomly selected your address—not you personally—to receive the survey as pare
of a nationally representative sample. You will be asked to provide important information on behalf of
your community.

1o learn more about the American Community Survey, please visit the Census Bureau's Web site:

https://www.census.gov/acs/

Thank you in advance for your response.

Sincerely,

John H, Thompson
Director, U.S. Census Burean
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“Community” Pre-notice Message Highlighting #1

(INSTRUCTIONS) Now looking closer at the content of the letter, please identify the words or
phrases that you find most compelling by highlighting that portion of the text by clicking and
dragging your cursor over the words. You may highlight up to 40 words. After you are finished,
click on the arrow at the bottom of the screen to continue.

U.S. Census Bureau

Washington, DC 20233
TO THE RESIDENT OF:

Apt 2, 2147 Montgomery Dr.
Anytown, MD 03612-1383

In a fewdays, the U.S. Census Bureau will be sending you information in the mail about how to completethe
American Community Survey.

Please look out for this informationin the mail and complete this
important survey as soon as possible.

The American Community Survey asks about topics like school enrollment, occupation, and military service. Federal, tribal, state, and
local leaders rely on this information to understand and meet the needs of communities across America, including bringing improvements to
roads, schools, and hospitals.

Your response IS reqUired by IaW- The Census Bureau has randomly

selected your address -- not you personally -- to receive the survey as part of a nationally representative sample. You will be asked ta
provide important information on behalf of yvour community. To learn more about the American Community Survey, please visit the Census Bureau’s

web site: https://www.census.gov/acs/
Thank you in advance foryour response.

Sincersly,

John H. Thompson
Director, U.5. Census Bureau

"Qur county looked to American Community Survey data to locate our fire station where we can do the most good for the most people.”
= Jchn Smith Fire Chief, VA
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:’25/ Cigj/us B:;j” Community Pre-notice Letter
0 0 0 . H »
Washington, DC 20233 Message ngh“ghtlng
12% 10% 8% Word-by-Word Frequency Chart
TO THE RESIDENT OF:
6% 6% 7% 6%
Apt 2, 2147 Montgomery| Dr.
6% 6% 6% 6% 5%
Anytown, MD 03612-1383
5% 5% 4%
In a few days, the u.s. Census Bureau will be sending you information,
14% 15% 16% 16% 15% 21% 22% 22% 16% 16% 18% 16% 18%
in the mail about how to complete the IAmericanlCommunity|  Survey.
14% 14% 15% 12% 14% 14% 16% 15% 22% 22% 22%
Please look out for this  [information in the mail and complete this important
39% 40% 40% 39% 39% 40% 38% 38% 39% 36% 48% 44% 48%
survey as soon as possible.
47% 45% 48% 46% 47%

The lAmerican| Community Survey asks about topics like school |enrollment,| occupation, and military
4% 6% 6% 6% 4% 4% 7% 6% 11% 11% 11% 8% 11%
service. Federal, tribal, state, and local leaders rely on this information to understand
11% 6% 6% 5% 4% 5% 6% 6% 5% 5% 7% 5% 6%
and meet the needs of  |communities| across America, |including| bringing [improvements to roads,
5% 7% 6% 8% 6% 7% 5% 5% 4% 6% 9% 6% 9%

schools, and hospitals.
9% 6% 9%
Your response is required by law. The Census | Bureau has randomly selected your
77% 80% 77% 85% 82% 84% 12% 12% 11% 11% 16% 16% 14%
address—not you personally—to | receive the survey as part of a nationally [representative] sample.
16% 14% 13% 6% 5% 6% 5% 5% 5% 4% 6% 5% 5%
You will be asked to provide |important information| on behalf of your community.
5% 5% 5% 5% 5% 6% 6% 6% 5% 5% 5% 5% 5%
To learn more about the American [Community| Survey, please visit the Census Bureau’s
3% 4% 4% 4% 3% 5% 5% 5% 4% 5% 5% 7% 8%
Web site:  |https://census...
7% 9% 25%
Thank you in advance for your response.
3% 3% 2% 2% 2% 2% 2%
Sincerely,
<1%
John H. Thompson
1% <1% 1%
Director, U.S. Census Bureau
6% 5% 6% 6%
“Our county looked to IAmerican| Community | Survey data to locate our fire station
2% 2% 2% 2% 3% 3% 2% 2% 2% 2% 2% 2% 2%
where we can do the most good for the most people.”
2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2%
—John Smith Fire Chief, VA
1% <1% 1% 0% 1%
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12. If you had to explain the purpose of the item you just saw to a friend, how would you
describe it to them? (CODED OPEN-ENDS)

Count (n-size) 477
Letter from the Census Bureau (mentioned Census specifically) 31%
Mandatory / Required by law 22%
Survey helps determine the needs of my community / How funds are allocated 21%
Survey / Reminder to fill out a survey (did not mention Census) 8%
Randomly selected to do the survey 5%
Explaining the importance of filling out the survey/why they are conducting the survey 3%
Letter about previous or soon to come letter / Instructions coming soon 2%
Government snooping / Using threats / Intimidation 2%
Junk mail / Spam / Garbage / Nonsense 1%
All other negatives 1%
Online survey / Important to complete online <1%
\Voluntary <1%
Not legitimate / A scam / Not part of the regular census <1%
Unnecessary / Useless <1%
Others 1%
Don't Know / No Response 3%
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13. Thinking about the item you just read, were there any parts you found to be unclear or
confusing? (CODED OPEN-ENDS)

Count (n-size) 450
It was fine / Nothing was unclear 82%
Why is this required by law / What happens if | do not respond 4%
What is the survey about / Need to see the real survey 3%
Everything was unclear 2%
How was | 'Randomly selected' 1%
Is it legitimate / Looks like junk mail 1%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily 1%
Letter was too vague / Was not sure what the letter was about <1%
Who benefits from my information / Does my information really help <1%
How will the funds be distributed / Will the data be used <1%
When is it due / How long do we get to complete it <1%
Who is this organization / Never heard of ACS <1%
Waste of money sending multiple mailings <1%
Others 204
Don't Know / Did Not Read It All / No Response 3%
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14.  Pre-notice letter (Patriotic)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1% Click 2" Click 3" Click
Logo 54% 24% 11%

Header (We The People) 3% 2% 2%
Address 2% 6% 14%
Greeting 1% 1% 3%
Paragraph 1 1% 2% 3%
Paragraph 2 3% 7% 15%
Paragraph 3 <1% 1% 1%
Required 33% 49% 19%
Paragraph 4 1% 1% 2%
Paragraph 5 0% 1% 6%
Signature 1% 1% 3%
Print Code 0% 0% 0%
Paragraph 6 1% 3% 14%
Footer 1% 2% 8%

Pre2 Patriotic

c United States
eau

U.S. Censas Bureau
Washington, DC 20233

ACS 999 999 09301 111 130116
SEQ001-00009

88688-9283

TO THE RESIDENT OF:
Apt 2, 2147 Montgomery Dr.
Anytown, MD 03612-1383

From the U.S. Census Bureau:

In a few days. the U.S. Census Bureau will be sending you information in the mail about how to
complete the American Community Survey.

Please lookout for this information in the mail and complete this important survey s soon

as possible.

Federal, tribal, state, and local keaders rely on this information to understand and meet the needs of
communitics across America, including bringing improvements to roads, schools, and hospirals.

1% Click YOUR RESPONSEMSREQUIRED BY:.LAW.

The Census Bureau has randomly selected your address—not you personally—to receive the survey
as part of a nationally representative ample.

American Community Survey, please visit the Census Bureau’s Web site:

Thank you in advance for your response.

Sincerely,

John H. Thompson
Director

U.S. Census Burcau
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Cuﬁ li stalg
Bureau

U.S. Census Bureau

Washington, DC 20233

ACS 999 999 093 01 111 1301 16
SEQ001-00009

88688-9283

TO THE RESIDENT OF:
Apt 2, 2147 Mentgomery Dr.
Anytown, MD 03612-1383

From the U.S. Census Bureau:

Ina few days, the U.S. Census Bureau will be sending you information in the mail about how to
complete the American

Please look out for this information in the mail and complete this important survey as soon
as possible.

Federal, tribal, state, and local keaders rely on this information to understand and meet the needs of
communitics across America, including bringing improvements to roads, schools, and hospirals.

2" Click YOURRESPONSEMSIREQUIRED BY LAW.

The Census Burcau has randomly selected your address—not you personally—to receive the survey
as part of a nationally representative sample.

“To learn more about the American Community Survey, please visit the Census Bureau's Web site:
hieps://ww

.census,gov/acs
“Thank you in advance for your response.

Sincerely,

John H. Thompson
Director
U.S. Census Burcau

This year communities across the country will receive more than $400 billion

toward highway planning, medical assistance, and special education.

g

— ‘—'—-
=== B e e o e —————— — S —
Cgiled States
s 101
U.S. Census Bureau

Washington, DC 20233

ACS 999 999 093 01 111 1301 16
SEQ001-00009

88688-9283

TO THE RESIDENT OF;
Apt 2, 2147 ery Or.
Anytown, MD 08812-1383

From the U.S. Census Bureau:

In a few days, the U.S. Census Bureau will be sending you information in the mail about how to
complete the American Community Survey.

Please look out for this infagmationdn themail and complete this important survey as soon
as poslible.

Federal, tribal, state, and local keaders rely on this information to understand and meet the needs of
communitics across America, including bringing improvements to roads, schools, and hospirals.

3rd Click YOUR RESPONSES REQUIRED BY LAW.

The Census Bureau has randomly sclected your address—not you personally—to receive the survey
as part of a narionally representative sample.

“To learn more about the American Community Survey, please visit the Census Bureau's Web site:
hteps:/lwwwigensusgoy/acs

“Thank you in advane for your response.

Sincerely,

John H. Thompson
Director
U.S. Census Burcau

the country will receive more than $40@ibMlion

toward highway planning, medical assistance, and special education.

This year communities acros
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“Patriotic” Pre-notice Message Highlighting #1

(INSTRUCTIONS) Now looking closer at the content of the letter, please identify the words or
phrases that you find most compelling by highlighting that portion of the text by clicking and
dragging your cursor over the words. You may highlight up to 40 words. After you are finished,
click on the arrow at the bottom of the screen to continue.

TO THE RESIDENT OF:
Apt 2, 2147 Montgomery Dr.
Anytown, MD 03612-1383

From the U.S. Census Bureau:

In a few days, the U.5. Census Bureau will be sending you information in the mail about how to complete the American
Community Survey.

Please lookout for thisinformation in the mail and complete this important
survey as soon as possible.

Federal, tribal, state, and local leaders rely on this information to understand and meetthe needs of communities across America, including
bringing improvements to roads, schools, and hospitals.

YOURRESPONSEISREQUIRED BYLAW

The Census Bureau has randomly selected your address -- not you personally -- to receive the survey as part of a
nationally representative sample.

To learn more about the American Community Survey, please visit the Census Bureau’s Web site:

https://www.census.gov/acs

Thank you in advance for your response.
Sinceraly,

John H. Thompson
Director U.5. Census Bureau

This year communities across the country will receive more than $400 billion toward highway planning,
medical assistance, and special education.
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- o RESIENT o Patriotic Pre-notice

0 0 0 0 - . .

Apt 2, 2147 Montgomery Message ngh“ghtlng
5% 5% 5% 5% Word-by-Word Frequency Chart

Anytown, MD 03612-1383
4% 4% 4%

From the u.s. Census Bureau:

21% 21% 27% 28% 27%

In a few days, the u.s. Census Bureau will be sending you information
11% 11% 13% 13% 12% 15% 17% 17% 12% 13% 14% 13% 14%

in the mail about how to complete the American | Community | Survey.

11% 11% 12% 9% 10% 10% 12% 11% 17% 16% 16%

Please look out for this information in the mail and complete this important
41% 43% 42% 41% 41% 42% 41% 41% 42% 40% 49% 46% 48%

survey as soon as possible.
49% 48% 51% 50% 50%

Federal, tribal, state, and local leaders rely on this information to understand and
9% 8% 8% 7% 8% 9% 9% 8% 7% 8% 7% 7% 6%
meet the needs of communities across America, including bringing |improvements to roads, schools,
8% 7% 8% 7% 8% 6% 6% 5% 6% 9% 7% 9% 9%
and hospitals.

7% 8%

YOUR RESPONSE IS REQUIRED BY LAW
78% 82% 79% 88% 84% 87%

The Census Bureau has randomly selected your address--not you personally--to | receive the survey
12% 15% 16% 14% 22% 20% 18% 21% 17% 17% 9% 9% 8%
as part of a nationally |representative| sample.

7% 7% 8% 7% 7% 7% 7%

To learn more about the American | Community Survey, please visit the Census Bureau’s
3% 4% 4% 4% 4% 5% 6% 6% 5% 5% 5% 7% 6%
Web site: https://census...

7% 11% 28%

Thank you in advance for your response.

1% 1% 1% 1% <1% <1% 1%

Sincerely,
<1%

John H. Thompson
2% 1% 2%

Director

4%

u.s. Census Bureau

4% 5% 4%

This year communities across the country will receive more than $400 billion toward

4% 4% 7% 6% 6% 7% 6% 8% 8% 10% 28% 28% 13%
highway planning, medical assistance, and special education

15% 15% 14% 13% 10% 14% 14%
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15. If you had to explain the purpose of the item you just saw to a friend, how would you
describe it to them? (CODED OPEN-ENDS)

Count (n-size) 491
Letter from the Census Bureau (mentioned Census specifically) 34%
Survey helps determine the needs of my community / How funds are allocated 21%
Mandatory / Required by law 19%
Survey / Reminder to fill out a survey (did not mention Census) 8%
Randomly selected to do the survey 6%
Explaining the importance of filling out the survey/why they are conducting the survey 3%
Letter about previous or soon to come letter / Instructions coming soon 2%
Junk mail / Spam / Garbage / Nonsense 2%
Not legitimate / A scam / Not part of the regular census 1%
Unnecessary / Useless 1%
Government snooping / Using threats / Intimidation 1%
More than one way to fill out the survey <1%
All other negatives <1%
Others 2%
Don't Know / No Response 1%
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16. Thinking about the item you just read, were there any parts you found to be unclear or
confusing? (CODED OPEN-ENDS)

Count (n-size) 465
It was fine / Nothing was unclear 83%
Everything was unclear 3%
How will the funds be distributed / Will the data be used 3%
Why is this required by law / What happens if | do not respond 3%
What is the survey about / Need to see the real survey 2%
How was | 'Randomly selected' 1%
Letter was too vague / Was not sure what the letter was about <1%
Who benefits from my information / Does my information really help <1%
When is it due / How long do we get to complete it <1%
Who is this organization / Never heard of ACS <1%
Addressed to 'resident’' / Not addressed to me personally <1%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily <1%
Others 1%
Don't Know / Did Not Read It All / No Response 2%
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17.  Pre-notice letter (Control)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1% Click 2" Click 3" Click

Print Code 1% 1% 3%

Logo 8% 15% 13%
Return 1 74% 23% 15%
Address 5% 25% 18%
Greeting 4% 11% 14%
Paragraph 1 5% 12% 13%
Paragraph 2 2% 7% 11%
Link <1% 3% 6%
Signature 1% 1% 4%
Footer <1% 1% 3%

Pre2 Control

o [ PARTMENT OF COMMERCE
f‘d N |8 s Adminlstration
AOSABLIS (201 B S| ud at
(6-2012] ‘5. j Wash 753 0001
«

e OFF/CE OF THE DRECTOR

ACS 999 93 01 1111301 1
\CS 9990930 30116 388889283
SEQ001-00009

O THE RESIDENT OF:
Apt 2, 2147 Montgomery Dr.
Anytown, MD 036121383

A message from the Director, U.S. Census Bureau ...

In a few days your household will receive instructions in the mail on how to complete a very
important national survey, the American Community Survey. Please follow the instructions.
to complete the survey promplly. The U.S. Census Bureau is conducting this survey and
chose your address, not you personally, as part of a randomly selected sample.

The American Community Survey collects information aboul various topics like education,
housing, and jobs. Information from this survey is used by federal, state, local, and tribal
governments to meet the needs of communities across America. For example, community
1 t Cl H k leaders use this information to decide where schools, highways, hospitals, and other
S IC services are needed. The survey also is used to develop programs to reduce traffic
congestion, provide job training, and plan for the health care needs of the elderly.

If you have access to the Intemet and want to leam more about the American Community
Survey, please visit the Census Bureau’s Web site: www,census.gov/acs/www,

Thank you in advance for your help.

Enclosure
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2" Click

f«\ UNITED STATES DEPARTMENT OF COMMERCE

Economics Inl« Administration
ACS-1 xsut (2019) v T | us.
(6-2012) 5 5 | w odt
# | oerce oF meomecron

ACS 999 999 093 01 111 1301 16
SEQ001-00009

TO THE T OF:
Apt 2, ery Dr.
Anytown, 612-1383

A message from the Director, U.S. Census Bureau ...

In a few days your household will receive instructions in the mail on how 1o complete a very

I national susvey, the American Community Snrvey Please follow the instructions.
lo complete the survey promptly. The U.S. Census Bureau is conducting this survey and
chose your address, not you personally, as part of a randomly selected sample.

888889283

The American Community Survey collects information aboul various topics like education,
housing, and jobs. Information from this survey is used by federal, state, local, and tribal
9ovemmenls to meet the needs of communities across America. For example, community
leaders use this information to decide where schools, highways, hospitals, and other
services are needed. The survey also is used to develop programs to reduce traffic
congestion, provide job training, and plan for the health care needs of the elderly.

It you have access 1o the Internet and want to leam more about the American Community
Survey, please visit the Census Bureau’s Web site: www,census.gov/acs/www,

Thank you in advance for your help.

Enclosure

Ccnsusgov

3 Click

o, UNITED STATES DEPARTMENT OF COMMERCE
," \ Economics and Statistics Administration
g o E: Q % | U:S.Census Bureau

Washington. BC 2025 0001
OFFICE OF THE DRECTOR

ACS 999 999 093 01 111 1301 16
SEQC01-00009

TOTH ENT OF:
Apt2, ery Dr.
Anytown, MD 03612-1383

A message fromithe Dirgetor, U.SuCGensus Bureau ...

888889283

In a few days your househoid will receive instructions in the mail on how to complete a very
important national sutvey, the American Community Survey. Please follow the instructions
to complete the survey promplly. The U.S. Bureau is conducting this survey and
chose your address, not you personally, as part of a randomly selected sample.

The American Community Survey collects information aboul various topics like education,
housing, and jobs. Informalion from this survey is used by federal, state, local, and tribal
governments to meet the needs of communities across America. For example, community
leaders use this information to decide where schools, highways, hospitals, and other
services are needed. The survey also is used to develop programs to reduce traffic
congestion, provide job training, and plan for the health care needs of the elderty.

If you have access to the Intemet and want to leam more about the American Community
Survey, please visit the Census Bureau’s Web site: www,census.gov/acsivww,

Thank you in advance for your help.

Enclosure

ceostigov
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“Control” Pre-notice Message Highlighting #1

(INSTRUCTIONS) Now looking closer at the content of the letter, please identify the words or
phrases that you find most compelling by highlighting that portion of the text by clicking and
dragging your cursor over the words. You may highlight up to 40 words. After you are finished,
click on the arrow at the bottom of the screen to continue.

Dear Resident:
In a few days your household will receive instructions in the mail on how to

complete a very important national survey, teAmerican
Cornrnunity Su M'VEY. Please follow the instructions to completethe survey promptly. The

U.S. Census Bureau is conducting this survey and chose youraddress, not
you personally, as partofa randomly selected sample.

The American Community Survey collects information about various topics like

education, housing, and jobs. iformation fromthis survey is used by federal,
state, local, and tribal governments to meet the needs of communities across
AMErica. ror exsmple, community leaders use this information to decide where SChOOIS, highWEYS,
hos pitals, and other services are needed. the survey also is used to develop programs to reduce
traffic congestion, provide job training, and plan for the health care needs of the
elderly.

If you have access to the Internet and want to learn more about the American Community Survey, please visit the Census

Bureau’s Web site: WWW.CENsUs.gov/acs/

Thank you in advance for your help.
Sincerely,

John Thompson
Director

Enclosure
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Dear | Resident: Control Pre-notice
- " Message Highlighting
Word-by-Word Frequency Chart
In a few days your | household will receive instrL;ction in the mail on
13% 14% 19% 19% 19% 22% 22% 25% 29% 21% 20% 22% 17%
how to complete a very |important| national survey, the American Comymunit Survey. Please
18% 19% 26% 23% 36% 45% 46% 47% 14% 26% 26% 25% 9%
follow the instrL;ction to corr;plet the survey promptly The U.s. Census Bureau is
11% 9% 11% 9% 13% 11% 13% 17.% 23% 40% 43% 42% 17%
conducting this survey and chose your address, not you persyonall as part of
19% 16% 18% 12% 19% 20% 22% 17% 17% 18,% 10% 11% 11%
a randomly | selected [sample.
12% 20% 16% 16%
The American Com:{nunit Survey | collects infor:]atio about various topics like education, housing, and
12% 23% 23% 23% 23% 23% 18% 20% 22% 17% 35% 34% 23%
jobs. Inforrr;natio from this survey is used by federal, state, local, and tribal
34% 10% 8% 14% 14% 10% 16% 15% 26% 26% 25% 15% 23%
goverzment to meet the needs of commsunitie across | America. For example, | community leaders
25% 12% 17% 14% 20% 15% 21% 13% 15% 2% 2% 9% 10%
use this infor:\atio to decide where schools, highways hospitals, and other services are
9% 9% 12% 10% 16% 17% 29% 28,% 27% 16% 20% 23% 19%
needed. The survey also is used to develop | programs to reduce traffic coniestio
21% 3% 3% 3% 4% 6% 6% 12% 12% 9% 20% 24% 24:%
provide job training, and plan for the health care needs of the elderly.
19% 21% 23% 13% 17% 14% 14% 23% 23% 19% 13% 13% 19%
If you have access to the Internet and want to learn more about
3% 3% 4% 5% 5% 5% 8% 4% 4% 5% 6% 6% 5%
the American Com:{nunit Survey, | please visit the Census | Bureau’s Web site: WWW.Census..
5% 11% 11% 11% 7% 8% 7% 13% 12% 15% 15% 3.2.%
Thank you in adveanc for your help.
1% 1% <1% <1% <1% <1% 1%
Sincerely,
<1%
John Thompson | Director
2% 2% 3%
Enclosure
2%
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18. If you had to explain the purpose of the item you just saw to a friend, how would you
describe it to them? (CODED OPEN-ENDS)

Count (n-size) 480
Survey helps determine the needs of my community / How funds are allocated 47%
Letter from the Census Bureau (mentioned Census specifically) 19%
Survey / Reminder to fill out a survey (did not mention Census) 15%
Randomly selected to do the survey 5%
Explaining the importance of filling out the survey/why they are conducting the survey 3%
Letter about previous or soon to come letter / Instructions coming soon 1%
Online survey / Important to complete online 1%
Not legitimate / A scam / Not part of the regular census 1%
Junk mail / Spam / Garbage / Nonsense 1%
Unnecessary / Useless 1%
Government snooping / Using threats / Intimidation 1%
All other negatives 1%
Mandatory / Required by law <1%
Voluntary <1%
Others 1%
Don't Know / No Response 2%
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19. Thinking about the item you just read, were there any parts you found to be unclear or
confusing? (OPEN-ENDED, CODED)

Count (n-size) 459
It was fine / Nothing was unclear 82%
What is the survey about / Need to see the real survey 3%
Everything was unclear 2%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily 2%
Letter was too vague / Was not sure what the letter was about 1%
Who benefits from my information / Does my information really help 1%
How will the funds be distributed / Will the data be used 1%
Why is this required by law / What happens if | do not respond 1%
Confusion about how to respond / response mode 1%
When is it due / How long do we get to complete it 1%
Who is this organization / Never heard of ACS 1%
Addressed to ‘resident’ / Not addressed to me personally 1%
Waste of money sending multiple mailings 1%
Is it legitimate / Looks like junk mail 1%
How was | 'Randomly selected’ <1%
Others 2%
Don't Know / Did Not Read It All / No Response 1%
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Image Click #2 (Internet Invitation Envelope)

(ALL SAW THE FOLLOWING) Now we will have you take a closer look at an envelope.

First, we will ask about your initial visual impression of the envelope. Then we will ask

some follow-up questions.

20.

Internet Invitation Envelope (Official Front)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when

you first looked at this letter. This could be

pictures, words, logos, etc. Please click three times.

Click

1 Click 2™ click 3" Click
Logo 57% 28% 22%
Stamp 0% 0% 0%
Return 1 3% 2% 6%
Return 2 <1% 0% 0%
Address 2% 5% 16%
Open Immediately 11% 17% 38%
Required 27% 49% 18%

Al C1 Official Front

{’ %\ CUied States"

u; W Caw-o-a
us. Co-m Ouum
National Processing Ceator

1201 Cast 10th Street
Jotforsomville IN 471320001

OFFICIAL BUSINESS
Peraty lor Private Use: $330

AN EOUM OPPORTUNTY [WLOMR

st Cli OB M VIR ACS 999999 09301 1111301 16 2
el sca00r 20200 OPEN IMMEDIATELY
YOUR RESPONSE IS Ak 2, 3197 Mentoncy Ox.
Anytown, MD 03612-1383
REQUIRED BY LAW
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£ %\
\.'\-nv'/
US, Dopartment of Commeeco
2. and S A
US. Congus Burosu

National Processing Ceater

1201 East 10th Street
Jotforsonville IN 471320001

OFRICIAL BUSINESS
Peraty lor Prante Use: $300

AN EOUM OPPORTUNTY [WLONR

United States”
Census
Bureaw

Il

Il

27 Click o s s ACS 99999209301 111 1301 16 55
Tty 5£0001.00007 v OPEN IMMEDIATELY
TO THE RESIDENT OF:
YOUR RESPONSE IS At 2.8147 Moclomaey O
BEuU wuw Anyiown, MD 03612-1383
S
f A United States- P
.5 : Census R
Mo/ | Burese e
US, Dopartmaent of Commeeco
U3, Oopatmast of o
U&wm.&nm
Natioaal Processing Coator
1201 East 10th Stroet
Jottorsonville IN 471320001
OFFICIAL BUSINESS
Ryl P V0 OO0 0 Y 0
AN FOUM OPPORTUNTY [WLOM A A
3 Click N el ACS 99999909301 1111300 16 obassbia

YOUR RESPONSE IS
REQUIRED BY LAW

SEQO0Y- 00007

TO THE RESIDENT OF:
Apt 2, 2147 Montgomeey Dr.
Anyiown, MD 03612-1383

OPEN IMMEDIATELY
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21. Internet Invitation Envelope (Official Back)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1%Click  2"cClick  3“Click
Required 41% 56% 52%
Logo 55% 36% 18%
Multi-language 4% 9% 31%

Al_C1_Official_Back

United States"
OPEN IMMEDIATELY; YOUR RESPONSE IS REQUIRED BY LAW C S

reau

SU RESPUESTA ES REQUERIDA POR LA LEY
Trd |&i cGa ban 1a yéu ciu cda phap ludt

1% Click R ERERIE
Baw orseT TpebyeTCcA NO 3aKOHY
SE2 o ¥t
: United States"
OPEN IMMEDIATELY: YOUR RESPONSE IS REQUIRED BY LAW Census
——
SU RESPUESTA ES REQUERIDA POR LA LEY
. Trd 16 cha ban 14 yéu ciu cha phap ludt
2" Click

R R ELRERINE
Baw orseTt TpebyeTcs NO 3aKOHY
SHEe gol ¥t
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3" Click

OPENAMMERIATELY: YOUR RESPONSE IS REQUIRED BY LAW

SU RESPUESTA ES REQUERIDA POR LA LEY

Trd 1&i cla ban 14 yéu ciu cha phap ludt
1780 R B REIIE

Baw orser TpebyeTcs No 3aKOHY
S 8ol gagvct

United States"

Census

— 53
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22.

Internet Invitation Envelope (Community Front)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when

you first looked at this letter. This could be

pictures, words, logos, etc. Please click three times.
Click

1 Click 2" click 3" Click
Logo 70% 25% 26%
Stamp 0% 1% 0%
Return 1 <1% 2% 10%
Return 2 <1% 1% 1%
Address 5% 9% 26%
Image (Virginia) 4% 6% 9%
Required 19% 54% 23%
Footer 1% 1% 4%

Al C1_Community_Front

ACS 909 690 003 01 111 1301 10

st ~[i
1% Click YOUR RESPONSE 288689283
IS REQ! BY LAW $EQP1-00009
TO THE RESIDENT OF:
Apt 2, 2147 Dr.
Anytown, MO 036121383
\MERIC
CO.MWITY
—Bunw SU
ot Commacte
TConomcs 30 $133188 Adennatration
U5, Conses Buwesw
P esring Conter
1200 Cast 100 Stoae
Iefericrete N 471320001
OFRCAL BUSINESS
Poraiy tor Private Use $300
DO
nd H
2" Click 888608.0283
s:ooot 00000
TO THE RESIDENT OF:

Apt 2, 2147 Moatigomery Dr.
Anytown, MO 03612 1363
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Oepartment of Commacce
us.

Natunat

1200 Cast 108 Sroar
Iefericrete I 471329001

OFRGAL BUSINESS
Py for Private Use $300

AT OOV

CUnitegl States”

——

Al

CO
SUR

Conter

3" Click ~ YOUR R
IS REQ

SE
LAW

ACS 009 090

00301 115 130110

888889283
SECO01-00000

YO THE TOF: ®

Aot 2 4 o

Anytown, M 12:1383

tEn B arks 10 fespantes

Irom pecple hie you.

88




ACS Online Visual Testing

23.

Internet Invitation Envelope (Community Back)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when

you first looked at this letter. This could be

pictures, words, logos, etc. Please click three times.
Click

1% Click 2™ Click 3 Click
Logo 76% 24% 22%
Required 23% 72% 40%
Multi-language 1% 4% 25%
Footer 0% <1% 13%

Al C1 Community Back

1% Click

CUn" ita(g

Your responseyisirequired by law

Su respuesta es requerida por la ley
Tra 1&i cta ban la yéu ciu cla phap luat
MR AR RN

Baw oteeT He TpebyeTcs No 3aKoHy
82 Yol wethd

2" Click

States”

Cens

— reau

Your respoiiiiiaauited by law

Su respuesta es requerida por la ley
Tra 1&i cta ban §a yéu cau cla phap luat
RARRRERIRE

Baw oteeT He TpebyeTcs No 3aKoHy
g8 wo| et
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3 Click

United siﬁ-
Census

Your response is requifed by Il

Su respuesta gs requerida por la ley
Trd 167 cda bah la yéu caucla phap luat
AR T

Baw oTseT He TPpebyeTcn No JAKOHY
SE2 Yo WRsCH
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24. Internet Invitation Envelope (Patriotic Front)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1%Click  2™click 3" Click
Logo 54% 33% 10%
Stamp 1% <1% 1%
Return 1 3% 6% 11%
Return 2 0% 2% 3%
Required 36% 42% 18%
Address 3% 13% 36%
Multi-language 1% 1% 5%
Footer 2% 3% 15%

Al C1 Patriotic Front

C United States”

Bureau

U.S. Department of Commarce
Economict and Statistics Administration
U.S. Consus Bureau

National Processing Conter

Sefersamile, N 471320001 YOUR RESPONSE IS
TR
vty for Priveine Ure: $300

1% Click M4 DA CHPZOTISETY (MO ACS 999 99909301 111 1301 16

88888-9283 Su respuesta es requerida por Ia ley
SEC001.00009 . ¢ o e
Tra 191 <02 ban 1A yéu cdu cda phip ludt
TO THE RESIDENT OF: GNRERERIE
Apt 2, 2147 Mantgomery Dr. Baw orBer He IpeISyeuu N0 33KOHY

Anytown, MD 03612.1383

sge yol Yy

C United States

— 8uteau

U.S. Departmant of Commerce
£conomics and Statistics Administration
U.S. Contus Buresu

National Precessing Conter

Soorsomot oy 1820601 Youmss IS
(RALRDAmAnTmon - L=< i

woin Une: $300

nd ~pi ORI RO (ST S 99999909301 1111301 16 A
2" Click X xh s v Fiste 888889283 Su respuesta es requedida por la ley
Tra 191 cda ban 1A yéu cdu cda phip lude
TO THE RESIDENT OF: GRNRERZRIE
Apt 2, 2147 Montgomery Dr. Baw oreer ve Ipeﬁyel(u N0 33KOHY

Anytown, MD 036121383

sue Yol Ryl
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3" Click

C United States”

ensus

—— BUreau

U.S. Department of Commaerce
Economict and Statistics Administration
US. Consiis Blltess

National Procetting Conter

1201 £ 10th Street

Joffertonville, IN 471320001

ACS 999 99909301 1111301 16
SEC001.00009

888889283

TOTHE ﬂESIDE“T OF:
Apt 2, 284 antgomery Dr.
Arytown, MD 03612.1383

YOUR RESPONSE IS
REQUIRED BY LAW

Su respuesta es requerida por 1a ley
Tra 191 c0a ban 13 yéu cdu cda phip lut
GHRERERIVE

Baw oreer He TpelyeTcA N0 3aKOHY

gee Yol gy
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25. Internet Invitation Envelope (Patriotic Back)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1%Click  2™click 3" Click
Logo 65% 26% 13%
Required 15% 42% 30%
Image (We the People) 12% 17% 25%
Footer 8% 16% 32%

Al C1 Patriotic Back

United.States
Census
D s

SURVEY ENCLOSED: YOUR RESPONSE IS REQUIRED BY LAW

1% Click
Cgitﬂ Statg
T —— L
SURVEY ENCLOSED: Yw ISREQUIRED BYAAW
2" Click
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3" Click

C United States

ensus

emc——

SURVEY ENCLOSED: YOUR RESPOMSE 1S REQUIRED BY LAW
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26. Internet Invitation Envelope (Control Front)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1%Click  2™click 3" Click
Return 1 32% 39% 20%
Equal Opportunity 0% <1% 1%
Stamp <1% 2% 4%
Return 2 1% 2% 7%
Required 57% 34% 17%
Address 7% 14% 27%
Logo 2% 8% 26%

Al _C1 Control_Front

, DE: ol E AN COUAL OFPORTUNITY EMFLOYER [ PRLLORTE
oo (e Admintrieison oAty sy A
l;'»t‘- baor . n)s‘ur.luns PAS
JeMersonmvillo IN 47132 000V ui‘"c.mm '4.-‘(."‘::'
OFFICIAL BUSINESS }

Ponaity for Private Uss $300
ACSA6201\ ) %200
The American Community Survey
Form Enclosed
YOUR EIS
1% Click REQU LAW
ACS 999 999 69301 11113011
S FRL 30146 888889283
$EQ001-00007
TO THE RESIDENT OF:
Apt 2, 2147 Montgomery Dr.
Anylown, MD 036121383
Unilted States’
Census
—_—
2 COMMERCE AN TOUAL OPPORTUNITY EMILOYER [ razsonteo |
cfo mloimsuo. la::ltm;‘SA 1
U.s. CE
Y201 East 4 Fos Crotboss
Settersomillo I 41132 0001 Povont N5 G258
OFFICIAL BUSINTSS '
Ponalty for Private Use $300
ACS 4020\ %200
The American Community Survey
Form Enclosed
YOUR INSE IS
. REQ! "
2" Click ACS 999 999 69301 111130116
88888.9283
SEQ001-00007
TO THE RESIDENT OF:

Apt 2, 2147 Montgomery Dr.
Anylown, MD 036121383
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3" Click

.S, DEP.
2. ot St ouns

us.
Y201 Eaat Y00 St
Jefersonmvillo IN 47132 000V

Pens AT e 8320

ACS 40201\ %200

The American Community Survey
Form Enclosed

YOUR RESPONSE IS
REQUIRED BY LAW

AN COUAL OFPORTUNITY EMFLOYVER

ACS 9999992 09301 300 130116
SEQ001-00007

TO THE R NT OF:
Apt 2, 2148ce Or.
Anytonn, MD 03612-1383

888889283

FAESOATIO

FRST-CLASS VAL
POSTAGE S FIES PAD
VS Contas Bosolie
Petrnt Mo G248
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Attributes

Please indicate how much you believe the following words apply to the envelope you

just viewed.
(%) . % “Applies completely” .
ALL Official \ Community Patriotic Control

Official 64 69 60 64 63
Important 56 65 53 58 48
Attention-grabbing 51 60 43 56 44
Easy-to-understand 46 49 43 51 41
Urgent 40 58 30 39 33
Trustworthy 31 30 31 34 28
Informative 28 31 28 31 22

27.  Official

Package

Official  Community Patriotic

Control

Count (n-size) 2009 509 500 501 499
Applies completely 64 69 60 64 63
Applies somewhat 23 18 26 23 24
Applies a little 8 9 9 9 5
Does not apply at all 3 2 3 2 3
Don't know 2 2 2 2 2

28. Important
Package
(%) - Official  Community Igatriotic Control

Count (n-size) 2009 509 500 501 499
Applies completely 56 65 53 58 48
Applies somewhat 27 21 29 27 33
Applies a little 10 8 12 10 11
Does not apply at all 4 3 3 3 5
Don't know 2 2 2 2 2

29.  Attention-grabbing

Package
(%) Al Official Community Igatriotic Control

Count (n-size) 2009 509 500 501 499
Applies completely 51 60 43 56 44
Applies somewhat 31 24 37 29 32
Applies a little 12 9 12 10 17
Does not apply at all 4 4 5 4 4
Don't know 1 1 1 1 1
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30. Easy-to-understand

0 0 A

Count (n-size) 2009 509 500 501 499

Applies completely 46 49 43 51 41
Applies somewhat 31 29 35 29 32
Applies a little 15 14 15 13 16
Does not apply at all 5 4 4 5 7
Don't know 2 2 1 1 2
31. Urgent
Package
Official Community Patriotic Control

Count (n-size) 2009 509 500 501 499
Applies completely 40 58 30 39 33
Applies somewhat 31 25 35 32 32
Applies a little 17 10 22 18 18
Does not apply at all 8 4 9 7 11
Don't know 2 2 2 2 3

32.  Trustworthy

Package
Official Community Patriotic Control

Count (n-size) 2009 509 500 501 499
Applies completely 31 30 31 34 28
Applies somewhat 32 30 31 35 32
Applies a little 20 22 21 18 21
Does not apply at all 9 9 9 8 10
Don't know 6 7 6 4 7

33. Informative

Package
Official  Community Patriotic  Control

Count (n-size) 2009 509 500 501 499
Applies completely 28 31 28 31 22
Applies somewhat 35 31 38 35 37
Applies a little 23 22 23 23 25
Does not apply at all 10 11 8 9 12
Don't know 2 3 1 2 3
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Image Click #3 (Internet Invitation Letter)

(ALL SAW THE FOLLOWING) Now we will have you take a closer look at a letter that would be
inside the envelope you just saw. First, we will ask about your initial visual impression of the
letter. Then we will ask about the content of the letter.

34. Internet Invitation Letter Click
(Official) 1% cClick  2"Click 3" Click

Logo 52% 18% 8%

(INSTRUCTIONS) Please click on the Return 1 9% 15% 9%

image below in areas that caught your Greeting <1% 1% 1%

attention when you first looked at this Paragraph 1 1% 1% 3%

letter. This could be pictures, words, Link 3204 39% 17%

logos, etc. Please click three times. Paragraph 2 1% 3% 206
Paragraph 3 <1% <1% 1%
Paragraph 4 4% 21% 41%
Paragraph 5 <1% 2% 14%
Paragraph 6 <1% <1% 1%
Paragraph 7 0% <1% 1%
Signature <1% <1% 1%
Print Code <1% 0% 0%
A3 Official

A" ‘ CU tes

X &

)

N/
U.S. DEPARTMENT OF COMMERCE
Economics and Statistics Administration
U.S. Census Bureau
National Processing Center
1201 East 10th Street
e IN 47132-0001

JeMees,

d i ion card, please complete the

Using the u
sible at: https:// census. /acs

A X 5
survey online as soon as

1% Click

John H. Thompsor:
Director, U.S. Census Bureau
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2" Click

NT OF COMMERCE
stics Administration
National Processing Conter
1201 East 10th Street

JeMersorile IN 47132.0001

An important message from the Director, U.S. Census Bureau:

Your address has been randomly chosen to complete the American Community Survey. The Census Bureau
conducts this survey each month to give our country an up-to-date picture of how we live—our education,
employment, housing, and more.

Using the wmmcﬂon card, please complete the
survey online a: e at: https://respond.census.gov/acs

Communities use information from this survey to decide where mportant services are needed, including things like:

* Reducing traffic congestion
- Provding job-training programs
*  Building schools and hospitals

If you are unable to complete the survey online, there is no need to contact us. We will send you a paper
questionnaire in a few weeks,

“Your law (Title 13, U.S. Code, Sections 141 and 193). As a representative
membes of your community, you will be asked to provide information about your household that is critical to
meeting needs in your area. Because youll be speaking on behali of your neighbors and other members of
your community, your response is critical to our ability to collect accurate data.

Your will be kept By law (Title 13, U.S, Code, Section 9), the:
Census Bureau cannot publish or release information that would identify you or your household.

We may comixne your answers with information that you gave to other agencies to enhance the statistical
use of these data. This information wil be given the same protections as your survey résponses, Based on the
answers you prowide, you may be asked to participate in other Census Bureau surveys that are voluntary.

If you need help completing the survey or have questions, please call 1-800-354-7271.
Thank you in advance for your prompt response.

Sincerely,

John H. Thompson
Director, US. Census Bureau

ACEN VM (0672014

3" Click

%) | censiis

B/ tensus

U.S. DEI ENT OF COMMERCE
Economics. tistics Administration
U.S. Census.

National Processing Center

1201 East 10th Street

JeMersorvvile IN 471320001

An important mes

age from the Director, U.S. Census Bureau:

Your address has been randamly chosen to complete the American Community Survey. The Census Bureau
conducts this survey each month to give our country an up-to-date picture of how w our education,

employment, housing, and more.
Using the d i ion card, please complete the
survey online as soon as possible at: https:/. census.gov/acs

Communities use information from this survey to decide where mportant services are needed, including things like:
* Reducing traffic congestion
= Providing job-tigining programs
+  Buiding schools and hospitals
I you are unable to complete the survey online, there is no need 1o contact us. We will send you a paper
questionnaie in a few weeks
Your 8w (Title 13, US. Code, Sections 141 and 193). As a representative
membes of yOUr commun uwill be asked to provide information about your household that is critical to
meeting needs in your area. Because you'll be speaking on behalf of your neighbors and other members of
your community, your response is critical to our ability to coliect accurate data.

Your will be kept By law (Title 13, U.S, Code, Section 9), the:
Census Bureau cannot publish or release information that would identify you or your household.

We may combine your answers with information that you gave to other agencies to enhance the statistical
use of these data. This information will be given the same protections as your survey responses. Based on the
answers you provide; you may be asked to participate in other Census Bureau surveys that are voluntary.

If you need help completing the survey or have questions, please call 1-800-354-7271
Thank you in advance for your prompt response.

Sincerely,

John H. Thompson
Director, US. Census Bureau

ACEN VM (0672014
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“Official” Internet Invitation Letter Message Highlighting #1

(INSTRUCTIONS) Now looking closer at the content of the letter, please identify the
words or phrases that you find most compelling by highlighting that portion of the text by
clicking and dragging your cursor over the words. You may highlight up to 40 words.
After you are finished, click on the arrow at the bottom of the screen to continue.

U.S. DEPARTMENT OF COMMERCE

Economics and Statistics Administration
U.S. Census Bureau

National Processing Center
1201 East 10th Streetleffersonville IN 47132-0001

An important message from the Director, U.S. Census Bureau:

Your address has been randomly chosen to complete the American Community Survey. The Census Bureau conducts this
survey each manth to give our country an up-to-date picture of how we live-- our education, employment, housing, and maore.

Using the enclosed Internetinstruction card, please complete the survey
online as soon as possible at: https://respond.census.gov/acs

Communities use infarmation fram this survey to decide where important services are needed, including things like:

= Reducing traffic congestion
= Providing job-training programs
= Building schools and hospitals

If you are unable to complete the survey online, there is no need to contact us. We will send you a paper questionnaire in a few weeks.

Yourresponseisrequired by [aW e s vs. coe, secions 161 ana 150,

A= a representative member of your community, you will be asked to provide information about your household that is critical to meeting needs in your
area. Because you'll be speaking an behalf of your neighbors and other members of your community, your respanse is critical ta our ability to collet accurate data.

Your responses will be kept completely confidential. sz aw e . vs. cose.

Section %), the Census Bureau cannot publish or release information that would identify you or your household.

We may combine your answers with information that you gave to other agencies to enhance the statistical use of these data. This information will be given
the same protections as your survey responses. Based on the answers you provide, you may be asked to participate in other Census Bureau surveys that
are voluntary.

If you need help completing the survey or have guestions, please call 1-800-354-7271.
Thank you in advance for your prompt response.

Sincerely, John H. Thompson Directer, U.S. Census Bureau

101



ACS Online Visual Testing

102

u.s. Department of Commerce “ t~ial” H H
oo ool o i Official Interne_t InV|’Fat|o_n L_etter (A_3)

Economics and Statistics | Administration Messaglng nghllghtlng
12% 10% 13% 12% Word-by-Word Frequency Chart
u.s. Census Bureau
32% 34% 33%

National Processing Center
6% 6% 6%
1201 East 10" Street Jeffersonville IN 47132
<1% <1% <1% <1% 1% 1% l 1% ‘
| An ‘ important ‘ message ‘ from the ‘ Director, ‘ u.s. ‘ Census ‘Bureau‘
8% 13% 13% 9% 9% 13% 14% 15% 15%
Your address has been randomly chosen to complete the | American|Community| Survey. The Census Bureau
8% 9% 9% 10% 17% 15% 7% 7% 7% 12% 12% 12% 4% 6% 6%
conducts this survey each month to give our country an up-to-date | picture of how we
6% 5% 6% 8% 8% 5% 6% 5% 5% 6% 8% 8% 6% 8% 7%
live--our education, employment, housing, and more.
8% 9% 9% 9% 5% 6%
Using the enclosed | Internet instruction ‘ card, ‘ please ‘ complete ‘ the ‘ survey online as I soon as possible‘
33% 32% 34% 37% 36% 36% 36% 43% 39% 44% 43% 38% 39% 39% 39%
at https://respond...
32% 39%

Communities use information from this survey to decide where |important| services are needed, | including things
8% 7% ‘ 8% 7% 7% ‘ 7% ‘ 6% ‘ 7% 7% ‘ 9% 9% 7% 8% 3% 3% ‘
like:

3%
Reducing traffic congestion
15% 16% 15%
Providing job-training programs
14% 17% 14%
Building schools and hospitals
16% 17% 12% 16%
If you are unable to complete the survey online, | there is no need to ‘ contact ‘
3% 3% 3% 4% 3% 3% 3% 4% 4% 3% 3% 4% 4% 3% 4%
us. We will send you a paper  [questionnaire| in a few weeks.
3% 3% 3% 4% 4% 4% 5% 5% 3% 3% 3% 3%
Your response is required by law (Title 13, U.s. Code, Sections 141 and 193).
64% 71% 65% 78% 74% 77% 11% 7% 8% 7% 7% 7% 6% 7%
As a representative member of your community, you will be asked to provide [information| about
3% 3% 3% 3% 3% 3% 3% 2% 2% 2% 2% 2% 3% 3% 2%
your household that is critical to meeting needs in your area. Because| you’ll be speaking
2% 3% 1% 2% 3% 2% 2% 2% 2% 2% 2% <1% 1% 1% 2%

. community . -
on behalf of your neighbors and other members of your your | response is critical
1% 2% 2% 2% 3% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%
to our ability to collect accurate data.
<1% <1% <1% 1% 1% 1% 1%

Your responses will be kept completely | confidential. By law (Title 13, U.s. Code, Section ‘ 9), ‘
39% 43% 40% 40% 42% 48% 53% 5% 5% 3% 3% 3% 3% 3% 2%
the Census Bureau cannot publish or release information | that would identify your | household.
1% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2%
We may combine your answers with information that you gave to other | agencies to enhance
2% 2% 3% 2% 3% 2% 3% 2% 2% 3% 2% 3% 3% 2% 2%
the statistical use of these data. The information | will be given the same | protections as
1% 2% 1% 1% 1% 1% <1% 1% 1% <1% 1% <1% 1% 1% <1%
your survey responses. Based on the answers you provide,| you may be asked to participate
<1% 1% 1% 2% 1% 1% 2% 2% 2% 2% 3% 3% 4% 2% 4%
in other Census Bureau surveys that are voluntary.
3% 4% 5% 5% 5% 3% 3% 4%
If you need help completing the survey or have |questions,| please call ‘1—8004“
2% 2% 3% 3% 2% 2% 2% 2% 3% 4% 4% 4% 6%
Thank you in advance for your prompt response.
1% 1% <1% <1% <1% <1% 1% 1%
John H. Thompson
<1% <1% <1%
Director, us. Census Bureau
2% 2% 2% 2%
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35. If you had to explain the purpose of the item you just saw to a friend, how would you
describe it to them? (CODED OPEN-ENDS)

Count (n-size) 475
Survey helps determine the needs of my community / How funds are allocated 30%
Letter from the Census Bureau (mentioned Census specifically) 15%
Mandatory / Required by law 12%
Survey / Reminder to fill out a survey (did not mention Census) 7%
Explaining the importance of filling out the survey/why they are conducting the survey 6%
Online survey / Important to complete online 6%
More than one way to fill out the survey 5%
Randomly selected to do the survey 4%
Government snooping / Using threats / Intimidation 2%
Letter about previous or soon to come letter / Instructions coming soon 1%
Not legitimate / A scam / Not part of the regular census 1%
Junk mail / Spam / Garbage / Nonsense 1%
Unnecessary / Useless 1%
All other negatives 1%
Voluntary <1%
Others 2%
Don't Know / No Response 4%
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35. Thinking about the item you just read, were there any parts you found to be unclear or
confusing? (CODED OPEN-ENDS)

Count (n-size) 450
It was fine / Nothing was unclear 84%
Why is this required by law / What happens if | do not respond 3%
Everything was unclear 2%
Who are the other agencies the information will be combined with 2%
What is the survey about / Need to see the real survey 1%
Confusion about how to respond / response mode 1%
Who is this organization / Never heard of ACS 1%
Is it legitimate / Looks like junk mail 1%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily 1%
Letter was too vague / Was not sure what the letter was about <1%
Who benefits from my information / Does my information really help <1%
How will the funds be distributed / Will the data be used <1%
How was | 'Randomly selected' <1%
When is it due / How long do we get to complete it <1%
Waste of money sending multiple mailings <1%
Others 204
Don't Know / Did Not Read It All / No Response 1%
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36. Internet Invitation Letter (Community)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1% Click 2" Click 3" Click
Logo 73% 29% 12%

Print Code <1% <1% <1%
Greeting 1% 2% 3%
Paragraph 1 2% 3% 3%
Paragraph 2 3% 5% 6%
Link 14% 35% 22%
Paragraph 3 1% 4% 4%
Paragraph 4 4% 15% 30%
Paragraph 5 1% 3% 11%
Paragraph 6 0% 1% 2%
Signature <1% <1% 3%
Footer <1% 2% 4%

A3_Community

ACS-1I(LISM (2014) (5-2014)

U, tates
C COMMUNITY
cau

US. Census Bureau
Wishingron, DC 20233

A message from the U.S. Census Burcau:

Your address has been rariflomly sclected by the U.S, Census Bureau to participate in the American
Community Survey. The American Community Survey and the Census show:uis not only the number of
people who live in the country, but also how we live as 2 nation—including our education, housing, and jobs.

Communities use information from this survey to decide where important scrvices are needed, including:

+ Improving roads and reducing traffic
+ Building schools

* Planning for the health care needs of the elderly

Using the enclosed card, please complete the survey online as soon as possible at:

https://respond.census,gov/acs

If you are unable to complete the survey online, there is no need to contact us.
We will send you a paper questionnaire in a few weeks. The Census Bureau is using the Internet to
collect chis information in an cffort to conserve natural resources, save taxpayers’ money, and process

1% Click your dita inore eflesenly

Your response is required by law (Title 13, U.S. Code, Scctions 141 and 193).
Because you have been Selected to participate on behalf of your community. it i vital that you complete
this survey.

Your response will be kept completely confidential.
By law (Tide 13, U.S. Code, Section 9), the Census Bureau cannot publish or release information that
would identify you or your household. We may combine your answers with information that you gave
10 other agencies to enhance the statistical uses of these data. This information will be given the same
protection as your survey tesponse. Based on the information that you provide, you may be asked to
participatc in other Census Burcau surveys that are voluntary.

1f you need help completing the suevey o have questions, please call 1-800-354-7271
Thank you in advance for your prompt response

Sincerely,

John H. Thompson

Director, U.S. Census Burcan
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2" Click

ACS-13(LISM (2004) (5-2014)

United States"
Census

U.S. Censys Bureau
Washington, DC 20233

A message from the U.S. Census Burcau:

Your address has been randemly selected by the UsS, Census Burcau to participate in the American
Community Survey. The Amcrican Community Survey and the Census show ws not only the number of
pople who live in the country. but also how we five as a nation—including our cducation, housing, and jobs.

Communities use information from this survey 1o decide where important services are needed, induding:

* Improving roads and reducing traffic
* Building schools
* Planning for the health care needs of the elderly

Using the enclosed card,pleasg complete the survey online as soon as possible at:
https:// rMns.gov/acs

If you are unable to complete the survey online, there is no need to contact us.

We will send you a paper questionnaire in a few weeks. The Census Bureau is using the Internet to
collect this information in an cffort to conserve natural resources, save taxpayers’ money, and process
your data more efficiently.

Your hylawilulc 13, U.S. Code, Scctions 141 and 193).
Because you have been selected to participate on behalf of your community. it is vital that you complete
this survey.

Your response will be kept completely confidential.

By law {Tide 13, U.S. Code, Section 9). the Census Burcau cannot publish or release information that
would identify you or your household. We may combine your answers with information that you gave
0 other agencies to enhance the statistical uses of these data. This information will be given the same
protection as your survey response. Based on the information that you provide, you may be asked to
participate in other Census Burcau surveys thar are voluntary.

1f you need help completing the survey or have questions, please call 1-800-354-7271.
‘Thank you in advance for your prompt response.

Sincerely,

John H. Thompson
Director, U.S. Census Burcau

3" Click

ACS-13(LISM (2014) (8-2014)
United States* AMERICAN
Cen COMMUNITY
SURVEY
U.S. Census Bureau
Wishingron, DC 20233

A message from the U.S. Census Burcau:

\unv address has been randomly selecred by the U.S, Census Bureau to participate in the American
arvey. The American Community Survey and the Census show us not only the number of
ive in the country. but also how we five as 2 nation—including our cducation, housing, and jobs.

Communities use information from this survey to decide where important scrvices are needed, including:
* Improving roads and reducing traffic
* Building schools
* Planning for the health care needs of the elderly

Using the enclosed card, please complete the survey online as soon as possible at:
https://respond.census.gov/acs

If you are unable to complete the survey online, there is no need to contact us.

We will send you a paper questionnaire in a few weeks. The Census Burcau is using the Internet to
collect this information in an cffort to conservesnatural resources, save taxpayers’ moncy, and process
your data more efficiently.

me law (Title 13, U.S. Code, Sections 141 and 193).

Because you have BEeR sclered (o participate on behalf of your community. it is vital that you complete
this survey.

Your response wil Ast confidential.

By law (Iulc 13, U.S. Cade, Section 9). (}x Census Burcau cannot publish or release information that
would identify you or your household. We may combine your answers with information that you gave
1o other agencics to enhance the statistical uses of these data. ‘This informaion will be given the same

protection as your survey response. Based on the information that you provide, you may be asked to
participate in other Census Bureau surveys thar are voluntary.

1f you need help completing the survey or have questions, please call 1-800-354:7271.
Thank you in advance for your prompt response.

Sincerely,

John H. Thompson
Director, U.S, Census Burcau
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“Community” Internet Invitation Letter Message Highlighting #1

(INSTRUCTIONS) Now looking closer at the content of the letter, please identify the words or
phrases that you find most compelling by highlighting that portion of the text by clicking and
dragging your cursor over the words. You may highlight up to 40 words. After you are finished,
click on the arrow at the bottom of the screen to continue.

U.S. CensusBureau

Washington, DC 20233

& message fromthe U.5. Census Bureau:

Your address has been randomly selected by the U.S. Census Bureau to participate in the American Community
SUTVEY. The American Community Survey and the Census show us not only the number of people who live in the country, but alzo how we live az a
nation -- including cur education, housing, and jobs.

= Communities use information from this survey to decide where important services are needed, including:
= Improving roads and reducing traffic

= Building schools

= Planning for the health care needs of the elderly

Using the enclosed card, please complete the survey online as soon as possible
at: https://respond.census.gov/acs

If you are unable to complete the survey onling, there is no need to contact us. we will send you a paper questionnaire in
a few weeks. The Census Bureau is using the Internet to callect this information in an effert to conserve natural resocurces, save taxpayers’ money, and
pracess your data mare efficiently.

Yourresponseisrequired by |aW e, us. cods, secions 141 anc 19,

Because you have been selected to participate on behalf of your community, it is vital that you complete this survey.

Your FESDOHSE W||| be kept COmpletEIY Confldentlalu By law [Title 12, W.5. Code, Section 9}, the Census

Bureau cannct publish or release information that would identify you or your househaold. We may combine your answers with information that you gave to other
agencies to enhance the statistical uses of these data. This information will be given the same protection as your survey response. Based on the information that you
pravide, you may be asked to participate in other Census Bureau surveys that are voluntary.

If yvou need help completing the survey or have guestions, please call 1-800-354-7271.
Thank you in advance far your prompt response.
Sincerely,

John H. Thompson
Director, W.5. Census Bureau
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us. Census | Bureau “Community” Internet Invitation Letter (A_3)

31% 32% 31% . . . -
Washington, DC 20233 Message Highlighting

8% 6% 5% Word-by-Word Frequency Chart

A message from the u.s. Census Bureau:

7% 10% 9% 9% 13% 14% 13%

Your address has been | randomly | selected by the u.s. Census | Bureau to participate in the
13% 14% 12% 13% 22% 20% 11% 12% 14% 14% 13% 8% 9% 8% 8%

American Community| Survey. The American |Community| Survey and the Census show us not only the
14% 13% 13% 2% 3% 3% 3% 2% 3% 4% 4% 3% 3% 3% 3%
number of people who live in the country, but also how we live as a
4% 4% 4% 3% 4% 3% 3% 4% 2% 2% 5% 6% 6% 4% 4%
nation-including our education, |housing, and jobs.
6% 4% 8% 8% 5% 7%
Communities use information| from this survey to decide where |important|services are needed, |including:
12% 12% 14% 11% 12% 12% 12% 14% 13% 14% 14% 13% 14% 7%
Improving roads and reducing traffic
24% 23% 15% 21% 21%
Building schools
21% 21%
Planning for the health care needs of the elderly
20% 15% 14% 21% 20% 18% 13% 12% 18%

Using the enclosed card, please complete the survey online as soon as possible at:

28% 27% 30% 30% 31% 40% 36% 40% 42% 36% 37% 36% 36% 31%
https://respond....

40%

If you are unable to complete the survey online, there is no need to contact

13% 12% 12% 16% 14% 16% 14% 16% 16% 14% 14% 17% 17% 16% 17%

us. We will send you a paper questionnaire in a few weeks. The Census Bureau

15% 3% 3% 4% 4% 3% 5% 5% 2% 1% 3% 3% 1% 1% 2%

is using the Internet to collect this information in an effort to conserve | natural |resources,

1% 2% 2% 2% 1% 1% 1% 1% 1% 1% 2% 1% 3% 3% 3%

save taxpayers’ [ money, and process your data more efficiently.

2% 2% 2% 1% 1% 1% 1% 1% 2%

Your response is required by law (Title 13, u.s. Code, |Sections 141 and 193).

67% 71% 68% 80% 75% 78% 13% 9% 8% 9% 8% 9% 9% 9%

Because you have been selected to participate on behalf of your [community, it is vital
5% 5% 5% 5% 5% 4% 5% 4% 5% 5% 5% 5% 5% 5% 7%
that you complete this survey.

5% 5% 6% 5% 5%

Your response will be kept completely |confidential. By law (Title 13, u.S. Code, Section 9),
27% 30% 27% 27% 31% 36% 41% 4% 3% 2% 2% 2% 2% 1% 1%
the Census Bureau cannot | publish or release information that would | identify you or your household.
1% 2% 1% 2% 2% 1% 2% 2% 1% 1% 2% 2% 1% 1% 1%
We may combine your answers with information that you gave to other agencies to enhance
<1% 1% <1% <1% <1% <1% <1% <1% <1% <1% <1% <1% <1% <1% <1%
the statistical uses of these data. This information will be given the same |protection as
<1% <1% <1% <1% <1% <1% <1% <1% 0% 0% <1% 0% <1% <1% <1%
your survey response. | Based on the information that you provide, you may be asked to
<1% <1% <1% <1% 0% 0% <1% 0% <1% <1% <1% <1% <1% 1% <1%

participate in other Census Bureau surveys that are voluntary.

1% 1% 1% 1% 1% 1% 1% 1% 1%

If you need help |completing the survey or have |questions,| please call 1-800...

2% 2% 3% 4% 3% 2% 2% 2% 2% 3% 4% 7% 0%
Thank you in advance for your prompt response.

1% 1% <1% <1% <1% 1% 2% 2%

Sincerely,
<1%

John H. Thompson
1% <1% 1%

Director, uU.s. Census Bureau

2% 2% 2% 2%
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37. If you had to explain the purpose of the item you just saw to a friend, how would you
describe it to them? (CODED OPEN-ENDS)

Count (n-size) 463
Survey helps determine the needs of my community / How funds are allocated 33%
Letter from the Census Bureau (mentioned Census specifically) 16%
Mandatory / Required by law 9%
Online survey / Important to complete online 9%
More than one way to fill out the survey 8%
Survey / Reminder to fill out a survey (did not mention Census) 5%
Explaining the importance of filling out the survey/why they are conducting the survey 4%
Randomly selected to do the survey 3%
Letter about previous or soon to come letter / Instructions coming soon 2%
Not legitimate / A scam / Not part of the regular census 2%
Junk mail / Spam / Garbage / Nonsense 2%
Government snooping / Using threats / Intimidation 2%
Unnecessary / Useless 1%
All other negatives 1%
\Voluntary <1%
Others 2%
Don't Know / No Response 3%

38. Thinking about the item you just read, were there any parts you found to be unclear or
confusing? (CODED OPEN-ENDS)

Count (n-size) 434
It was fine / Nothing was unclear 87%
Why is this required by law / What happens if | do not respond 3%
Everything was unclear 2%
What is the survey about / Need to see the real survey 1%
Who benefits from my information / Does my information really help 1%
How was | 'Randomly selected' 1%
Is it legitimate / Looks like junk mail 1%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily 1%
Letter was too vague / Was not sure what the letter was about <1%
Confusion about how to respond / response mode <1%
Who is this organization / Never heard of ACS <1%
Others <1%
Don't Know / Did Not Read It All / No Response 1%
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39. Internet Invitation Letter (Patriotic)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1% Click 2" Click 3" Click
Logo 62% 13% 7%

Header (We The People) 1% 2% 2%
Greeting <1% <1% <1%
Paragraph 1 5% 11% 11%
Link 21% 46% 12%
Paragraph 2 4% 5% 5%
Paragraph 3 3% 13% 21%
Paragraph 4 1% 3% 11%
Paragraph 5 0% 0% 3%
Signature 0% <1% 3%
Print Code 0% 0% 0%
Paragraph 6 2% 5% 20%
Footer 1% 2% 4%

A3 Patriotic

United States
€

a0

Dear Resident,

Enclosed you will find instructions for completing the American Community Survey. This survey
is vital to the health of our nation. Data collected help:

*  Businesses creare jobs

+  Nonprofit organizations serve their populations

*  Federal, tribal, state, and local governments meet the needs of their communities

Complete the surveyionline at httpsi//respond.census.gov/acs

Responding online is the quickest and easiest way to complete the survey. If you are unable 1o
complete the survey online, thefe is no need to contact us. We will send you a paper questionnaire.

Responding to this survey is required by law (Title 13, U.S. Code, Sections 141 and 193). Like
ls‘l Click responding for jury duty, completing this Census Burcau survey is an imporeant civic duty.

All answers are confidential (Title 13, U.S, Code, Section 9). We may combine your answers
with information that you gave to other agencies to enhance the statistical use of these data. This
information will be given the same protections as your survey responses. Based on the answers you
provide, you may be asked to participate in other Census Burcau surveys that are voluntary. Census
Bureau employees are prohibited by law from releasing any personally identifiable informarion.

1f you need help completing the survey or have questions, please call 1-800-354-7271.

Sincerely,

John H. Thompson
Director
U.S. Census Bureau

American Community Survey data help determine the annual
distribution of more than $400 billion in federal funds.
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CUniled States

ensus

Bereau

Dear Resident,

Enclosed you will find instructions for g the A Survey. This survey
is vital to the health of our nation. Data collected help:
+  Businesses create jobs
*  Nonprofit organizations serve their populations

*+  Federal, rribal, state, and local governments meet the needs of their communities

Complete the survay online at httpSil/i@spond.census.gov/acs

Responding online is the quickest and easiest way to complete the survey. If you are unable to
complete the survey online, there is no need to contact us, We will send you a paper questionnaire.

Code, Sections 141 and 193). Like
s an imporeant civic dury.

Responding to this survgy is sequired by law (Title 13, U.S
znd Click responding for jury duty, completing this Census Burcau sury

All answers are confidential (Title 13, U.S. Code, Section 9). We may combine your answers
with information that you gave to other agencies to enhance the statistical use of these data. This
information will be given the same protections as your survey responses. Based on the answers you
provide, you may be asked to participate in other Census Bureau surveys that are voluntary, Census
Bureau employees are prohibited by law from releasing any personally identifiable information.

1f you need help completing the survey or have questions, please call 1-800-354-7271.

Sincerely,

John H. Thompson
Director
U.S. Census Bureau

American Community Survey data help determine the annual
distribution of more than $400 billion in federal funds.

census

Dear Resident,

Enclosed you will find instructions for completing the American C ity Survey. This survey
is vital to the health of our nation. Data collected help:

Businesses create jobs

Nonprofit organizations serve their populations

Federal, tribal, state, and local governments meet the needs of their communities

Complete the survey online at httpsi//respond.census.gov/acs

Responding online is the quickest and easiest way to complete the survey. If you are unable 10
complete the suevey online, there is no need to contace us, We will send you a paper questionnaire.

Responding to thi i i law (Title 13, U.S. Code, Sections 141 and 193). Like
e3po! 8 .

3rd Click responding for jury duty, completing this Census Burcau survey is an imporeant civic duty.

All answers are confidential (Title 13, U.S. Code, Section 9). We may combine your answers
with information that you gave to other agencies to enhance the statistical use of these data. This
information will be given the same protections as your survey responses. Based on the answers you
provide, you may be asked to participate in other Census Burcau surveys that are voluntary. Census
Bureau employees are prohibited by law from releasing any personally identifiable information.

1f you need help completing the survey or have questions, please call 1-800-354-7271.

Sincerely,

John H. Thompson
Director
U.S. Census Bureau

American Community Survey data help determine the annual
distribution of more than $40@ibillion in federal funds.
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“Patriotic” Internet Invitation Letter Message Highlighting #1

(INSTRUCTIONS) Now looking closer at the content of the letter, please identify the words or
phrases that you find most compelling by highlighting that portion of the text by clicking and
dragging your cursor over the words. You may highlight up to 40 words. After you are finished,
click on the arrow at the bottom of the screen to continue.

Dear Resident,

Enclosed you will find instructions for completing the AMMErican CoMMUNILY surey. This survey is vital to the health of
our nation. Data collected help:

®  Businesses Creafe jObS

= Nonprofit erganizatiens serve their populations
= Federal, tribal, state, and local governments meet the needs of their communities

Responding Dnlineisthe qUiCkest and easiest way to Complete the survey. If

yOU are unable to complete the survey online, there is no need to contact us. We will send you a paper gquestionnaire.

cesnars w0 SUFVEY isrequired by law (Title 13, U.S. coce, sections

141 and 193). Like responding for jury duty, completing this Census Bureau survey is an important civic duty. All answers are

CO nﬂdentlal (Title 13: U . S- Code, Section 9). We may combine your answers with information that you gave to other

agencies to enhance the statistical use of these data. This information will be given the same protections as your survey responses. Based on the answers yvou provide, you
may be asked to participate in other Census Bureau surveys that are weoluntary. Census Bureau employees are prohibited by law from releasing any personally
identifiable information,

If you need help completing the survey or have guestions, please call 1-800-2354-7271.

Sincerely, John H. Thompson Director U.5. Census Bureau

American Community Survey data help determine the annual distribution of mare than $400 billion In federal funds.
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Dear | Resident, “Patriotic” Internet Invitation Letter (A_3)
1% 2% . . . -
Message Highlighting
Word-by-Word Frequency Chart

Enclosed you will find instructions for completing the American |Community|Survey.| This survey is vital
7% 5% 5% 7% 9% 7% 8% 9% 35% 34% 0% 12% 15% 14% 20%
to the health of our nation. Data collected help:

17% 16% 20% 18% 18% 20% 10% 10% 9%
Businesses create jobs
0% 17% 19%
Nonprofit |organizations serve their populations
19% 0% 14% 14% 12%
Federal, tribal, state, and local governments| meet the needs of their [communities
10% 11% 0% 14% 14% 14% 11% 15% 15% 13% 12% 15%

Responding online is the quickest and easiest way to complete the survey. If you are
12% 12% 14% 56% 59% 49% 48% 54% 47% 51% 47% 44% 47% 44% 45%
unable to complete the survey online, there is no need to contact us. We will
6% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5% 5%
send you a paper questionnaire.

5% 5% 5% 5% 5%

Responding to this survey is required by law (Title 13, u.s. Code, Sections 141 and
5% 6% 6% 67% 63% 63% 68% 66% 81% 79% 81% 15% 11% 10% 9%
193). Like responding for jury duty, completing this Census Bureau | survey is an important civic
9% 9% 9% 10% 8% 8% 8% 9% 9% 7% 6% 7% 7% 7% 6%
duty.

7%
All answers are confidential (Title 13, uU.S. Code, Section 9). We may combine your answers
9% 8% 8% 43% 47% 44% 53% 6% 4% 4% 4% 3% 2% 2% 2%
with information that you gave to other agencies to enhance the |statistical use of these
2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 3% 1% 1% 1% 1%
data. This information will be given the same |protections as your | survey | responses. Based on
1% 1% 1% 1% <1% <1% <1% <1% <1% <1% <1% <1% <1% <1% 1%
the answers you provide, you may be asked to participate in other Census Bureau surveys
1% 1% 1% 1% 1% 1% 1% 2% 2% 2% 2% 2% 2% 2% 2%
that are voluntary. Census Bureau employees are prohibited by law from |releasing any personally |identifiable
3% 2% 2% 2% 2% 2% 1% 1% 1% 1% 2% 1% 1% 2% 2%
information.
1%
If you need help completing the survey or have questions, | please call 1-800...
2% 2% 2% 4% 4% 4% 5% 4% 4% 5% 4% 4% 4%
Sincerely,
6%
John H. Thompson
8% 17% <1%
Director
1%
u.s. Census Bureau
<1% 1% 1%

American |Community Survey data help determine the annual |distribution of more than $400 billion in
2% 2% 2% 8% 8% 8% 5% 6% 6% 5% 7% 8% 7% 8% 9%
federal funds.

23% 22%
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40. If you had to explain the purpose of the item you just saw to a friend, how would
you describe it to them? (CODED OPEN-ENDS)

Count (n-size) 471
Survey helps determine the needs of my community / How funds are allocated 27%
Letter from the Census Bureau (mentioned Census specifically) 16%
Mandatory / Required by law 14%
More than one way to fill out the survey 8%
Survey / Reminder to fill out a survey (did not mention Census) 7%
Online survey / Important to complete online 7%
Explaining the importance of filling out the survey/why they are conducting the survey 6%
Letter about previous or soon to come letter / Instructions coming soon 3%
Government snooping / Using threats / Intimidation 2%
Not legitimate / A scam / Not part of the regular census 1%
Junk mail / Spam / Garbage / Nonsense 1%
All other negatives 1%
Randomly selected to do the survey <1%
\Voluntary <1%
Unnecessary / Useless <1%
Others 3%
Don't Know / No Response 4%
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41.  Thinking about the item you just read, were there any parts you found to be
unclear or confusing? (CODED OPEN-ENDS)

Internet Invitation Letter (Patriotic)

Count (n-size) 456
It was fine / Nothing was unclear 81%
Why is this required by law / What happens if | do not respond 4%
Everything was unclear 3%
What is the survey about / Need to see the real survey 2%
How will the funds be distributed / Will the data be used 2%
Who are the other agencies the information will be combined with 2%
Confusion about how to respond / response mode 1%
Who is this organization / Never heard of ACS 1%
Letter was too vague / Was not sure what the letter was about <1%
Who benefits from my information / Does my information really help <1%
When is it due / How long do we get to complete it <1%
Waste of money sending multiple mailings <1%
Is it legitimate / Looks like junk mail <1%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily <1%
Others 2%
Don't Know / Did Not Read It All / No Response 1%
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42. Internet Invitation Letter (Control)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1% Click 2" Click 3" Click

Logo 17% 13% 8%
Return 1 63% 24% 10%
Greeting 2% 12% 14%
Link 11% 29% 26%
Paragraph 1 3% 7% 10%
Paragraph 2 1% 5% 10%
Paragraph 3 2% 6% 13%
Paragraph 4 0% 1% 5%
Signature 1% 1% 1%
Footer <1% 0% 1%
A3 _Control
e . /'\ UNI hi:.mu-ﬂlﬂ:l"::ncollll“ci
o .\éj E:H"CE OF THE DIFIETTD:;‘

A message from the Director, U.S. Census Bureau ...

The U.8. Census Bureau recently sent a letter to your household about the American
Community Survey. Using the enclosed instructions, please complete the survey online as
soon as posaible at!

"

The Census Bureau ie using the Intamet to collect this information in an effort to conserve
natural resources, save taxpayers' money, and procees your data more efficiently. If you are
unable to complete the survey online, there is no need to contact us. We will send you a
paper questionnaire in a faw weeks.

This survey collects critical up-to-date information used to meet the needs of communities
across the United States, For example, results from this survey are used to decide where new
st . schools, hospitals, and fire stations are needed. This information also helpe communities plan
1% Click for the kinds of emergency situstions that might affect you and your neighbors, such as floods
and other natural disasters.
The Census Bureau chose your addrees, not you personally, as part of a randomly selected
sample. You are required by U.S. law to respond to this survey. The Census Bureau is
required by U.S. law to keep your answers confidential. The enclosed brochure answers
frequently asked questions about the survey.

If you need help completing the survey, please call our toll-free number (1-800-354-7271).

Thank you.

Enclosures

census.gov
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2" Click

/ I.INI'I'ED.SI' DEPAIITIIEIT OF COMMERCE
istion Administ:
i ) us. comﬁlunuu
- / Wastingken, DC 202330001
N-C OFFICE OF THE DIRECTOR

A message from the Director, U.S. Cengus Bureau ...

The U.8. Cenaus Bureau recently sent a letter to your household about the American
Comm Survey. Using the enclosed instructions, please complete the survey online as
soon as poesible at!

httpsdirespandgensus.goviacs

The Census Bureau is using the Intemet to collect this information in an effort to conae

natural resources, save taxpayers' money, and process your data more efficiently. If you are
unable to complete the survey online, there is no need to contact us. We will send you a
paper questionnaire in a few weeks.

This survey collects critical up-to-date information used to meet the needs of communities
acroas the United States. For example, results from this survey are used to deckle where new
echools, hospitals, and fire stations are needed. This information also helpe communities plan
for the kinds of emergency situations that might affect you and your neighbors, such as floods
and other natural disasters.

The Census Bureau chose your address, not you personally, as part of a randomly aelected

sample. You are required by U.S. law to respond to this survey. The Census Bureau is
required by U.S. law to keep your answers confidential. The enclosed brochure anawers

frequently ukod queations about the survey.

If you need help completing the survey, please call our toll-free number (1-800-354-7271).

Thank you.

Enclosures

census gov

3" Click

UNITED STATES DEPARTMENT OF COMMERCE

J£°A) ‘
:‘la“:ll- (2013) .\é}- US. Census Bureau

Wastingien, DC 202330001
CFFICE OF THE DIRECTOR

A message from the Director, U.8. Cepsus Bureau ...

The U.S. Census Bureau recently sent a letter to your household about the American
Community Surwy Uslng the enclosed instructions, please complete the survey online as

el s hmm“-ut.govf-e.

Tha Census Bureau ie using the Intemet to collect this information in an effort to conserve
natural resources, save taxpayers' money, and process your data more efficiently. If you are
unable to complete the survey online, there is no need to contact us. We will send you a
paper questionnaire in a few weeks.

This survey collects critical up-to-date information used to meet the needs of communities
acroas the United States. For example, results from this survey are used to decide where new
schools, hospitals, and fire stations are needed. This information also helps communities plan
for the kinds of emergency situations that might affect you and your neighbors, such as floods
and other natural disasters.

The Census Bureau chose your address, not you personally, as part of a randomly selected
sample. You are required by U.S, law to respond to this survey. The Census Bureau is
required by U.S. law to keep your answers confidential. The enclosed brochure answers
frequently asked questions about the survey.

If you need help completing the survey, please call our toll-free number (1 —8(!)—{?4—7271)‘

Thank you.

Enclosures

census gov
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“Control” Internet Invitation Letter Message Highlighting #1

(INSTRUCTIONS) Now looking closer at the content of the letter, please identify the words or
phrases that you find most compelling by highlighting that portion of the text by clicking and
dragging your cursor over the words. You may highlight up to 40 words. After you are finished,
click on the arrow at the bottom of the screen to continue.

A message from the Director, U.S. Census Bureau:

The U.S. Census Bureau recently sent a letter to your household about the American
Community Survey. using the enclosed instructions, please complete the surveyonline as
soon as possibleat:

https://respond.census.gov/acs

The Census Bureau is using the Internet to collectthis informationin an effort to
conservenaturalresources, save taxpayers’money, and process

your data more efficie ntly If you are unable to complete the survey online, there is no need to contact us. We will
send you a paper questionnairein a few weeks.

This survey collects critical up-to-date information used to meet the needs of
communities across the United States. fr example, resuUlts from the survey are used to decide where new
schools, hospitals, and fire stations are needed. his information aise helps communities plan for the
kinds of @Mergency situations that might affect you snd your neighbors, such as floods and other Natural disasters.

The Census Bureau chose your address, not you personally, as part of a randomly selected sample.

You are FEQUiFEd by U.S. |aw to respond to this survey. the census

Bureau is required by U.S. law to keep your answers COandentlal. The enclosed brochure answers frequently asked

questions about the survey.

If you need help completing the survey, please call our toll-free number(l—800—354—7271}.

Thank you.

John Thompsan
Director, Census Bureau

Enclosures
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A message from the Director, u.s. Census Bureau “ ”» H H
A cssage | fom | the | Direct | uS. [ Census | purea | o Control” Internet Invitation Letter
Message Highlighting
Word-by-Word Frequency Chart
The u.s. Census | Bureau recently sent a letter to your household about the American | Community
13% 21% 23% 24% 15% 14% 13% 14% 12% 12% 13% 9% 10% 20% 21%
Survey. Using the enclosed | instructions, please |[complete the survey online as soon as possible at:
20% 8% 8% 9% 9% 18% 24% 21% 26% 26% 24% 25% 24% 25% 15%
The Census Bureau is using the Internet to collect this information in an effort to
9% 17% 17% 12% 19% 17% 24% 15% 21% 17% 21% 12% 12% 15% 16%
conserve natural |resources,| save taxpayers’ money, and process your data more efficiently. If you are
32% 33% 34% 35% 34% 36% 14% 22% 18% 22% 19% 22% 5% 5% 6%
unable to complete the survey online, there is no need to contact us. We will
9% 7% 8% 7% 8% 8% 6% 6% 8% 8% 8% 8% 8% 8% 9%
send you a paper |questionnaire in a few weeks.
10% 8% 8% 12% 12% 8% 8% 10% 9%
This survey collects | critical | up-to-date |information| used to meet the needs of communities| across the
6% 11% 17% 26% 23% 24% 12% 11% 16% 13% 20% 14% 22% 12% 10%
United States. For example, results from the survey are used to decide where new schools,
15% 14% 2% 2% 5% 4% 4% 4% 4% 7% 6% 11% 10% 18% 24%
hospitals, and fire stations are needed. This  |information also helps communities plan for the kinds
25% 14% 24% 25% 13% 16% 2% 4% 3% 5% 7% 12% 8% 7% 8%
of emergency | situations |  that might affect you and your neighbors, such as floods and other
8% 22% 20% 5% 5% 6% 6% 3% 4% 7% 3% 3% 9% 3% 4%
natural disasters.
9% 9%
The Census Bureau chose your address, not you personally, as part of a randomly| selected
8% 13% 13% 16% 16% 18% 15% 15% 15% 7% 8% 8% 8% 16% 13%
sample. You are required by u.s. law to respond to this survey. The Census Bureau
14% 27% 27% 46% 40% 43% 45% 31% 35% 28% 28% 29% 9% 11% 12%
is required by u.s. law to keep your answers |confidential. The enclosed | brochure | answers | frequently
10% 15% 13% 15% 15% 12% 15% 14% 18% 20% 2% 3% 3% 2% 2%
asked questions | about the survey.
2% 2% 1% 1% 1%
If you need help completing the survey, please call our toll-free number (1-800...
‘ 1% l 2% ‘ 3% l 3% 2% ‘ 2% 2% 3% ‘ 4% 3% ‘ 4% 5% 11% ‘
Thank you.
L [ ]
John Thompson
L % ™
Director
1%
Census Bureau
1% 1% ‘
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43. If you had to explain the purpose of the item you just saw to a friend, how would
you describe it to them? (CODED OPEN-ENDS)

Count (n-size) 470
Survey helps determine the needs of my community / How funds are allocated 39%
Online survey / Important to complete online 11%
Letter from the Census Bureau (mentioned Census specifically) 10%
Survey / Reminder to fill out a survey (did not mention Census) 10%
Mandatory / Required by law 9%
More than one way to fill out the survey 6%
Randomly selected to do the survey 3%
Government snooping / Using threats / Intimidation 3%
Explaining the importance of filling out the survey/why they are conducting the survey 2%
Letter about previous or soon to come letter / Instructions coming soon 1%
Not legitimate / A scam / Not part of the regular census 1%
Junk mail / Spam / Garbage / Nonsense 1%
Unnecessary / Useless 1%
All other negatives 1%
Voluntary <1%
Others <1%
Don't Know / No Response 2%
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44.  Thinking about the item you just read, were there any parts you found to be
unclear or confusing? (CODED OPEN-ENDS)

Internet Invitation Letter (Control)

Count (n-size) 442
It was fine / Nothing was unclear 85%
Why is this required by law / What happens if | do not respond 5%
Everything was unclear 2%
Confusion about how to respond / response mode 1%
When is it due / How long do we get to complete it 1%
Who is this organization / Never heard of ACS 1%
Addressed to 'resident’ / Not addressed to me personally 1%
Is it legitimate / Looks like junk mail 1%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily 1%
Letter was too vague / Was not sure what the letter was about <1%
What is the survey about / Need to see the real survey <1%
Who benefits from my information / Does my information really help <1%
How was | 'Randomly selected' <1%
Who are the other agencies the information will be combined with <1%
Waste of money sending multiple mailings <1%
Others 1%
Don't Know / Did Not Read It All / No Response 1%
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Image Click #4 (Internet Instruction Card)

(ALL SAW THE FOLLOWING) Now we will have you take a look at an additional mail item. We
will ask you about your initial visual impression of the mail item. Then we will ask some follow-
up questions.

45. Internet Instruction Card (Official)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.

Click
1%Click  2™click 3" Click
Logo 44% 20% 9%
Header 2% 6% 9%
Paragraph 1 17% 20% 12%
Address 3% 3% 5%
Respond now 26% 17% 17%
Multi-language 0% 0% 0%
Link 2% 12% 16%
Required 6% 21% 33%

A2_Official_Front

INTERNET INSTRUCTION CARD

K -'\_ United States"

() Cenbiis

woep wiscart. || A
SEQD! 009

1%t Click address label on this card to log in, ki B8888.9283 RESPOND
I you need help or have questions about NOW
the American Community Survey, call TO THE RESIDENT OF:
. R Apt 2, 2147 Montgomery Dr.
the toll-free number: 1-800-354-7271 A,‘::(i:“‘ Vit A
Vea ol otro lado para espaiiol.
R https://respond.census.gov/acs
YOURRESPONSE 1S
| REQUIRED BY LAW
fg\ i e INTERNET INSTRUCTION CARD
R u
\-:,,I‘; i C Bur¢§
ol o LCTPEE AT
You will peed information from the SRS R 0ag IS ATt fadti
2" Click address label on this card to log in, RS WL pessa.02e3 RESPOND
I you need help or have questions about NOW
the American Community Survey, call TO THE RESIDENT OF:
the tol-free number: 1-800-354-7271 Apt 2, 2147 Montgomery Dr

Arytown, MD 036121383
Vea el otro lado para espaiiol.
SRS S https://respond.census.gov/acs
YOUR RESPONSE IS
| REQUIR w]
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N UnitedStates- INTERNET INSTRUCTION CARD
&,  Census

————
L Bureau

ey e [NUE
You will need information from the b i

3 Click address label on this card to log in, % ssseso2e3 RESPOND
I you need help or have questions about NOW
the American Community Survey, call TO THE RESIDENT OF:
the toll-free number: 1-800-354-7271 Apt2, 2147 Montgomery Dr.

Arptown, MD 03612-1383

Vea el otro lado para espaiiol.

'YOUR RESPONSE IS
 REQUI qw}

https://respond.census.gov/acs

46. If you had to explain the purpose of the item you just saw to a friend, how would

you describe it to them? (CODED OPEN-ENDS)
Internet Instruction Card (Official

Count (n-size) 46

Letter from the Census Bureau (mentioned Census specifically) 33%
Online survey / Important to complete online 24%
Mandatory / Required by law 13%
More than one way to fill out the survey 7%
Letter about previous or soon to come letter / Instructions coming soon 1%
Survey / Reminder to fill out a survey (did not mention Census) 2%
Explaining the importance of filling out the survey/why they are conducting the survey 2%
Survey helps determine the needs of my community / How funds are allocated 2%
Government snooping / Using threats / Intimidation 2%
Others 4%
Don't Know / No Response 7%

47.  Thinking about the item you just read, were there any parts you found to be

unclear or confusing? (CODED OPEN-ENDS)

Internet Instruction Card (Official)

Don't Know / Did Not Read It All / No Response

Count (n-size) 54
It was fine / Nothing was unclear 85%
Everything was unclear 2%
Letter was too vague / Was not sure what the letter was about 2%
What is the survey about / Need to see the real survey 2%
Why is this required by law / What happens if | do not respond 2%
Confusion about how to respond / response mode 2%
Is it legitimate / Looks like junk mail 2%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily 2%
Others 2%
0%
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48.  Malil Instruction Card (Official)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.

Click
1%Click  2™click 3" Click
Logo 57% 20% 19%
Header 2% 3% 11%
Paragraph 1 1% 5% 12%
Required 28% 39% 12%
Option 1 10% 23% 19%
Paragraph 2 0% 1% 4%
Option 2 1% 8% 21%
Multi-language 0% 1% 1%
C2_Official_Front
Uniteg States Y M ST G  iness-0oiy RIRGRY SRCII G, -
Cﬂ]s \E CENSUS BUF £ JE0.BY U.S. LAW T0 KEEP YOUR ANSWERS CONFIDENTIAL
Two easy ways to respond: select only one.
YOUR RESPONSE IS “N option 1
REQUIRE LAW - hitosir PRTTRe
st~ Go lo https:irespond.census.gov/acs o
1% Click Important: You will need the information from t
1 help or have questions about S =l
the toll-free number; 1-800-354-7271 0p}ion2
W Unitgd States T b g e you akiiog2ock you picagcnty-aa gt 1 o spadomly selecnd s,
- Ce'rsys {E CENSUS BUREAL EQUIRED BY U.S. AW T0 KEEP YOUR ANSWERS CONFIDENTIAL
Two easy ways to respond: select only one.
YOUR RESPONSE IS AN odiond
2 Click REQU AW . ‘:) Go %://mspandcansus.gav/acs'« Survey
¢ Important: You will need the information from the address label an the
1elp or have questions 2bout oo 2 =
the tod-free number; 1-800-354-7271 _,w Optign 2
ro lado para espanol Fill out the enclased ouestionna £- pai
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United States

4 Censps IE CENSUS BUREAU 1S REQUIREIFGY U SiEAY

Two easy ways to respond: select only one.

vRuEuuR ﬁnﬁfsguvstms "\ opign 1
u BY LAW \tins: /
d A~ Go 1o https:/irespond.cansus.gov/acs
3" Click Important: You » I

f 1 mimunity Surve

mbe 1-9[]»35.':-}';7:7' : 509!‘!32
) para espant F t the enclased ouestic

49. If you had to explain the purpose of the item you just saw to a friend, how would
you describe it to them? (CODED OPEN-ENDS)

Count (n-size) 54

More than one way to fill out the survey 31%
Letter from the Census Bureau (mentioned Census specifically) 28%
Mandatory / Required by law 13%
Survey / Reminder to fill out a survey (did not mention Census) 7%
Randomly selected to do the survey 6%
Online survey / Important to complete online 2%
Survey helps determine the needs of my community / How funds are allocated 2%
Government snooping / Using threats / Intimidation 2%
Others 2%
Don't Know / No Response 7%

50. Thinking about the item you just read, were there any parts you found to be
unclear or confusing? (CODED OPEN-ENDS)

Count (n-size) 63

It was fine / Nothing was unclear 94%
Why is this required by law / What happens if | do not respond 2%
Confusion about how to respond / response mode 2%
Others 0%
Don't Know / Did Not Read It All / No Response 3%
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51. Reminder Postcard (Official Front)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1% Click 2™ Click 3" Click
Logo 60% 30% 21%
Stamp 0% 0% 1%
Return 1 4% 9% 21%
Link 35% 46% 15%
Return 2 0% 5% 9%
Multi-language 1% 6% 11%
Address 0% 4% 22%
Print Code 0% 0% 0%

52. Reminder Postcard (Official Back)

Click
1 Click  2"Click 3" Click
Link 63% 27% 13%
Paragraph 1 2% 5% 9%
Required 33% 51% 11%
Paragraph 2 1% 3% 19%
Paragraph 3 2% 13% 40%
Paragraph 4 0% 1% 8%

(See next pages for heat maps)
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B1 Official Front

| United States

U.S. Department of Commerce
Economics and Statistics Administration
U.S. Census Bureau

National Processing Center

eersandie RES NOW:
—— https://respond.census.gov/acs
Panalty for Priv
1 Click
Vaya a:
htips://respond.census.gov/acs
para espanol. ACS 999 999 09301 111 1301 1¢ :
THE RE
% CU mtei States
Bueau
U.S. Department of Commerce
Economics and Statistics Administration
U.S. Census Bureau
Nallovynl Processing Center
i ses Rl o o O RES OW:
R https://respondicensus.gov/acs
Panalty fog Private
2" Click
Vaya a:
htips://respond.census.gov/acs
para espaiiol. ACS 9 09301 111 1301 14 :
ﬂ — Bureau
U.S. Department of Commerce
Econot a itatistics Administration
U.S. Census B
National Processing Center
j‘if,‘,,‘,‘;n‘"" o 60) RESPOND NOW:
orregusiEss https://respond.census.gov/acs
an o
3" Click
Vaya a:

https://respond.census.gov/acs
para espanol.

I_UIIIIIIIIII,I!I I !I_Illlllvlll|||||II1|||I\|\II|

@ THERS JENT OF
Apt 2’)4 ery Dr
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B1 Official Back

1% Click

RESPOND TODAY at https:/#/respond.census.gov/acs

svital to
5 communities.

YOURmI{SAE IS The American Community
REQUI W. the health of our nation and it

Your prompt response will prevent your receiving costly reminder mailings,
phone calls, and, potentially, personal visits from Census Bureau interviewers.

fions, please call our

mp g the survey o
er: 1-800-354-7271.

2" Click

RESPOND TODAY at https://respond.census.gov/acs

YOUR WE Is The American Community s vital to
REQUIR LAW. the health of our nation and its communities.
Your prompt response will prevent your receiving costly reminder mailings,

phone calls, and, potentially, personal visits from Census Bureau interviewers.

Ip completing the survey or have questions, please call our

r: 1-800-354-7271.

3" Click

RESPOND TODAY at https://respond.census.gov/acs

YOUR RESPONSE IS The AmericagCommunity Surv

ey is vital to

REQUIRED BY LAW. the health of our nation and its communities.

Your prompt response ylll prevent your receiving costly reminder mailings,
phone calls, and, polentially,tersonaﬁlisns from Census Bureau interviewers.

) completing the survey or have questions, please call our

1-800-354-7271.
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53. If you had to explain the purpose of the item you just saw to a friend, how would
you describe it to them? (CODED OPEN-ENDS)

Reminder Postcard (Official)

Count (n-size) 123
Letter from the Census Bureau (mentioned Census specifically) 36%
Mandatory / Required by law 12%
Survey / Reminder to fill out a survey (did not mention Census) 9%
Survey helps determine the needs of my community / How funds are allocated 9%
Explaining the importance of filling out the survey/why they are conducting the survey 7%
Online survey / Important to complete online 7%
Letter about previous or soon to come letter / Instructions coming soon 6%
Junk mail / Spam / Garbage / Nonsense 4%
More than one way to fill out the survey 2%
Not legitimate / A scam / Not part of the regular census 2%
Government snooping / Using threats / Intimidation 2%
All other negatives 2%
Randomly selected to do the survey 1%
Others 2%
Don't Know / No Response 2%

54.  Thinking about the item you just read, were there any parts you found to be
unclear or confusing? (CODED OPEN-ENDS)

Reminder Postcard (Official)

Count (n-size) 126
It was fine / Nothing was unclear 85%
Why is this required by law / What happens if | do not respond 6%
Why is Spanish-language materials included 3%
Is it legitimate / Looks like junk mail 2%
Everything was unclear 1%
Letter was too vague / Was not sure what the letter was about 1%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily 1%
Others 2%
Don't Know / Did Not Read It All / No Response 0%
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55. Internet Instruction Card (Community)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.

Click
1%Click  2™click 3" Click
Logo 51% 29% 17%
Link 14% 29% 31%
Paragraph 1 2% 8% 15%
Address 4% 8% 10%
Keep this card 30% 26% 27%
Multi-language 0% 0% 0%
Footer 0% 0% 0%

(See next page for heat maps)
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A2 _Community Front

IMPORT; 1 You will heed
" m the address label on

this card 10 complede the survey onfing

1 you nood hwilp o v Quesbons
0ul this Amoticis Community Survry
<l 1-800-354-7271,

1% Click

Vou el oo lado pars espatol,

e ok

mé Y the s Wabel on
this card 1o complede 1heFsarvey onlng
1 you nood hwilp o v Quesbons
ool the Ameticas Community Survry
cMl t 3547271,

2" Click

Vou ol olto lado para espanol,

fes ARG AN
s r.'oma‘ NITY
Bureau
I ¥ou will
2 { label o
this cord $9'com) tervoy Ghno

1! you nood halp o ve QuesOons
soout thee Ametican Community Survry
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ACS Online Visual Testing

56. If you had to explain the purpose of the item you just saw to a friend, how would

you describe it to them? (CODED OPEN-ENDS)

Internet Instruction Card (Community)

Count (n-size) 61

Online survey / Important to complete online 33%
Letter from the Census Bureau (mentioned Census specifically) 15%
Survey / Reminder to fill out a survey (did not mention Census) 13%
Letter about previous or soon to come letter / Instructions coming soon 7%
Explaining the importance of filling out the survey/why they are conducting the survey 5%
Mandatory / Required by law 3%
More than one way to fill out the survey 3%
All other negatives 3%
Survey helps determine the needs of my community / How funds are allocated 2%
Junk mail / Spam / Garbage / Nonsense 2%
Others 7%
Don't Know / No Response 8%

57.  Thinking about the item you just read, were there any parts you found to be

unclear or confusing? (CODED OPEN-ENDS)

Internet Instruction Card (Communit

Don't Know / Did Not Read It All / No Response

Count (n-size) 53
It was fine / Nothing was unclear 85%
Letter was too vague / Was not sure what the letter was about 4%
Confusion about how to respond / response mode 2%
When is it due / How long do we get to complete it 2%
Addressed to 'resident’' / Not addressed to me personally 2%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily 2%
Others 4%
0%
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58.  Mail Instruction Card (Community)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1%Click  2™click 3" Click
Logo 60% 21% 25%
Header 0% 1% 2%
Paragraph 1 8% 3% 7%
Option 1 19% 51% 33%
Option 2 8% 13% 12%
Paragraph 2 1% 2% 5%
Print Code 0% 0% 2%
Multi-language 4% 6% 14%

(See next page for heat maps)
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C2_Community Front

A AP "\.“ Ce u v:'h n D00e y oo Pl N pou pe aily 8 part of & randoniy anisciod samy
w COMMUNITY The Consus Bureau {s required by US. law 1o keep your answers confidential
,TWO EASY WAYSTO RESPOND: SELECT ONLY ONE.
YO SPONSE
IS RE Y LAW OPTION 1
1% Click Visit httie: Mrespona. ofiisus gov/acs to complote the survey onliine.,
It you need help or have questions
about the AmencanCommunity Survey,
ploase call 1-8 7271, OPTION 2
\ Filloautthe enclosad questionnaira wnd mail 1 back in the
Veoa ol otro lado para espanol, (-t postage-pad envelope.
United States i Gl s SN S RSO0
~ce G Ow NITY The Consus Bureau (s required by US. law 1o keep your answers confidential
.
. TWO EASY WAYS TO RESPOND: SELECT ONLY ONE.
YOuU E
19 - ] JPV 1
2" Click - Visith 5./ /respondigensus gov/acs 1o compiole the survey onliine,
It you need help or Rave questions
about the Amencan Community Survey,
ploase call 1-800-354-7271. OPTION 2
E Fill ot the eaclosad questionnaire nd mail it back in the
Vea ol otro lado para espaiol, =y postage-paid envelope.
UnifedStates | . o o Cansomas showe o ety i erscnst- st o8 oty slacied s
c C Ol“ﬂN ITY The Consus Butmpou (s requirsd by US. law 1o keep your answers canfidential
et 00
TWO EASH. POND: SELECT ONLY ONE.
| YOUR uﬁ © .
IS REQ AW own 1
3rd Click - \Am't‘v".m-. [respong.census gav/acs 1o compioie the survey online,
It you need help or have questons
about the Amencan Community Survey,
ploase call 1:800-354:7271, W‘*Q
\ Fill gat thnclosad questionnaire ind mail it back in the
Voa ol otro lado para espaiol. C=) ool ge-paig efvelope.
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59. If you had to explain the purpose of the item you just saw to a friend, how would
you describe it to them? (CODED OPEN-ENDS)

Mail Instruction Card (Communit

Count (n-size) 43

Letter from the Census Bureau (mentioned Census specifically) 23%
More than one way to fill out the survey 19%
Survey helps determine the needs of my community / How funds are allocated 16%
Mandatory / Required by law 9%
Survey / Reminder to fill out a survey (did not mention Census) 5%
Randomly selected to do the survey 5%
All other negatives 5%
Letter about previous or soon to come letter / Instructions coming soon 2%
Online survey / Important to complete online 2%
Not legitimate / A scam / Not part of the regular census 2%
Government snooping / Using threats / Intimidation 2%
Others 2%
Don't Know / No Response 7%

60.  Thinking about the item you just read, were there any parts you found to be
unclear or confusing? (CODED OPEN-ENDS)

Mail Instruction Card (Communit

Count (n-size) 52

It was fine / Nothing was unclear 87%
Confusion about how to respond / response mode 4%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily 4%
Everything was unclear 2%
Letter was too vague / Was not sure what the letter was about 2%
Others 2%
Don't Know / Did Not Read It All / No Response 0%
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61. Reminder Postcard (Community Front)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.

Click

1% Click 2™ Click 3 Click
Logo 63% 36% 21%
Stamp 0% 0% 1%
Return 1 2% 4% 5%
Return 2 0% 3% 8%
Address 5% 6% 21%
Required 30% 48% 20%
Paragraph 1 1% 3% 24%

62. Reminder Postcard (Community Back)
Click
1% Click 2" Click 3" Click
Logo 67% 18% 9%
Paragraph 1 5% 10% 12%
Link 25% 53% 21%
Paragraph 2 3% 17% 48%
Paragraph 3 0% 2% 5%
Paragraph 4 1% 1% 5%

(See next pages for heat maps)
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B1 Community Front

1% Click

SO

TO THE RESIDENT OF

A
YOURRBSBONSE Any
IS REQUIRED BYWLAW

Your community is counting on you to respond.

2" Click

United State

Census

ent of Comma

T

US. Depart

A

S-23{201 ( 1 SEQO01-00000
TO THE RESIDENT OF
YOU @NSE
IS REQUT BY LAaw

d.

Your community is counting on you to respond

3" Click

N

(LU

ACS
BESAB-92

TO THERESIDENT QF

YOUR RESPONSE
IS REQUIRED BY LAW

Your commupity is egueting on youtowsespond.
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B1 Community Back

fUN|

A few'days ago, you should have received instructions for completing the American Community Survey online.
If you have not yetresponded, please complete the survey online as soon as possible.

RESROND NOW:

1% Click
https://respond.census.gov/acs
If you do not respond online, Communities across the country depend on information the
a paper.survey will be Amencan Community Survey provides to make improvements
to roads, schools, hospitals, and more,
mailed to you.
If you need help completing the survey or have questions,
please call 1-800-354-7271
United States
Census <oy
L Wy 7
e e
ago, you should have received instructions for completing the American Community Survey online
If you have not yet responded, please complete the survey online as soon as possible.
. RE&PO 1%
2" Click ECOMBNAY
https?/s@8pentkensus.gov/acs
If you dounot respond online, Communities across the country depend on information the
a paper s'véy will be Amencan Community Survey provides to make improvements
P to roads, schools, hospitals, and more,
mailed to you.
If you need help completing the survey or have questions,
please call 1-800-354-7271
United States
Census <oy
—— UG 1
A few days ago, you should have received instructions for completing the American Community Survey online.
If you have not yet r ded, pl !l the survey online as soon as possible.
. RESPQND NOW/:
3" Click WO NC

https://respond.cengsus.gov/acs

If you dg et gespond online, Communities across the gountry depend on information the
a papi will be rencafl Community Survey provides to make improvements
mailedto 7 to roads, schools, hospitals, and more,

& L

If you need help completing the survey or have questions,
please gall 1-800-354:7271
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63. If you had to explain the purpose of the item you just saw to a friend, how would
you describe it to them? (CODED OPEN-ENDS)

Reminder Postcard (Community)

Count (n-size) 120
Letter from the Census Bureau (mentioned Census specifically) 22%
More than one way to fill out the survey 14%
Survey / Reminder to fill out a survey (did not mention Census) 12%
Mandatory / Required by law 11%
Online survey / Important to complete online 10%
Survey helps determine the needs of my community / How funds are allocated 9%
Letter about previous or soon to come letter / Instructions coming soon 5%
Explaining the importance of filling out the survey/why they are conducting the survey 3%
Junk mail / Spam / Garbage / Nonsense 2%
\Voluntary 1%
Unnecessary / Useless 1%
All other negatives 1%
Others 2%
Don't Know / No Response 7%

64.  Thinking about the item you just read, were there any parts you found to be
unclear or confusing? (CODED OPEN-ENDS)

Reminder Postcard (Community)

Count (n-size) 120
It was fine / Nothing was unclear 92%
Everything was unclear 2%
Who benefits from my information / Does my information really help 2%
How was | 'Randomly selected' 2%
Why is this required by law / What happens if | do not respond 2%
Is it legitimate / Looks like junk mail 1%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily 1%
Others 0%
Don't Know / Did Not Read It All / No Response 0%
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65. Internet Instruction Card (Patriotic)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when

you first looked at this letter. This could be

pictures, words, logos, etc. Please click three times.
Click

1% Click 2™ Click 3 Click
Logo 42% 18% 17%
Header 22% 32% 24%
Paragraph 1 3% 11% 21%
Address 5% 9% 7%
Keep this card 26% 27% 24%
Multi-language 0% 0% 0%
Print Code 0% 0% 0%
Footer 2% 2% 7%

A2 Patriotic Front

1% Click

INTERNET INSERUGTION CARD

Respond onling at https:#/respond.census.gov/acs

TR

ENT OF
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UnitediStates
Cenglis

2nd Cllck '..-- vr‘— 1 heip or have Guestit

1.800.354.7271

Vea of otro Indo para espanal

INTERNETINSTRUCTION CARD
Respondienling@thitps:{/respond.census.gov/acs

TRV ARN AR

ACS 999 99909301 111 1301 16

SEQ00).00009

UH8E8 9281

TO THE RESIDENLOF
Apt 2, 2142 Montdbmery Dr
AnytowmMD 034121383

United S!arg

3rdC|iCk ‘.,.. reed heio or hive Glistsicn

1.800.35¢.7271

Vea of otro lndo para espanal

INTERNET INSTRUGHIQN'CARD

Respond online at hitps://respond.census.gov/acs

RV AEN R

ACS 999 999 023 01411 1301 14

HAEEH 9281
SEQ00).00009

TO THE RESIDENT OF
Apt 242147 Montgamery Dr
Anytown, MD 034612-1383
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66. If you had to explain the purpose of the item you just saw to a friend, how would

you describe it to them? (CODED OPEN-ENDS)

Internet Instruction Card (Patriotic)

Don't Know / No Response

Count (n-size) 47
Letter from the Census Bureau (mentioned Census specifically) 34%
Online survey / Important to complete online 34%
Survey / Reminder to fill out a survey (did not mention Census) 9%
Explaining the importance of filling out the survey/why they are conducting the survey 6%
Letter about previous or soon to come letter / Instructions coming soon 2%
Mandatory / Required by law 2%
More than one way to fill out the survey 2%
Junk mail / Spam / Garbage / Nonsense 2%
Others 4%
4%

67. Thinking about the item you just read, were there any parts you found to be

unclear or confusing? (CODED OPEN-ENDS)

Internet Instruction Card (Patriotic)

Count (n-size) 66

It was fine / Nothing was unclear 88%
Everything was unclear 3%
Confusion about how to respond / response mode 3%
Letter was too vague / Was not sure what the letter was about 2%
Others 5%
Don't Know / Did Not Read It All / No Response 0%
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68.  Mail Instruction Card (Patriotic)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1 Click  2"Click 3" Click
Logo 57% 24% 14%
Header 0% 0% 2%
Paragraph 1 8% 1% 20%
Required 26% 54% 11%
Option 1 9% 18% 30%
Option 2 1% 4% 21%
Print Code 0% 0% 0%
Multi-language 0% 0% 0%
Paragraph 2 0% 0% 2%

C2_Patriotic _Front

Cew s

Two easy ways to respond: select only one.

i‘ Option One

URRE AINSE IS R v et N -

1% Click ‘Umt%. SR AW = Iips:/irespond.census.gov/acs
Option Two
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c.m". o States
ﬁ

The Consus Buredu Is required by LS. law takeap your answers confidential

Two easy ways to respond: select only one.

Option One
YOu NSEIS R
Goto: hitps:/(gespand.census.gov/acs
2" Click i v SR porant ; .
Option Two
4
% Complete and return the enclosed questionnaire
Vea el otro lado parz espasol er: 1-800-354.7271
Uniled.States » T iroau gho dglen at youpersonall ot of u ra y snlocted agn
Cﬁ‘ The Consus Buresu Is required by WUS. lawto keep your answers confidential
e— (1041
Two'easy ways tojfespond: select only one.
Option One
YOUR RESPONSE IS ‘
9 Go tos hittpsa ng.census.gov/acs
29 Click REQUIRED BY,LAW — psilespo g

Vea el otro lado pare espasol

Important

Option Two
/ = .
Complet@ane returpithe enclosed questionnaire

4 il f ut the Agner nmnity 5 ! lregr ¢r. 1-800-354.7271
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ACS Online Visual Testing

69. If you had to explain the purpose of the item you just saw to a friend, how would
you describe it to them? (CODED OPEN-ENDS)

Mail Instruction Card (Community)

Count (n-size) 72

More than one way to fill out the survey 33%
Letter from the Census Bureau (mentioned Census specifically) 25%
Mandatory / Required by law 10%
Survey / Reminder to fill out a survey (did not mention Census) 8%
Not legitimate / A scam / Not part of the regular census 4%
Explaining the importance of filling out the survey/why they are conducting the survey 3%
Online survey / Important to complete online 3%
Junk mail / Spam / Garbage / Nonsense 1%
Government snooping / Using threats / Intimidation 1%
All other negatives 1%
Others 6%
Don't Know / No Response 4%

70.  Thinking about the item you just read, were there any parts you found to be
unclear or confusing? (CODED OPEN-ENDS)

Mail Instruction Card (Communit

Count (n-size) 57

It was fine / Nothing was unclear 88%
Why is this required by law / What happens if | do not respond 4%
Everything was unclear 2%
Confusion about how to respond / response mode 2%
Why is Spanish-language materials included 2%
Others 2%
Don't Know / Did Not Read It All / No Response 2%
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71. Reminder Postcard (Patriotic Front)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1 Click 2" click 3" Click
Logo 64% 23% 18%
Stamp 0% 1% 2%
Return 1 2% 2% 8%
Paragraph 1 1% 1% 5%
Link 33% 63% 37%
Address 1% 10% 30%
Code 0% 0% 1%

72.  Reminder Postcard (Patriotic Back)
Click

1%Click  2"Click 3" Click
Paragraph 1 23% 13% 20%
Image (Lincoln) 35% 11% 11%
Paragraph 2 0% 1% 4%
Required 39% 46% 15%
Paragraph 3 1% 4% 4%
Link 3% 20% 32%
Paragraph 4 0% 1% 11%
Footer 0% 4% 4%

(See next pages for heat maps)
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Bl Patriotic Front

United States

RESPOND NOW.;

1% Click https://réspond«census.gov/acs
N IO RO
RESPQIND NOW:
2" Click https:/érespond.census.gov/acs
VAR O
RESPOND NOW:
3 Click https://respond.censussgov/acs

LT
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B1 Patriotic_Back

1% Click

YOUR RESP@NSEIS'REQUIRED BY LAW

If we dono

war response, we will mall you a paper

juestionnaira in a few weeks \

Go to https://respond.census.gov/acs

If you would like to complete the survey by telephone or nead

assistance, please call our toll-free number: 1-800-354-7271.

2" Click

A few days ago, you should have receivad instructions for

» Amarican Comir

YOUR RESPONSEMSIREQYIRED'BY LAW

r rasponse, we will mall you a paper

iestionnaire in a faw weeks

Go to https://respend.cemsus.gov/acs

If you would like to complete the survey by telephene or nead
assistance, please call our toll-free number: 1-800-354-7271.

3" Click

YOUR RESPONSEJS REQUIRED BY LAW

It we donot receive your rasponse, we will mall you a paper

estionnaire inga fewweeks \

Go to https;//respamdicensus,gov/acs

If you would like to complete the survey by telaphone or nead

assistance, please call our toll-free number: 1-80Q384-7271.
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ACS Online Visual Testing

73.  If you had to explain the purpose of the item you just saw to a friend, how would
you describe it to them? (CODED OPEN-ENDS)

Reminder Postcard (Patriotic)

Count (n-size) 124
Letter from the Census Bureau (mentioned Census specifically) 25%
Mandatory / Required by law 16%
More than one way to fill out the survey 15%
Survey / Reminder to fill out a survey (did not mention Census) 12%
Online survey / Important to complete online 8%
Explaining the importance of filling out the survey/why they are conducting the survey 4%
Survey helps determine the needs of my community / How funds are allocated 4%
Letter about previous or soon to come letter / Instructions coming soon 2%
Junk mail / Spam / Garbage / Nonsense 2%
Government snooping / Using threats / Intimidation 2%
Others 5%
Don't Know / No Response 5%

74.  Thinking about the item you just read, were there any parts you found to be
unclear or confusing? (CODED OPEN-ENDS)

Reminder Postcard (Patriotic

Count (n-size) 99

It was fine / Nothing was unclear 90%
Cluttered / Too many fonts/sizes/colors / Writing too small to read easily 3%
Everything was unclear 2%
Is it legitimate / Looks like junk mail 2%
Why is this required by law / What happens if | do not respond 1%
Confusion about how to respond / response mode 1%
Others 1%
Don't Know / Did Not Read It All / No Response 0%
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ACS Online Visual Testing

75. Internet Instruction Card (Control)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1% Click 2™ Click 3 Click
Logo 64% 27% 13%
Header 21% 34% 15%
Link 5% 16% 18%
Address 7% 11% 20%
Multi-language 0% 2% 2%
Footer 3% 11% 32%

A2 Control Front

F - = -~ '
UnitedStates g o
Cﬂls AmericaniCommunity Survey
U Departrment of Coomnerce | EConoeics - SUSIS , [
' Go 10 hitps:/irespond.census.gov/acs (0 complete the Amencan Community Survey of

1 i O O

TO THE RESIDENT OF
Apt 2, 2147 Montgomery D
awn, MD 03612-1383

IMPORTANT: You wil need information from the address label on tis card t
f § l
United States . - .
Census AmericanGemmunity, Survey

emmmm——

10 10 hitps:/irespondicensus.gov/acs 10 complete the American Community Surve

[

TOTHE RESIDENT Of
Apt 2, 2 tBiMontgomaery O
town, MD 03612-1383

IMPORTANT: Youw eedunformation from the address lat n this card 1o log in. If you need D or have
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United States

Census American Community Survey

e——

o hitps://regspong.census.gov/acs

ik VLT

IMPORFANT: You w 36d infarmation froM the addr

76.  If you had to explain the purpose of the item you just saw to a friend, how would
you describe it to them? (CODED OPEN-ENDS)

Count (n-size) 63

Letter from the Census Bureau (mentioned Census specifically) 29%
Online survey / Important to complete online 22%
Survey / Reminder to fill out a survey (did not mention Census) 21%
Explaining the importance of filling out the survey/why they are conducting the survey 6%
Survey helps determine the needs of my community / How funds are allocated 3%
Mandatory / Required by law 2%
Junk mail / Spam / Garbage / Nonsense 2%
Unnecessary / Useless 2%
Others 5%
Don't Know / No Response 10%

77.  Thinking about the item you just read, were there any parts you found to be
unclear or confusing? (CODED OPEN-ENDS)

Count (n-size) 54

It was fine / Nothing was unclear 72%
Is it legitimate / Looks like junk mail 7%
Letter was too vague / Was not sure what the letter was about 4%
Who is this organization / Never heard of ACS 4%
Why is Spanish-language materials included 4%
Everything was unclear 2%
How was | 'Randomly selected' 2%
Why is this required by law / What happens if | do not respond 2%
Others 2%
Don't Know / Did Not Read It All / No Response 2%
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78.  Mail Instruction Card (Control)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1 Click  2"Click 3" Click
52% 10% 9%
Header 12% 24% 2%
Paragraph 1 8% 7% 22%
Required 26% 38% 29%
Option 1 0% 15% 22%
Paragraph 2 1% 6% 15%
Multi-language 0% 0% 0%
Option 2 0% 0% 0%
Footer 0% 0% 0%

C2_Control Front

Ametican{Community Survey

TwoWays to Complete the American Community Survey:

Option 1 -~ Go to hitps:irespond.census.gov/acs ! IMPORTANT: ¥

1% Click >

Option 2 -~

= ONLY
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2" Click

CUnited States"

American Gonginunity Survey

Two Ways to Complete the American Community Survey:

LS. Owpannmen of Commeorce  E2onoimcs and SLashncs Admmnnranon

[ * a 0-1 -GcH; to mo@ums.govlacs to complete the survey online. IMPOREANT: You
will need infor

tiorfrom the acidress labsl on the enclosed questionnaire to log in

),3 4, OM 2~ “u: lae en:::osea questignnaire ant mail it back in the postage-paid envelope.

Please choose O’Ane way to respond. I you need help or have questions about the American Community Survey,
call the toll-free number 1w809*35-5~7271

Vea el otro lado para espasiol

ACS-34RM (D050 1Y)

3" Click

Censuis American Community Survey

LS Oupanmem of Commorce  E2o00mcs and SEasnnes Ademain i non

Tw“ye to Oampletgﬂb American C'ommunitysuruey:

Option1 ~Go to httgs:!lmppndzpmsm.govlqcs to cgmplete'the survey online IMP%T: You
will need infarmation fi@m the address lae! on the enclosed questionnaire to 1og in

Fy

t.

B

o” = il 0ut the encicSed questionnaire andgnall it back in the postage-paid envelope.

Please choose Lpne way 1o respond. |t you need help or have questions about the American Community Survey,
call the toll-free number 1-850‘—3{?4-7271

Vea el otro Iado para espanol

ACS-S4RM (4001
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79. If you had to explain the purpose of the item you just saw to a friend, how would
you describe it to them? (CODED OPEN-ENDS)

Mail Instruction Card (Control

Count (n-size) 58

More than one way to fill out the survey 43%
Survey / Reminder to fill out a survey (did not mention Census) 24%
Letter from the Census Bureau (mentioned Census specifically) 14%
Online survey / Important to complete online 7%
Letter about previous or soon to come letter / Instructions coming soon 5%
Not legitimate / A scam / Not part of the regular census 2%
Junk mail / Spam / Garbage / Nonsense 2%
Government snooping / Using threats / Intimidation 2%
Others 2%
Don't Know / No Response 0%

80.  Thinking about the item you just read, were there any parts you found to be
unclear or confusing? (CODED OPEN-ENDS)

Mail Instruction Card (Control

Count (n-size) 60

It was fine / Nothing was unclear 93%
Everything was unclear 2%
Letter was too vague / Was not sure what the letter was about 2%
Confusion about how to respond / response mode 2%
Who is this organization / Never heard of ACS 2%
Others 0%
Don't Know / Did Not Read It All / No Response 0%
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81. Reminder Postcard (Control Front)

(INSTRUCTIONS) Please click on the image below in areas that caught your attention when
you first looked at this letter. This could be pictures, words, logos, etc. Please click three times.
Click

1 Click 2" click 3" Click
Return 1 82% 29% 22%
Stamp 4% 16% 13%
Return 2 7% 32% 30%
Print Code 1% 0% 4%
Address 5% 23% 31%

82. Reminder Postcard (Control Back)

Click

1%Click  2"Click 3" Click
Print Code 0% 1% 3%
Logo 24% 21% 3%
Return 1 66% 33% 13%
Greeting 2% 7% 15%
Paragraph 1 7% 31% 36%
Paragraph 2 1% 4% 14%
Paragraph 3 0% 2% 14%
Signhature 0% 1% 2%

(See next pages for heat maps)
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B1 Control Front

U.S. DEPA OMMERCE
Econogc tistiecs Administration
U.S. Cans réau

1201 E 10th:Street
Jeffersonville IN 47132-0001

OFFICIAL BUSINESS

PRESORTED
FIRST-CLASS MAIL
POSTAGE & FEES PAID
U.S. Census Bureau
PermitNo. G-58

Penalty for Private Use $300
ACS-20S(2013) (5-2012)

I A LA

ACS 999999 09301 1111301 146
SEQ001:00009

1O THE RESIBENT O
Apt 2, 21 4iORgomer

Anytown, MD 03692

1% Click
ACS 999999093 01 1171 1301 16 88888.9283
SEQ001-00009 S
U.S. DEPARTMENT OF COMMERCE
Economics and Statistics Administration P
U.S. CensusiBureau HRS?_ECSOREE,S,A,L
1201 E 10th Street POSTAGE & FEES PAID
Jeffersonville IN 47132-0001 U.S. Census Bureau
Permit No.#G-58
OFFIC] INESS
Penalty Tivate Use $300
ACS-20S(2013) (5-2012)
2" Click
ACS 999999093 01 1171 1301 16 88888.9283
SEQ001-00009 o
TO JHE RESIDENT OF
Apt 92 147 Montgdmery Dr
i, MD'3612-1383
U.S. DEPARTMENT OF COMMERCE
Economics and Statistics Administration PRESORTED
U.S. Census Bureau FIRST-CLASS MAIL
1201 E 10th Street POSTAGE & FEES PAID
Jeffersonville IN 47132-0001 U.S. Cenltis Bureau
Permit No. G-58
OFFICI J ESS
Pen&ml%e Use $300
ACS-20S5(2013) (5-2012)
3" Click

AT

88888.9283
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B1 Control Back

1% Click

X1 OF

Ng Yy | UECSH

ACS-205(2013) (5-2012) e % | Economi

EPARTMENT OF COMMERCE
Statistics Administration
ureau
& Washington, BC 20233-0001
Prarey ot ¥ OFFICE OF THE DIRECTOR

A message from the Director, U.S. €ensus Bureau ...

A few days ago, you should have received instructions for completing the
American Community Survey online. If you have already responded, thank
you. If you have not, please do so as soon as possible at
https://respond.census.gov/acs. If we do not receive your response, we
will mail you a paper questionnaire in a few weeks.

Local and national leaders use the information from this survey for planning
schools, hospitals, roads, and other community needs.

If you need help completing the survey or have questions, please call our
toll-free number (1-800-354-7271).

Thank you.

2" Click

..*““"%"‘*c& UNITED ST‘TS DEPARTMENT OF COMMERCE
4 Cemiimnial O s R

2 UAS.‘"Gdﬁsgur'eau
LN & | Washington, BC 202330001
rares o OFFICE OF THE DIRECTOR

ACS-205(2013) (5-2012)

A message from the Director, U.S. Census Bureau ...

A few days ago, you should have received instructions for completing the
American Community Survey online. If you have already responded, thank
you. If you have not, please do so as soon as possible at
ittps:/respondieensus.gov/acs. If we do not receive your response, we
will mail you apaper questionnaire in a few weeks.

Local and natienal leaders use the information from this survey for planning
schools, hospitals, roads, and other community needs.

If you need help completing the survey or have questions, please call our
toll-free number (1-800-354-7271).

Thankyou.

3" Click

Wt OF y
&N "'@,ﬁ UNITED STATES DEPARTMENT OF COMMERCE
§ _QL’ E ics and Statistics Administration
. &l : | U.S. Census Bureau
fé’ Washingtofi, DC 20233-0001

OFFICE OF THE DIRECTOR

ACS-205(2013)15-2012)

Parey of

A message fram the Director, U.S. Census Bugeau....

A few days ago, you should have received instructions for completing the
American Community Survey online. If you have already responded, thank
you. If you have not, please do so as soon as possible at
https://respong.egnsus.gov/acs. If we do not receive your response, we
will mail you a paper questionnaire.in a few weeks.

Local and national leaders use the information from this survey for planning
schools, hospitals, roads, and other community needs.

If you need help completing the survey or have questions, please call our
toll-free number (1-800-364=727.1).

Thank you.
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83. If you had to explain the purpose of the item you just saw to a friend, how would
you describe it to them? (CODED OPEN-ENDS)

Reminder Postcard (Control

Count (n-size) 122
Letter from the Census Bureau (mentioned Census specifically) 29%
Survey / Reminder to fill out a survey (did not mention Census) 18%
Survey helps determine the needs of my community / How funds are allocated 15%
More than one way to fill out the survey 7%
Explaining the importance of filling out the survey/why they are conducting the survey 4%
Letter about previous or soon to come letter / Instructions coming soon 3%
Online survey / Important to complete online 3%
Mandatory / Required by law 2%
Junk mail / Spam / Garbage / Nonsense 2%
Unnecessary / Useless 2%
Government snooping / Using threats / Intimidation 2%
Randomly selected to do the survey 1%
Not legitimate / A scam / Not part of the regular census 1%
Others 7%
Don't Know / No Response 6%

84.  Thinking about the item you just read, were there any parts you found to be
unclear or confusing? (CODED OPEN-ENDS)

Reminder Postcard (Control)

Count (n-size) 97

It was fine / Nothing was unclear 94%
Addressed to 'resident’' / Not addressed to me personally 2%
Why is this required by law / What happens if | do not respond 1%
When is it due / How long do we get to complete it 1%
Who is this organization / Never heard of ACS 1%
Is it legitimate / Looks like junk mail 1%
Others 0%
Don't Know / Did Not Read It All / No Response 0%
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Attributes

(ALL SAW THE FOLLOWING) Thank you. The mail exercises are complete. You will
now see a few brief questions based on what you have just seen.

Thinking about all the mail items you viewed, please indicate how much you believe the
following words apply to the mail package you viewed today.

% “Applies completely”

€)) — . —
ALL Official \ Community Patriotic Control
Official 60 64 56 62 58
Important 53 59 50 56 44
Easy-to-understand 50 51 49 50 49
Attention-grabbing 47 55 43 50 39
Urgent 41 52 36 42 34
Informative 36 39 36 36 35
Trustworthy 32 34 33 35 28
85. Official
(%) Al Official Commlz:}g/kalgaetriotic Control
Count (n-size) 2009 509 500 501 499
Applies completely 60 64 56 62 58
Applies somewhat 25 20 29 24 28
Applies a little 9 10 9 8 8
Does not apply at all 3 2 3 3 3
Don't know 2 3 2 2 2

86. Important

Package

Official

Community Patriotic

Control

Count (n-size) 2009 509 500 501 499
Applies completely 53 59 50 56 44
Applies somewhat 29 23 32 26 34
Applies a little 12 12 11 12 13
Does not apply at alll 4 4 4 4 6
Don't know 2 2 2 2 2

87. Easy-to-understand
(%) Al Official Commi:fykagaetriotic Control

Count (n-size) 2009 509 500 501 499
Applies completely 50 51 49 50 49
Applies somewhat 34 32 34 35 34
Applies a little 11 11 11 10 11
Does not apply at all 3 3 3 3 3
Don't know 1 1 2 1 1
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88.  Attention-grabbing

Pack
(%) All Official Commur?ig/ algaetriotic Control
Count (n-size) 2009 509 500 501 499
Applies completely 47 55 43 50 39
Applies somewhat 32 26 35 33 35
Applies a little 14 13 15 11 18
Does not apply at all 5 4 5 4 6
Don't know 1 1 1 1 1
89. Urgent
Pack
(%) All Official Commur?ig/ algaetriotic Control
Count (n-size) 2009 509 500 501 499
Applies completely 41 52 36 42 34
Applies somewhat 32 29 34 31 34
Applies a little 16 12 19 18 17
Does not apply at all 7 5 8 6 10
Don't know 2 1 2 2 3
90. Informative
Package
(%) Al Official Community lgatriotic Control
Count (n-size) 2009 509 500 501 499
Applies completely 36 39 36 36 35
Applies somewhat 36 32 39 36 37
Applies a little 18 18 17 18 18
Does not apply at all 7 7 5 7 8
Don't know 1 2 2 1 1

91.  Trustworthy

Package
Official  Community Patriotic Control

Count (n-size) 2009 509 500 501 499
Applies completely 32 34 33 35 28
Applies somewhat 34 31 33 37 36
Applies a little 18 20 19 15 20
Does not apply at all 8 8 8 8 10
Don't know 5 6 5 4 5
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Closing Questions

92.

93.

94.

95.

Overall, how would you describe your feelings about the American Community Survey?

Package
(%) Al Official Community Igatriotic Control

Count (n-size) 2009 509 500 501 499
Very favorable 27 23 31 28 26
Somewhat favorable 45 46 43 45 46
Somewhat unfavorable 10 10 9 12 10
Very unfavorable 7 8 6 5 7
Don't know 10 12 10 9 10

How likely would you be to participate in the American Community Survey if
contacted by the Census Bureau?

Package
Official Community Patriotic Control

Count (n-size) 2009 509 500 501 499
Very likely 56 51 61 61 49
Somewhat likely 26 29 20 24 30
Somewhat unlikely 5 6 5 4 6
Very unlikely 7 7 8 6 8
Don't know 5 6 5 5 4

Do you believe that answering the American Community Survey could
[ROTATED: personally benefit you | personally harm you] or neither benefit
nor harm you?

Al Package
Official  Community Patriotic Control
Count (n-size) 2009 509 500 501 499
Personally benefit you 26 23 28 28 23
Personally harm you 3 5 3 2 3
Neither benefit nor harm 54 54 49 55 57
Both benefit and harm 5 4 6 3 6
Don't know 12 13 13 12 10

Do you believe that answering the American Community Survey could
[ROTATED: benefit your community | harm your community] or neither
benefit nor harm your community?

Package
(%) al Official  Community F?atriotic Control
Count (n-size) 2009 509 500 501 499
Benefit your community 46 41 50 47 46
Harm your community 2 2 2 2 2
Neither benefit nor harm 31 34 29 31 31
Both benefit and harm 7 7 7 5 8
Don't know 13 15 11 14 11
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Demographics (from Interviews)

(ALL SAW THE FOLLOWING) Thank you. The following final questions are for statistical
purposes only.

96. As best as you can recall, did you or someone else in your household complete
the 2010 Census?

Package

()

(/0) Al Official Community Patriotic Control
Count (n-size) 2009 509 500 501 499

| completed the 2010 Census 73 70 77 73 71
Someone else in my household

completed the 2010 Census v 8 7 7 7
No one in my household completed

the 2010 Census / 6 6 7 /
Don't know 13 16 11 12 14

97.  As best as you can recall, have you or someone else in your household
completed the American Community Survey?

Package

(%) Al Official  Community Patriotic Control
Count (n-size) 2009 509 500 501 499
| have completed the American
Community Survey 13 14 13 13 11
Someone else in my household has
completed the American Community 2 3 1 3 1
Survey
No one in my household has
completed the American Community 49 45 46 49 56
Survey
Don't know 36 37 39 34 32

98.  Which of the following do you use to access the Internet?

Package
(%) Al Official  Community Igatriotic Control

Count (n-size) 2009 509 500 501 499
Laptop computer 65 67 64 64 64
Desktop computer 62 61 63 62 63
Cell phone 42 39 43 44 44
Tablet 30 26 32 30 31
Other 1 1 1 1 1
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99.  Which of the following is your primary way of accessing the Internet?

i Pa age
0 A

Count (n-size) 2009 509 500 501 499

Desktop computer 46 46 46 47 47
Laptop computer 43 44 44 41 42
Cell phone 6 6 5 7 6
Tablet 4 3 5 4 4
Other 0 0 0 1 0

100. On an average day, about how many hours do you use the internet at home,
work or somewhere else?

0 0 A

Count (n-size) 2009 509 500 501 499

None 1 2 1 2 2
1-2 hours per day 40 39 41 43 38
3-4 hours 27 30 29 24 26
5-6 hours 13 14 12 14 13
7-8 hours 7 7 6 7 9
9-10 hours 5 3 5 4 6
More than 10 hours 4 3 4 5 5
Don't know 1 2 2 1 1

101. Were you born in the United States?

Count (n-size) 2009 509 500 501 499

Yes 91 91 90 91 90
No 8 7 8 8 8
Prefer not to answer 1 1 2 0 1

102. Would you describe the area where you live as urban, suburban, or rural?

i Pa age
0 A
O a 0 Patrio 0 0

Count (n-size) 2009 509 500 501 499
Urban 24 22 26 26 21
Suburban 52 53 51 51 52
Rural 22 22 20 20 24
Prefer not to answer 2 2 2 2 2
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Demographics (Piped in from Panel Data)

103. HISPANIC ETHNICITY (CODED FROM SAMPLE)

l. A

O d 0 Patrio 0
Count (n-size) 2009 509 500 501 499
No, | am not 89 89 90 89 89
Yes, Mexican, Mexican-American,
Chicano 5 5 6 6 5
Yes, Puerto Rican 1 2 1 1 1
Yes, Cuban, Cuban American 1 1 1 0 1
Yes, Central or South American 2 2 1 2 1
Yes, Other Spanish/Hispanic/Latino 2 1 1 1 3
104. RACE (CODED FROM SAMPLE)
0/ A Pa g€
O a 0 Patrio 0 0
Count (n-size) 2009 509 500 501 499
White 80 79 81 80 80
Black or African American 12 12 11 11 12
Asian 4 5 4 4 4
2+ races 3 4 3 4 2
American Indian or Alaska Native 0 0 0 0 0
Native Hawaiian/Pacific Islander 0 0 1 0 0
105. GENDER (CODED FROM SAMPLE)
" ' S T
O a 0 Patrio 0 0
Count (n-size) 2009 509 500 501 499
Male 46 46 45 46 46
Female 54 54 55 54 54
106. AGE, 7-WAY (BASED ON BIRTH YEAR, CODED FROM SAMPLE)
0/ A . clgfe
O a 0 Patrio ontro
Count (n-size) 2009 509 500 501 499
17 and under 0 0 0 0 0
18-24 1 0 0 0 1
25-34 19 17 20 22 19
35-44 19 21 18 18 19
45-54 16 15 17 18 17
55-64 22 24 22 20 21
65 and over 23 23 23 22 23
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107. AGE, 4-WAY (BASED ON BIRTH YEAR, CODED FROM SAMPLE

A

509

Count (n-size) 2009 500 501 499
18-29 13 13 13 13 13
30-44 26 26 26 26 26
45-64 38 38 39 38 38
65+ 23 23 23 22 23

108. HIGHEST EDUCATION LEVEL (CODED FROM SAMPLE)
Package
(%) Al Official Community Satriotic Control

Count (n-size) 2009 509 500 501 499
Less than high school 3 4 4 4 2
High school 23 25 23 25 20
Some college 29 27 28 28 31
Bachelor's degree or higher 44 44 45 43 46

109. CONSIDERS SELF HEAD OF HOUSEHOLD (CODED FROM SAMPLE)

A

Officia
509

ajeE

Count (n-size) 2009 500 501 499
Yes 88 89 87 89 89
No 12 11 13 11 11

110. HOUSEHOLD SIZE (CODED FROM SAMPLE)
v ' S T
O a 0 Patrio 0 0

Count (n-size) 2009 509 500 501 499
1 22 24 21 20 24
2 41 38 44 44 38
3 16 17 16 16 16
4 13 14 12 14 14
5 4 5 4 4 4
6 2 1 2 1 4
7+ 1 0 1 1 0

111. MARITAL STATUS (CODED FROM SAMPLE)
v ' S T
O a 0 Patrio 0 0

Count (n-size) 2009 509 500 501 499
Married 58 59 59 60 56
Never married 16 15 13 16 19
Divorced 11 12 13 9 10
Living with partner 7 7 7 8 7
Widowed 6 5 6 6 6
Separated 2 2 2 1 2
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112. HOUSEHOLD: ADULT MEMBERS, 18+ YEARS OLD (CODED FROM SAMPLE)

Package
(%) Al Official  Community Satriotic Control
Count (n-size) 2009 509 500 501 499
Working - as a paid employee 53 51 53 55 55
Not working - retired 23 23 22 21 24
Working - self-employed 7 10 7 6 6
Not working - disabled 5 5 4 6 4
Not working - looking for work 4 4 4 4 5
21(1_); l;/vorklng - on temporary layoff from 1 1 0 1 1
Not working - other 7 6 9 7 6
113. HOUSEHOLD INCOME (CODED FROM SAMPLE)
Package
(%) Al Official Community Patriotic Control

Count (n-size) 2009 509 500 501 499
Less than $5,000 1 2 1 1 1
$5,000 to $7,499 1 0 1 1 1
$7,500 to $9,999 1 1 1 2 0
$10,000 to $12,499 2 3 1 2 2
$12,500 to $14,999 2 2 2 2 2
$15,000 to $19,999 3 3 3 4 3
$20,000 to $24,999 4 5 5 2 3
$25,000 to $29,999 5 5 5 6 4
$30,000 to $34,999 5 4 6 4 3
$35,000 to $39,999 6 6 6 6 5
$40,000 to $49,999 7 7 6 6 10
$50,000 to $59,999 10 9 9 11 10
$60,000 to $74,999 11 11 9 9 14
$75,000 to $84,999 7 7 7 6 6
$85,000 to $99,999 7 6 10 5 9
$100,000 to $124,999 13 13 13 12 12
$125,000 to $149,999 7 7 6 8 6
$150,000 to $174,999 4 4 4 4 4
$175,000 or more 6 6 5 8 5

114. REGION 4 - BASED ON STATE OF RESIDENCE (CODED FROM SAMPLE)

Package
(%) Al Official  Community Satriotic Control
Count (n-size) 2009 509 500 501 499
South 35 35 35 35 33
West 25 23 26 24 27
Midwest 23 24 21 24 23
Northeast 17 18 17 17 17
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115. OWNERSHIP STATUS OF LIVING QUARTERS (CODED FROM SAMPLE)

i Pa age
0 A

Count (n-size) 2009 509 500 501 499
Owned or being bought by you or

someone in your household 73 73 3 72 75
Rented for cash 25 25 24 26 23
?e(r:](t:upled without payment of cash 2 2 3 2 2

116. HOUSEHOLD PREVIOUSLY HAD INTERNET (CODED FROM SAMPLE)

i Pa age
0 A
O a 0 Patrio 0 0

Count (n-size) 2009 509 500 501 499
Yes 92 90 93 89 94
No 8 10 7 11 6

117. HOUSEHOLD: CHILDREN, 0-1 YEAR OLD (CODED FROM SAMPLE)

0 A

Count (n-size) 2009 509 500 501 499
None 97 96 98 95 97
1 3 4 2 5 2
2 0 0 0 0 0

118. HOUSEHOLD: CHILDREN, 2-5 YEARS OLD (CODED FROM SAMPLE)

0 0 A

Count (n-size) 2009 509 500 501 499

None 92 92 92 92 92
1 7 6 6 7 6
2 2 2 2 1 2
3 0 0 0 0 0
4 0 0 0 0 0

119. HOUSEHOLD: CHILDREN, 6-12 YEARS OLD (CODED FROM SAMPLE)

5 Pa age
0 A

Count (n-size) 2009 509 500 501 499

None 87 86 88 87 86
1 8 9 7 8 9
2 4 4 3 4 5
3 1 0 1 0 1
4 0 0 0 0 0
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120. HOUSEHOLD: CHILDREN, 13-17 YEARS OLD (CODED FROM SAMPLE)

d(je
.. A

Count (n-size) 2009 509 500 501 499
None 89 87 91 90 88
1 9 10 7 8 10
2 2 2 2 2 2
3 0 0 1 0 0

121. HOUSEHOLD: ADULT MEMBERS, 18+ YEARS OLD (CODED FROM SAMPLE)

5 Pa age
0 A

Count (n-size) 2009 509 500 501 499
1 24 27 23 21 27
2 57 57 58 62 52
3 13 12 15 11 13
4 4 3 3 4 6
5 1 1 1 2 2
6 0 0 0 0 0
7 0 0 0 0 0

(ALL SAW THE FOLLOWING) Thank you, that concludes the survey. If you have any
guestions or comments about this survey you may send to Sam Hagedorn at
shagedorn@psasurveys.com.
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